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Unit 3 Secrets of advertising #{x
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(=) B¥EWB
% B ip:
To analyze language strategies for your ad (Episode 1)
® To analyze visual design and placement strategies for your ad (Episode 2)
® To create an advertisement  (Project)
® To write an essay describing a foreign brand’s ad and explaining why it appeals to you (Text A)

ES B

® To keep to the point in discussion (Episode 1)

® To deduce the meaning of new words from their context (Text A)
® To expand vocabulary about advertisement

HHTEE S H A

® To consider cultural differences in advertising (Episode 1)
® To choose advertising strategies (Episode 2)

® To remain objective in the face of persuasion (Text A)

(D) HENBEHERN
® 1-2 iiiif: Warming up, Episode 1
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® 3-4 ijif: Episode 2, Text A A
® 56 ifN: TextA
® 7-8ifmf: Project & Intercultural writing 27/ i 5 i 7 5 20

(=) BEre

Section 1:

® HILG| SN B S HRHE, BRSNS TS S B I RN

® LM AN AL BT SIS AN H AR AR, IR AEARYE AN R S ) s 1 S R

® i Jyik e T, SR A A A T R RS AL, AR T AR R SO e

Section 2:

® I IR R LI RN R DX SR R R A R, 5 SRS E E S R A M A R, SR AR R R I, sA b AE
FOR B A6 5 20 AL G S A

o 5| A AR BN AR O BV S R B SR RE e, AR AR LR T A B IR SR IR, AT AT RRAE R R I AR T 2

9 FHEEXEEN TR

o K ET UKEKMEESRBFEHEK
ARFEE P TR EHCA S 2L A B IME G RGN BOTRE S0, JFAA “U BREE SHE DT 67 RENETR—E. #
FEH, HETIREN RS, SCHLREE A ARG AL BT BUE.

o iFMITI: TBRMVRY
FOM 5| T AR 6 Self-reflection ARHEEAT HPF, KR H AR A2 N UR AR BUNE 55 R IEAT V-1

2/19




= 512 T EE

HEER HEEER. BFESELE

(=) #FH:
1. To analyze language strategies for your ad
2. To keep to the point in discussion
3. To consider cultural differences in advertising

(Z) FEEHEA:

Difficult points: Considering cultural differences in advertising; Analyzing language strategies for your ad

(=) BFESHFTE:
IR G S IE R IT H
R AR AR S5, R HAERE ) A S A RE

THREIE: QiHEZRTEE, s/ M55 =,
2 R BB RS .

Key points: Analyzing language strategies for your ads; Keeping to the point in discussion; Considering cultural differences in advertising

LA E AR AR AR IR, 51 SRS RPN SRR, 5l A AL BRI SR S

ZRBE S T TRE R S AR A 18, RS BB O AT NSRS, A A B A A Tl A 2 I
e B E BRI S AR W POR BT = SN, AR EAE SR S AR R IR E

HEAE
T for teacher; Ss for students; TB for Teacher’s Book; OTY for Over to you task
BEEM B HUMIES) AEVES) RERHE BEETE
(B

. 1) Ask Ss to preview the new words and | 1) Preview the new words and expressions | 1) ii>] Episode 1 4=
expressions of Episode 1 via Unipus, and take | of Episode 1 via Unipus, and take the | idl, f3i&iali_ (%65,
the online quiz. online quiz. PR b2 SIS

Pre-class
Step 1: Warming up (5 mins) Step 1: Warming up D) REAI A R | 1D i LU R
1) Ask Ss to read and watch some impressive | 1) Read and watch the advertisements | SZ T4 45 4E | B 5] A% 2% A8 % 8 ¢
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While-class
(Period 1: 45 mins)

advertisements from China and foreign
countries. Ask Ss to analyze the language
features of ads. Invite Ss to briefly describe the
feelings while watching and reading the ads.
Avre they going to buy the products because of
the ads? Vote for the most impressive ad.

2) Ask Ss to work in pairs sharing their ideas
about ads based on the questions on P63.

Step 2: Introducing the plotline (5 mins)

1) Introduce to Ss the plotline of Section 1, two
OTY tasks and the Project they are going to do
using the plotline and the Road map on P64.
2) Introduce the plotline of the audio in
Episode 1 on P65.

