Unit5 Psychology

| Teaching Objectives

After learning Unit 5, students (Ss) are expected to develop the following academic
skills and knowledge:

Professional | Get acquainted with some collocations (e.g., body esteem, first
knowledge impression, interpersonal connectedness, social creature)

Reading e Summarize the main idea of a text and identify essential
supporting points

e Understand difficult sentences (e.g. sentences with abstract
meaning or ambiguous reference)

e Analyze complex or controversial issues critically (e.g., honesty
and lying on social media, judging a book by its cover)

Viewing Recognize signal words
Speaking Link the points of the body part of a presentation
Writing Learn to make argumentation in an academic essay with supporting

evidence and logical reasoning

Researching Independently locate and study a variety of resources (articles,
books, videos, etc.) to know more about the study of psychology,
and conduct an observation survey

Academic e Acquire some specialized vocabulary of psychology
language and | ¢ Learn some academic words in the texts
discourse e Get acquainted with some collocations

e Acquire some formal expressions




Il Teaching Activities and Resources

Reading
TextA

Lead-in

Teaching Steps
Ask Ss to work in groups and complete the task in Lead-in. Then choose some groups
to share their answers with the whole class.

Answer Keys (Suggested Answers)

1.

1) Yes, | think it is a kind of lying. They beautify their selfies to deceive others that
they are actually that good-looking. This behavior intentionally gives other
people a false impression about them, so it’s a kind of lying.

2) No, | don’t think it is a kind of lying. Not everyone over-beautifies selfies. In
fact, the best selfie editors, just like the best makeup artists, know how to
enhance a face just enough so that it looks gorgeous and still remains
convincingly natural.

People lie on social media with ease. | think they lie for many reasons. First off,
there’s no eye contact when they communicate with others on social media. Eye
contact is usually a dead giveaway, so lying is a risky thing to do in face-to-face
communication. With no eye contact, people may find it much easier to lie
without being caught. Secondly, they feel a sense of power and control when
they influence others on social media in ways they aren’t able to in face-to-face
encounters. They expect to receive the responses they desire, such as empathy,
admiration, approval, and attention, so that their emotional needs can be
satisfied. Thirdly, lying on social media gives them the opportunity to become
someone they wish they were.

Text Analysis

Teaching Steps

1.

Overview
Ask Ss to preview Text A before class. Or, allocate some time for Ss to read the
text quickly in class. Then invite several Ss to summarize the main idea of Text A.
In-Depth Analysis
1) Show Ss the following words and ask them to contribute to the class as much
as possible with what they know about these words. Provide additional
information in Supplementary Information when necessary.
«  Pew Research Center



«  Adlerian psychotherapy
«  body esteem

2) Explain some important language points in Language Support to Ss.

3) Discuss with Ss how honest people are on social media by doing Task 1 in
Critical reading and thinking.

4) Organize a group discussion about the questions from Task 2 in Critical
reading and thinking. Encourage Ss to think independently, critically and
creatively, and share their ideas with each other.

Supplementary Information

1.

Pew Research Center

Pew Research Center is a nonpartisan American fact tank based in
Washington, D.C. It informs the public about social issues, public opinion, and
demographic trends shaping the United States and the world. It also conducts
public opinion polling, demographic research, media content analysis and
other empirical social science research.

. Adlerian psychotherapy

Adlerian psychotherapy was developed by Alfred Adler, a historically
influential psychotherapist. Adler believed that it was imperative to become
intimately familiar with a person’s social context by exploring factors such as
birth order, lifestyle, and parental education. Adlerian psychotherapy is both
humanistic and goal oriented. It emphasizes that the individual’s strivings for
success, connectedness with others, and contributions to society are
hallmarks of their mental health.

body esteem

Body esteem is the facet of self-concept that has been most consistently
associated with weight, and includes the attitudes, evaluations, and feelings
an individual holds about his or her body and physical appearance.

Language Support

1.

As we engage on social media with greater frequency, we find ourselves sifting
through photos of children, commentary about food, and explosive reactions
to current political events. (Para. 2)
sift (through): examine (sth.) carefully in order to find sth. out or decide what is
important and what is not fF4Hfa A, fiiex
e.g. They sifted through the rubble, searching for signs of life.
We have to sift through the application forms to separate the wheat from
the chaff.