Step 3: Episode 1 Audio (35 mins)

1) Lead Ss to listen to the audio for the first
time and complete Ex 1 on P65 to have a rough
understanding. Explain the culture note “VR”
on P67 of TB if necessary.

2) Ask Ss to listen to the audio again and
complete Ex 2 on P65 and Ex3 on P66 to help
Ss notice the strategies that the four characters
used in the discussion.

3) Explain the Communication skill of keeping
to the point in discussion using the skill box on
P66 and the additional notes on P69 of TB.

4) Ask Ss to complete Ex 4 on P66 to
strengthen their understanding of the skill.

given by the teacher on Unipus, and
analyze the language features. Describe the
feelings of watching and reading the ads
provided by the teacher. Vote for the most
impressive ad.

2) Work in pairs to share different ideas
about ads based on the questions on P63.

Step 2: Getting to know the plotline

1) Read the plotline of Section 1 and the
Road map on P64.

2) Read the plotline of the audio in Episode
1 on P65.

Step 3: Episode 1 Audio

1) Listen to the audio for the first time and
complete Ex 1 on P65.

2) Listen to the audio again and complete
Ex 2 on P65 and Ex3 on P66.

3) Learn the Communication skill of
keeping to the point in discussion.

4) Complete Ex 4 on P66.

5) Work in pairs to role-play the situations
of Ex 4 and 3 pairs share their
conversations in class. Then discuss and try
to make comments on the conversations.
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5) Let Ss work in pairs and role-play the
situations in Ex 4. Then pick 3 pairs to share
their conversations in class and choose Ss to
make comments on the conversations if time

EARAE DR FIRIR
REE T B A
s s R A
AT, nsRE

While-class
(Period 2: 45 mins)

allows. PURRAP G E s BRI DELEEY 2
HizH.
Step 1: Introducing the plotline of Episode | Step 1: Getting to know the plotline of | 1) 5| A375¢, Bty | 1) 8 45 > 52 it

1 Text (5 mins)
Introduce the plotline of the text in Episode 1
on P67.

Step 2: Episode 1 Text (30 mins)
1) Ask Ss to scan the text on P67-68 and
complete the diagram on P69.

[Supplementary activities]

a. Ask Ssto individually choose the three most
important factors in their opinion.

b. Let Ss work in groups to show their lists,
states reasons and invite each group to report
their top three factors to the class.

2) Guide Ss to learn the Intercultural skill of
considering cultural difference in advertising
using the skill box on P69 and the additional
notes on P72 of TB.

3) Ask Ss to complete Ex 7 on P69 and work
in pairs to share their ideas.

[Moral education]

Episode 1 Text
Read the plotline of the text in Episode 1 on
P67.

Step 2: Episode 1 Text
1) Read the text on P67-68 and complete
the Ex 6 on P69.

[Supplementary activities]

a. Choose the three most important factors
in designing ads.

b. Discuss and share the ideas.

2) Learn the Intercultural skill of
considering  cultural  differences in
advertising.

3) Complete Ex 7 on P69 and work in pairs
to share their ideas..

Step 3: Getting to know OTY 1

1) Read the plotline of OTY 1 and the
sample on P70 to learn how to decide the
language strategies should be used in ad.
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a. Ask Ss to research how Chinese brands
promote themselves and their products
overseas.

b. Encourage Ss to choose a well-known
Chinese

Step 3: Introducing OTY 1 (10 mins)

1) Introduce the plotline of OTY 1 on P70.
Then ask Ss to read the sample to learn how to
decide the language strategies should be used
in ad.

2) Walk Ss through the steps of OTY 1. Then
offer them the Suggested evaluation criteria on
P41inTB.

2) Follow T’s introduction of the OTY 1.

Post-class

1) Assign Ss the OTY 1 on P70 and the
Language in focus on P71 via Unipus.

2) Ask Ss to preview the new words and
expressions in Episode 2 via Unipus, and take
the online quiz.

1) Complete the OTY 1 on P70 and the
Language in focus on P71 via Unipus.

2) Preview the new words and expressions
in Episode 2 via Unipus, and take the online
quiz.
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=, 534 BT EE

HEER HEEER. BFESELE

(—) #H¥HBtr:
1. To analyze visual design and placement strategies for your ad
2. To choose advertising strategies

(D) HFEEHEA:
Key points: Analyzing visual design and placement strategies for your ad; Choosing advertising strategies
Difficult points: Choosing advertising strategies; Analyzing visual design and placement strategies for your ad;

(=) BFESHFTE:

IR WSSO, T MRS, SRS s B TR HARARGE T I e, St A e
WERFEE: FUTHIS T8, QI St MR o BRI H BT 0, 18 A H S RUESs, R IR B 2 2 R BIAEE . P
FHES.

HEAE
T for teacher; Ss for students; TB for Teacher’s Book; OTY for Over to you task
BEEM R HUMIES) AEVES) REEE BEETE
(B
Pre-class Ask Ss to preview the new words and | Preview the new words and expressions | 1> Episode 2 4217, 93 | i@ i 76 £ ik 1 fig
expressions of Episode 2 via Unipus, and take | of Episode 2 via Unipus, and take the | ialJCFEAS, it B2 STk | 2242 0k 1 A2 38 1 7
the online quiz. online quiz. o 2B

Step 1: Introducing the plotline of Episode 2 | Step 1: Getting to know the plotline of | 1) @i 5] A3t | 1) @it %] 58 il

Text (10 mins) Episode 2 Text FE R A2, A7 A0 SCAA | AT R B 18 R
1) Pose the following questions to get Ss into | 1) Answer the questions to get into the | B4k 1 fi#. A RN T R
the scene: scene. WA BB AR, TR

« What are the most important elements in | 2) Read the plotline of the text in | 2) BT HT CATER N | FH %) 5] S 27 A ik
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While-class
(Period 3: 45
mins)

advertising?

* Which is the most eye-catching ad on P72 &
73 in your opinion? And why?

2) Introduce the plotline of the text in Episode
2on P72.

Step 2: Episode 2 Text (35 mins)

1) Ask Ss to read the ads on P72-73 and
complete Ex 2 & 3 on P74 to have a better
understanding of ads.

2) Let Ss read the ads again and analyze the ads
together to answer the following questions
based on Ad A:

» What is the ad s target audience?
* What product features does the ad
emphasize?

» Where would you expect to find this ads?
Then use the analysis on P75 in TB to make
further explanation.

3) Ask Ss to skim the Critical thinking skill of
choosing advertising strategies on P74.

4) Ask Ss to work in pairs to complete Ex 4 on
P74, so as to foster their understanding of the
Critical thinking skill. Then choose 2 pairs to
share their ideas in class if time allows.

[Supplementary activities]

Ask Ss to find an ad for a product / service and
analyze it according to the following
questions:

Episode 2 on P72.

Step 2: Episode 2 Text

1) Read the text on P72-73 and
complete Ex 2 & 3 on P74,

2) Read the ads again and analyze the
Ad A by answering the questions.

3) Skim the Critical thinking skill on
P74.

4) Work in pairs and complete Ex 4 on
P74 and 2 pairs share their ideas in
class.

[Supplementary activities]
Find an ad for a product / service, and
answer the questions to analyze it.
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* What are the main product features that the
ad is trying to emphasize?

* Where did you find this ad? Can you identify
the implication of its location for its graphic
design and language?

* Do you think you are the ad’s target
audience? Can you list features of its target
audience?

Then let Ss work in small groups and share
information.

While-class
(Period 4: 45
mins)

Step 1: Introducing the plotline of Episode 2
Video (5 mins)

Introduce the plotline of the video in Episode
2 on P75.

Step 2: Episode 2 Video (30 mins)

1) Ask Ss to watch the video on P75 for the
first time and complete Ex 5 on P75 to
understand the preference of the target
audience.

2) Let Ss watch the video again and complete
Ex 6 on P75. Ask them to pay attention to the
detailed information in the interview.

[Moral education]

* Inspire Ss to compare Chinese ads with
foreign ads (Guiding students to notice cultural
differences).

* Ask Ss to think about promoting Chinese
product/service to  foreigners  through

Step 1: Getting to know the plotline of
Episode 2 Video

Read the plotline of audio in Episode 2
on P75.

Step 2: Episode 2 Video

1) Watch the video for the first time and
complete Ex 5 on P75.

2) Watch the video again and complete
Ex 6 on P75. Pay attention to the
detailed information in the interview.

[Moral education]

* Compare Chinese ads with foreign
ads.