This increased media usage and exposure poses the question: How accurate is
the information we are getting? (Para. 2)

pose a question: ask a question, esp. one that needs to be carefully thought
about #&H )@ TR 75 EAT A7 FE ) 1) @D

e.g. Pose a question that has been troubling you and see how your dream




responds to it.
The fastest and best way of meditation is to pose a question, get quiet, and
stay quiet until the answer shows itself.

In a large sample of over 2,000 people in England conducted by Custard.com,
43 percent of men admitted to making up facts about themselves and their
lives that were not true online. (Para. 3)
make up: if you make up sth. such as a story or excuse, you invent it, sometimes
in order to deceive people it
e.g. I’'m not making it up. The character exists in real life.
I think it’s very unkind of you to make up stories about him.
This is the meaning of “make up” in the text. Other meanings of “make up” are
provided as below:
i) the people or things that make up sth. are the members or parts that form
that thing 14 %
e.g. UK shoppers make up the largest percentage of foreign buyers.
Insects are made up of tens of thousands of proteins.
ii) if you make yourself up or if sb. else makes you up, make-up such as powder
or lipstick is put on your face 45 (G A) bk
e.g. | don’t want to spend too much time making myself up.
She chose Maggie to make her up for her engagement photographs.
iii) if you make up an amount, you add sth. to it so that it is as large as it should
be % E; FM5F
e.g. We can’t cover our costs, so we have to rely on donors to make up the
difference.
The team had six professionals and made the number up with five amateurs.

According to some of the most prominent theories of human nature (e.g.,
Adlerian psychotherapy) and a large body of research, ... (Para. 5)
A large body of research suggests that we are programmed to trust others.
(Para. 6)
Indeed, a growing body of research suggests that ... (Para. 9)
a body of sth.: a large amount or mass of sth., esp. sth. that has been collected
KERHD)
There are some similar expressions, such as “a large body of” and “a growing
body of”.
e.g. There is a large body of evidence that can prove his statements.
A growing body of research is revealing that physical activity has powerful
implications for our mental health.

In_essence, trust is developmentally essential to our feelings of safety and
security. (Para. 6)

in essence: in or by its very nature A F; A E

e.g. In essence, human beings are thinking animals.



What she is saying, in essence, is that the law protects against this type of

abuse.

6. ...it can be problematic because we internally presume that what is presented
is true. That people are naturally as good-looking as their photos appear on a
daily basis. That people’s daily home life is as perfect as the pictures depict.
That others have very few gut-wrenching struggles. That people around us are
in a habitual state of going on vacation, eating out, and parenting blissfully.

(Para. 7)

A B JE T DY AN “That” 5] 5 1 1) 7 #8726 55 — f) b “that” 51 3 1) “what s
presented is true” 25 T IIE— R, 2PN FFEFIR A .

Answer Keys
Critical reading and thinking

Task 1 / Overview

How honest are people on social media?

1. Honesty and lying on social media

People tend to lie on social media platforms.
1) People directly lie about their lives, which is
often an effort to make themselves look more
desirable or positive.

2) People “lie” by presenting an image of
themselves and their lives that is imprecise or
less than comprehensive, leading the viewer
to believe falsehoods.

2. How and why dishonesty on social
media affects us

Although selective self-presentation and lying
about ourselves on social media may not
seem like a surprise (or even a big deal), it can
affect us greatly.

1) Humans are naturally social creatures—we
crave relationships and social interaction.

2) Humans appear to have a natural
propensity to trust that others are being
honest with us.

3. Social comparison in social media

We are more likely to compare ourselves to
what we see in social media in an internal
effort to evaluate ourselves against those
around us.

4. Conclusion

When engaging with social media, it is critical
to remind yourself that what you see is not an
accurate picture of reality.

Task 2 / Points for discussion (Suggested Answers)




1) | agree that people tend to lie on social media. Individuals often lie on social
media because the persona they are trying to display is expected to be viewed as
more appealing than their reality. Researchers have found that people feel they
have to be more glamorous and impressive than they really are on dating sites,
so they lie. For example, when daters who do not like any pet learn that people
they want to meet like puppies, they tend to lie in their initial conversations that
they like puppies, too.

2) I don’t think that people tend to lie on social media. When we make claims on
social media, those claims are visible to people we know in reality. They can see
our claims, evaluate our claims and judge us for those claims. This makes
professional claims on sites like Linkedin more honest than paper résumés.
When we post on LinkedIn that we worked at company A doing job X for N
months, people who know the truth might see those claims. If the claims were
inaccurate, then we would run the risk of being perceived as a liar. Thus, we will
choose to be honest on social media.

1) I think dishonesty on social media can affect me. First, | constantly see others’
posts about what they have been doing, where they have been, etc. It makes
their lives seem so much more interesting than my own. Second, even though |
know that lying is not a good thing to do, sometimes | cannot help but fear that
being too honest on social media might hurt my social standing. Some of my
honest claims on social media might upset my friends in ways | would not have
expected, leading them to want to stay away from me or creating conflicts
between us. So when many others tell “white lies” on social media, it might be
safer for me to join them.

2) 1 don’t think dishonesty on social media can affect me. When | see people |
know in reality post things about their lives on social media, | can tell if those
things are lies since | know the truth about them. | won’t compare myself to
their posts or feel bad about my own life simply because they show off their
“good” lives. | know that no one has a life so ideal and their seemingly perfect
lives are not so perfect.

| believe that regularly comparing ourselves to the “lies” on social media will
undermine our mental health. First, the more regularly we check others’
dishonest posts on social media, the less satisfied we will feel about ourselves.
The lack of life satisfaction could damage our self-esteem greatly. Second, the
ideal version of others, which is shown as the carefully designed
self-presentation on social media, will probably increase our expectation of the
ideal self. The bigger the gap between our real self and ideal self is, the lower
self-esteem we will have. With a low self-esteem, we might have more negative
emotions and poorer views about ourselves. These would harm our mental
health.

My first piece of advice is: Don’t lie about yourself on social media; just present
yourself as who you really are. Take lying as a last resort. Truth is always better.
Lying on social media never solves problems in real life. Instead, it brings more
problems. Once you start lying about yourself, you might be trapped by your



ideal self and make lying a habit. Even worse, if people find that you're
dishonest about yourself, they’re very likely to stop trusting you and question
you for everything you do. Honesty, however, can help you in many ways. It
gives you a boost of positive energy. It helps you gain the trust of others and
build stronger relationships with them. Also, people may be drawn to your
honesty and be encouraged by it.

My second piece of advice is: Don’t easily fall for others’ dishonesty on social
media. To maintain a healthy state of mind, we should remind ourselves that
what we see on social media is not an accurate picture of reality and it’s unwise
to compare ourselves to the images of friends, colleagues, or celebrities.

Language building-up

Answer keys
Task 1 / Specialized vocabulary
1

1 NBRRA 2 WA AR
3 AR 4 FEfEED

5 )@
7 psychological and physical health
9 negative emotion

2

1. self-esteem

3. Social interaction

5. social nature

7. Interpersonal connectedness

Task 2 / Academic vocabulary

6 social nature
8 self-esteem
10 social interaction

o oA~ N

. social media

. a sense of belonging

. hegative emotions

. psychological and physical health

1. comprehensive 2. consuming

3. Furthermore 4. internally

5. specifically 6. evaluate

7. majority 8. consequently

9. fundamental

Task 3 / Collocations

10. negatively

1. A growing body of 2. in a good state of
3.in essence 4, sift through
5. associate with 6. engage with

8

7. interact with

Task 4 / Formal English
1. sifting through
3. crave

N

. To make matters more complicated

. imprecise
. propensity



5. presume 6. depict
7. permeate 8. blatant

Translation of Text A

MITEAMZ B AR EH B IRSEL?

XA H F IR AR DUBRR B =y 1R T B Y Tt 2 AR I 5 2 B8l AR B8 B U Fi B
(1% BOAREIUHE i) 2018 FEdE, IUFE R 2 5038 [ e N AR e fE
F YouTube (73%) &Y Facebook (68%) ; TE{#H] Facebook [ ABEH, it —2F
MNBRIEEEFERXANTEILK.

b5 A FEAL AT SR 2 5Bk, TRATRIE O e eI IE S &
TR 2B VRIS B BUHT 9] B RN o 3 A s FH ARG S 1 R 3 in
KT AVREREEA ZHEm? SRR, #H 58 BARM S5 AT
H 2L

AR B LRSS

HL b, NI TAEX L& B Wi ? &2, AMITEERE K
AT e, XAEAR A T E i CE R A N s B R 75— T
80 MITELA=HIIHAEF, WHEW. FELMRFFHRLKN, =2z S5
THFRAAMAERERIUE, A 5 BEElE £ 117K 4. Custard.com M3 XT % [E 2000 £ A
HATHIRFEAR A, 43%8 SHHEACAIEMN Edaig 17 0T 3 S TR TS -

BEERILAE, AMEET 2RSS I E A ERIE S K
“Uit” , NI SEEE GRS - a0, £ Custard.com ML, RA 18%
() BAEFD 19% 1 2 PER A58, A1 Facebook TR 58 4suERfGHL S 77 flif]
et O WS, S 53 UARATA A 1TAE B AT B77T (32%)
AT FHEAMBAEA ST BRI P R RRAISFE “UEER” (14%) .