* Think about promoting Chinese
product/service to foreigners through
advertising.

» Discuss how to reflect Chinese
cultural confidence in advertising.
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advertising cultural
transmission ).

* Invite Ss to discuss how to reflect Chinese
cultural confidence in advertising.

* Guide Ss to explore how to Chinese stories

well in advertising.

(Emphasizing  the

Step 3: Introducing OTY 2 and Project (10
mins)

1) Introduce the plotline of OTY 2 on P76. Ask
Ss to read the sample and walk Ss through the
steps of OTY 2. Then present the Suggested
evaluation criteria on P78 in TB.

2) Walk Ss through the steps of Project on P78-
79, then present the Suggested evaluation
criteria on P79 in TB.

* Explore how to tell Chinese stories
well in advertising.

Step 3: Getting to know OTY 2 and
Project

Follow T’s instruction of the OTY 2 on
P76 and Project on P78-79.

Fhep e scAesgm 7y, 5
s BB .

Post-class

1) Let Ss complete the OTY 2 on P76 and the
Language in focus on P77 via Unipus.

2) Assign the Project on P78-79 to Ss via
Unipus.

3) Ask Ss to preview the new words and
expressions of Text A via Unipus, and take the
online quiz.

4) Ask Ss to preview Text A and complete the
Preview task of Text A on P80.

1) Complete the OTY 2 on P76 and the
Language in focus on P77 via Unipus.
2) Submit their work of the Project on
P78-79 via Unipus.

3) Preview the new words and
expressions of Text A via Unipus, and
take the online quiz.

4) Preview Text A and complete the
Preview task on P80.
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PU. 28 5-6 URE %

HEER HEEER. BFESELE

(=) #HFEB:

1. To deduce the meaning of new words from their context
2. To remain objective in the face of persuasion
3. To write an essay describing a foreign brand’s ad and explaining why it appeals to you

(2D #HFERA:

Key points: Deducing the meaning of new words from their context; Remaining objective in the face of persuasion; Writing an essay describing a foreign brand’s ad
and explaining why it appeals to you
Difficult points: Deducing the meaning of new words from their context; Remaining objective in the face of persuasion; Writing an essay describing a foreign brand’s ad and
explaining why it appeals to you
(=) HFEHEZEHE:
ETEENHNEHS: ZUTHEHSRT L, Wi Cm AN, A SR TR S b AR e e R, B R 0 1 SC &  CRAF 2 WL ) 3237 0 J I %
SCENIRR R SR8, 51 5 AR AR i b AR 35 S AR M SO 1R 0 0 5 15 DA S AR]85 SR KE I AR R R TG R I S B

HEAE
T for teacher; Ss for students; TB for Teacher’s Book
MR HUMIES) WS REEHE e o]
(B

Pre-class 1) Ask Ss to preview Text A and complete the | 1) Preview the text and complete the | =) Text A AR 5if | i 76 26l 7 i
Preview task on P80. Preview task on P80. 3, FTEEVCRERS, JF | AR T AR ) B
2) Ask Ss to preview the new words and expressions | 2) Preview the new words and | J& 2% #H 3¢ o) 8 56 Bl iR | PR FLRE .
of Text A via Unipus, and take the online quiz. expressions of Text A via Unipus, | AT, Nk E %21

and take the online quiz. -

Text A Session 1 (45 mins) Text A Session 1 (45 mins) D EHRFGIANRT | KIESEHRZUK
Step 1: Warming up (10 mins) Step 1: Warming up TR, 5l R AEREIE | AR E RIHAT
Introduce the topic of the text by asking the | Discuss and answer the questions. | iTiBAHICTEE, N | ¥

following questions:

RELMESCAMHE R -
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While-class
(Period 5: 45 mins)

a. Could you share with us an advertisement that
impresses you most?

b. Do you think people are easily influenced by
advertising? Why or why not?

Step 2: Global comprehension (25 mins)

1) Ask Ss to read the text on P80-81 and complete Ex
1 on P82 to have a general understanding of the text.
2) Lead Ss listen to the audio of the text paragraph
by paragraph to grasp the key information. Explain
some language points referring to TB where
necessary.

3) Introduce culture notes: Hovis bread in the U. K.,
WildAid and Maslow’s hierarchy of needs on P80 of
TB.