AT G BRI RSEAT AT AR A SR ERATT?
BIRAEA A A bR BV B B RS A T AT H S BT ALT- A 2 —
o NERRAME (B HERA B RE) , e ® A7 AR KW
. AT NRRRAENREE Y ——BATEE @ R RN AL H S . iR
LR RN (B R RS EIR O BRI TR MUK E BT, A )
AT AR ) U1 JoR J o R B A RREFR) 7 A B B B (R I R 3 - 25 T RATI AR =
P, BATHEBGERIH 5 MTEERR, JF“ 77 AT A ZAEEL N
B TR AN, BAMATA —Fh B SR, RIS i A A T2 S 1
KREMWTFERY], BATAERGEEMA . BIRBATEA T5 AT IR R B A%
R, (E AR BEA N BRI IR R A — AN JEAS A5 2, BV N2 SERFIR S RGP
HHER, WANSBEBIAZ S WAF LY, SRR SRR e 72 v i 22



S B R E N,

PN S 5 A G T BATMBTE 25 F 45 AR 18 38 2 TF A AN 8 3 S
PSRRI, WA AR B, PUONEAT N A B IR L SE /. ATTRAE
KAFHBAATH H I LA — R0 AT B8 e A TE g A B2 i
WFETER: BANRDE LS NRO L BATHE R A BT R R, dhiing
WM TR E T 2. XEARNREN . B2, BEIRRANTAKR TN N A H
KGO, FATHRIE R B C RIS AE R LE Ty T A7 A B4

AT AR A TR

BRI, JBRATN I NTEA S AR FFB B R P82 1 SE 1) FF H 53R4T
SR, FRATNOEE T RESS Ik A O 5 2 AT LR, FEDURE B A R bsitE
KA E O (i, KRTFRAOIANR. ME . EEMA. KEE) o JIRATEXS
FEAE 78 R AE AL A AR B i ER AR AL T S RN AR AR B AN A 38 1) AR 35 K 5 34T EL e RN
I, FRATATRES X B A E O A i I3 BERERE

b, ORI 2 R FUR B, A A IR P A5 P 2 R R 0o B AR R 7 A 7 TG
oM, R A RAKIE B S URAE N B B R Gt AT R S . — T
339 LRI GERIE, 2017) , #H S5 AT LB R 5
R B R H B 5% dhAh, TR oA — NS 58 & LRI FREAS
FEA HR AR LE Facebook {3 FH 4% 5 1 o M LE Facebook 15 FH B 1) Lot R B H 58
IRE BRI SR [FIFE, FEIRFG R SR S — Bsege s b, 5 AR T4 5
OS5 NHAT LR 2 5 E M, W T A E R 5 25 A TR 25
T AEA ] Facebook J5 HEL.OHAR, AMIELEZ, 1NHXN H CREERE %,

TRRRBRI EAR A JATH 1K 2 BN A FRAE A S Rh e 428 i AA . 1t
FLRH, NATFEA SR b AT ) A 5 5 A e THE A i e B A A T 7 2 3 Bl AT T 2
b, BENEITRE ARBITES -

Bk, £ 5HAEARN A — S22 CEEN. REREE D, RITERIN
FAZI L ERE . AZHEHCSA. RS NIRRT IR, $REE
H X R AT AE I 1 — Tk PR — — 0 R A AT A BB ARG B R

TextB

Text Analysis

Teaching Steps

1. Lead-in
Introduce to Ss the English idiom “Don’t judge a book by its cover” The
Supplementary Information below is for T’s reference.

2. Overview
Ask Ss to preview the text. Put Ss into pairs and ask them to summarize the main



idea of Text B. Invite some Ss to share their answers with the class.

In-Depth Analysis

1) Ask Ss to find out the answer to the question on the top of Page 100. Provide
additional information when necessary. The Supplementary Information
below is for T’s reference.