Step 3: Deep reading (10 mins)

1) Explain the reading skill of deducing the meaning
of new words from their context using the skill box
on P82 and the additional notes on P84 of TB.

2) Ask Ss to complete Ex 3 on P82 to practice the
skill.

Step 2: Global comprehension

1) Read the text on P80-81 and
complete Ex 1 on P82.

2) Listen to the audio of the text
paragraph by paragraph to grasp the
key information. Learn some
language points by T’s explanation.
3) Get to know the culture notes.

Step 3: Deep reading

1) Follow T’s explanation to learn
the Reading skill

2) Complete Ex 3 to practice the
skill.

2) {EPEESCA R AR
T B s R B S &
SERFFIR AR R

3) JE I B REME
SRS S), EIRW AR
T T A W LA 1

H

it o

Text A Session 2 (45 mins)

Step 1: Detailed comprehension (5 mins)

Ask Ss to read the text on P80-81 again and complete
Ex 2 on P82.

Step 2: Critical thinking (25 mins)
1) Introduce the Critical thinking skillPresent an ad

Text A Session 2 (45 mins)

Step 1: Detailed comprehension
Read the text on P80-81 again and
complete Ex 2 on P82.

Step 2: Critical thinking
1) Discuss and answer the questions

D i e E A
PR, AR SCE A
BB

2) JEIE A I ARERE S
J /N AL B A S AR AR

1) ARIEZR ] el
DA A PR R
R PR o

2) HUTA ML)
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While-class
(Period 6: 45 mins)

to students and ask Ss to discuss and answer the
following questions:

a. What is the intention of the ad?

b. What does the ad appeal to? Friendship?
Nostalgia? Love?

c. What are the facts, arguments and predictions in
the ad?

2) Explain the Critical thinking skill using the skill
box on P83 and the additional notes on P85 of TB to
learn how to remain objective in the face of
persuasion.

3) Guide Ss to complete the Think-Pair-Share
exercise on P83 to practice the Critical thinking skill.

Step 3: Intercultural writing (15 mins)

1) The teacher describe a foreign brand’s ad and
explain why he/she finds it appealing as a Chinese
consumer.

2) Ask Ss to work in groups and share with each
other the foreign brands’ ads they are familiar with.
3) Introduce the writing task on P83 to Ss and
provide some expressions for reference. Then
present the sample essay and analyze its structure
and language features.

to notice the Critical thinking skill.
2) Read the Critical thinking skill on
P83 and follow T’s explanation to
learn how to develop counter-
arguments.

3) Complete the Think-Pair-Share
exercise on P83.

Step 3: Intercultural writing

1) Listen to the teacher’s description
of the foreign brand’s ad.

2) Discuss in groups about foreign
brands’ ads they are familiar with.
3) Learn requirements for the
intercultural writing. Then read the
sample essay to learn the structure
and language features.

55, BRSNS S
BHFRET T

3) il S EVEH 2,
AR EEES Y
PARAHRTE 5 Rk

Post-class

1) Assign Ss Language in focus on P84-85 via
Unipus.
2) Ask Ss to finish Intercultural writing on P83 via
Unipus.

1) Complete Language in focus on
P84-85 via Unipus.

2) Complete Intercultural writing on
P83 via Unipus.

D B REES %
DU Praf AR

2) RGNS,
A PN 27 2 s SO AE
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71
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HERE I
2) MRYEHIT T
{1 S VPl e v 3
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. 2 7-8 BB

HEER HEEER. BFESELE

(=) H¥Hbx:
1. To create an ad
2. To write an essay describing a foreign brand’s ad and explaining why it appeals to you
(Z) #HEEXER:
Key points: Creating an ad; Writing an essay describing a foreign brand’s ad and explaining why it appeals to you
Difficult points: Creating an ad; Writing an essay describing a foreign brand’s ad and explaining why it appeals to you
(2) B¥EHEEEHE:
DE R FAERER ARSI, AT AR AR VPRI 0, SR R oT, SEREsK

HFEERE

T for teacher; Ss for students.

BB FUTHE3) FAVED) BER AR
(B

Pre-class Review and select some Ss’ projects and
intercultural writings via Unipus.

Session 1: Project (45 mins) Session 1: Project W AR BYE RO | AR P B A Ak
1) Restate the plotline and Project. Walk Ss | 1) Review the plotline and Project, | ¥, #2524 T #4555 A | Project FEEIEEAE b
through the structure and key aspects of the | then 4 Ss present their projects in | B, Mot B CHAE | W ZOM AT 3R DL K
Project using the Suggested evaluation criteria | class. 5 R KHFE A H

in TB. Then ask 4 Ss to present their projects | 2) Discuss and comment on the
in front of the whole class. selected projects.

While-class 2) After Ss’ presentation, ask other Ss to give | 3) Learn how to improve their own
(Period 7: 45 mins) | comments and evaluation on the selected | Projects following T’s feedback.
projects. 4) Vote for their favorite project via
3) Give an overall feedback and ask Ss to | Unipus.
further improve their projects after class and
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submit their revisions via Unipus.
4) Let Ss vote for their favorite one via Unipus.

While-class
(Period 8: 45 mins)

Session 2: Intercultural writing (45 mins)
1) Restate the writing task on P83.

2) Show selected writings and the sample
writing, then guide them to analyze their
strengths and weaknesses from the perspective
of content, structure and language.

3) Guide Ss to score the selected writings
considering the content, structure and
language. Then ask Ss to discuss how to
improve their own writings.

Session 2: Intercultural writing
1) Discuss about the message of the
image.

2) Follow T’s guidance to analyze
selected writings and the sample
writing.

3) Score the selected writings
considering the content, structure
and language, and then discuss how
to improve their own writings.

R UR B Bk
VESCHEAT S0, W BhE2E
ERSEZ S, M Tt
GIEAK, B S
BRI

H45 B0 - of 1 2
B Al B AT 5 1
50 2 DA RORI
2 Y

Post-class

1) Ask Ss to revise their projects and
intercultural writings.

2) Ask Ss to preview the new words and
expressions of Episode 1, Unit 4, and take the
online quiz.

1) Revise their projects and
intercultural writings via Unipus.
2) Preview the new words and
expressions of Episode 1, Unit 4,
and take the online quiz.

N BRI EE S
B, JRTHES PR, SLHL
RS BREMT AL o
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Suggested evaluation criteria

« Relevance: Your chosen linguistic
strategies are suited to your target
audience.

Reasoning: Your product choice,
target market, and linguistic
strategies for your advertisement
are clearly explained and justified.

Content

Clarity: You have used clear
Organization language so that your linguistic

strategies could be easily followed.

Acquisition: You have used

Language appropriate new words and

expressions learned in this episode.

Self-reflection

OTY 2

Suggested evaluation criteria

+ Relevance: Your visual design and
placement strategies are relevant to
your product and target audience.

- Reasoning: Your strategies are

Content based on your research, or you have

provided necessary explanation.

- Appeal: Your strategies include
fresh ideas and are creative,
eye-catching, persuasive, or
entertaining.

o Clarity: Your strategies are clear and
Organization
easy to follow.

Accuracy: Your strategies are
written in an effective and accurate
way.

Language L
Acquisition: You have used as much

as possible of the new vocabulary
related to advertising.

Project

Suggested evaluation criteria

Content )
relevant to the target audience.

Organization

« Appropriacy: You have used a

Language tone appropriate for your target
audience.
« Engagement: Your presentation
interests your classmates.
Delivery « Visual aids: You have used your

design effectively and drawn
attention to its key features.

« Relevance: Your advertisement is

« Coherence: Your message, images
and overall style fit together well.
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Self-reflection @

« Check () whether you can do the following tasks.

O Ican analyze language strategies for my ad.

O Ican analyze visual design and placement strategies for my ad.
O lcan create an ad.

O 1can write an essay describing a foreign brand's ad and explaining why it appeals to me.

« Indicate the degree to which you have learned the following skills.

;S: poor average

-
24

Communication skill Keeping to the point in discussion 90 S - &
Critical thinking skill Choosing advertising strategies 909D =&
Intercultural skill Considering cultural differences in advertising . . [ N )

Reading skill Deducing the meaning of new words from their context 90 S = O
Critical thinking skill Remaining objective in the face of persuasion . . e =@

Reflecting on personal consumption habits 00O
Intercultural skill Identifying cross-cultural appeal of an ad [ X EORT

« Answer the following reflection questions.

1. What are the three most useful things you have learned in this unit?
2. What do you still need to improve? How do you think you can improve it?
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