2) Explain some important language points in Language Support to Ss.

3) Invite some Ss to summarize the major points of the text on the basis of the
Overview Task of Critical reading and thinking.

Supplementary Information

1.

Don’t judge a book by its cover

The English idiom “don’t judge a book by its cover” is a metaphorical phrase
which means that one should not determine the worth of someone or something
based on its appearance alone. It is probably the most common expression used
in English to convey an attitude against vanity. It highlights the unreliability of
quick impressions and the importance of intrinsic values when it comes to
making judgments.

All that glitters is not gold.

Another commonly used expression with similar meaning to “don’t judge a book
by its cover” is “all that glitters is not gold” meaning that not everything that
looks precious or true turns out to be so. This can apply to people, places, or
things that seem to be better than what they really are.

Hippocrates

Hippocrates was an ancient Greek physician who lived during Greece’s Classical
period and is considered as one of the most outstanding figures in the history of
medicine. He is traditionally regarded as the Father of Medicine in recognition of
his lasting contributions to the field, such as the use of prognosis and clinical
observation, the systematic categorization of diseases, and the formulation of
humoral theory.

Konrad Lorenz

Konrad Lorenz was a German (Austrian-born) zoologist, ethologist, and
ornithologist. He shared the 1973 Nobel Prize in Physiology or Medicine with Karl
von Frisch and Nikolaas Tinbergen. He is often regarded as the founder of
modern ethology, the study of animal behavior by means of comparative
zoological methods. His ideas contributed to an understanding of how behavioral
patterns may be traced to an evolutionary past, and he was also known for his
work on the roots of aggression.

Language Support

1.

..., their ratings—even at the briefest exposure—were quick and were highly
correlated with judgments that other observers made without time-exposure

limits. (Para. 2)
be correlated with: to have a close connection with j+«--: NEPS
e.qg. Quick reactions are correlated with high intelligence.



The results of the study show that background knowledge is correlated with
one’s vocabulary level and speaking ability.

There are some relevant expressions:

be highly correlated with 5«++-+: i AR

be positively correlated with -+ 1EFESR

be negatively correlated with 5j««+- UVEPS

be significantly correlated with 5j«---- NEY PN

be closely correlated with 5+« Y] FH 2%

2. Flip quickly through the pages of an illustrated magazine, ... (Para. 2)
flip (through): turn the pages of a book or newspaper quickly, especially because
you are looking for sth.  (JUPR FHRARFUTIPodH) wl%E (. 40
e.g. He flips through a book before making a decision.
They had to flip through a card catalog to find that dusty old volume with
the article they wanted.

3. Thus, in small claims court, judges are more likely to favor baby-faced
defendants who are accused of intentional wrongdoing but rule against them
when accused of negligence. (Para. 6)
be accused of: to be charged with a crime #FE45I0A4G -+ 9k
e.g. | don’t want to be accused of tampering with the evidence.

She was accused of knowingly making a false statement to the police.

4. Results like these have led Leslie Zebrowitz and Joann Montepare (2005) to
conclude that baby-facedness profoundly affects human behavior in the blink
of an eye. (Para. 6)
in the blink of an eye: extremely quickly —[ZHR; W#a]
e.g. My dream of going to college was washed away in the blink of an eye.
As many people have experienced, life could change in the blink of an eye.

5. Consistent with this point, she and her colleagues found in a recent
brain-imaging study that ... (Para. 8)
be consistent with sth.: If a fact, idea, etc. is consistent with another one, it
seems to match it SREFEWH . SEFEWHYS
e.g. His action is always consistent with his words.
The results are entirely consistent with our earlier research.

Answer Keys

Task / Overview

The authors’ argument: People tend to form a quick impression of others based only
on a quick “snapshot” of information.

Supportive evidence: To explain and support their argument, the authors use
researchers and their findings from ancient times to present day. For example:

1. Janine Willis and Alexander Todorov (2006)




. Ran Hassin and Yaacov Trope (2000)
. The mathematician Pythagoras
. The founder of modern medicine, Hippocrates
. Viennese physician Franz Gall
. Psychologist William Sheldon
. Ethologist Konrad Lorenz
. Social perception studies of the human face
Berry & Zebrowitz-McArthur, 1986
Leslie Zebrowitz and Joann Montepare, 2005
Kringelbach et al., 2008
Zebrowitz et al., 2009
Alexander Todorov and others, 2008

00O N O U1 A WN

Discussion: Why are people so quick to judge others by appearances?

1. Human beings are programmed by evolution to respond gently to infantile
features so that real babies are treated with tender loving care.

2. People as social perceivers have a tendency to overgeneralize in making snap
judgments.

Language building-up

Answer Keys

Task 1

1. prospective 2. concluded

3. processes 4. illustrate

5. approach 6. perceive

7. evolution 8. identity

9. whereas 10. exposure

Task 2

1. a fraction of 2. flip through

3. correlate with 4. in the blink of an eye
5. consistent with 6. a host of

7. accused of 8. make a diagnosis
Researching

Teaching Steps

1) Guide Ss to work in groups of 4-5 and ask them to discuss how to make a
judgment on a stranger.

2) Ask Ss to conduct an observation survey based on the questions in the task.

3) Invite some groups to report their findings to the class.

Translation of Text B
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Viewing

Teaching Steps

1. Guide Ss to learn some signal words which may be heard in a lecture by reading
the information on Page 107. Get Ss ready for Task 1.

2. Draw Ss’ attention to the Word bank before watching the video clip.

Play the video clip and guide Ss to find out the signal words in Task 1.
Play the video clip again and ask Ss to complete Task 2.

> ow

Answer Keys

Task 1

signal words: However, but, One, like, such as, Two, For example, Three, Therefore,
four aspects

Task 2

1.7 2.T

3. F ... our understanding of other people 4. F ... to avoid people

5.T 6. F ... to be social and outgoing
Script

Emotional Intelligence

Since the dawn of humanity, the understanding of well-being and rational
decision-making has remained relatively unchanged. However, recent discoveries in
neuroscience and psychology may fundamentally change long-held theories about
emotions and reasoning. One recent study analyzed patients who had experienced
damage to the amygdala, a primitive part of the brain that typically regulates
emotions. What they discovered was that these patients had often lost their ability
to feel emotions and make basic decisions. The implication of this discovery is that
our decisions are not determined simply by logic or emotions alone, but rather a
combination of the two. When we make a bad decision that affects our well-being, it
is typically caused by an imbalance between our reasoning and our emotions. This
process of understanding and facilitating emotions into rational thinking is known as
emotional intelligence.

Originally developed in 1990 by John Mayer, David Caruso, and Peter Salovey, the
theory of emotional intelligence can be broken down into four simple aspects. One,
the ability to perceive emotion. For humans, cues like facial expressions and gestures
can indicate complex emotions that influence our understanding of other people,
such as happiness, sadness, anger, and fear. Two, understanding emotions. Emotions
convey information. For example, happiness usually indicates a desire to join with
other people. Sadness indicates a desire to avoid people and so on. Each emotion



conveys its own patterns of possible messages and actions associated with those
messages. Three, using emotions to facilitate thought. In recent years, cognitive
scientists have discovered that emotions prioritize our thinking. Therefore, having a
good system of emotional input can help you focus on things that truly matter. Four,
managing emotions. Managing emotions involves the ability to promote certain
types of behavior through emotions and using them to your advantage. For example,
if you're sad, you're more likely to be reflective and analytical. If you are happy you're
more likely to be social and outgoing. These four aspects that make up emotional
intelligence inform our decisions, help predict life outcomes, and help us understand
people in order to build healthy relationships.

Teaching Steps

1. Guide Ss through the instructions on linking the points of a presentation.

2. Draw Ss’ attention to the Task. Ask Ss to remain in the groups formed in
Researching. Guide Ss to work out proper expressions for linking different
sections of their group presentation by using the listed language patterns on
Pages 109 and 110.

3. Walk around and give suggestions on how to improve.

Writing

Teaching Steps

1. Guide Ss to understand the organization of argumentative paragraphs of an
academic essay.

2. Draw Ss’ attention to supporting evidence and logical reasoning.

3. Ask Ss to do Task 1 and discuss their answers in pairs. Make a textual analysis of
the paragraphs as suggested answers. Draw Ss’ attention to the persuasiveness of
the evidence used in the paragraphs.

4. Ask Ss to do Task 2 after class. Ss may ask one or more classmates to read and
give comments on the body part of their essays, especially the argumentation.

Answer Keys

Task 1

The optimists and the pessimists: | have been studying them for the past 25 years.
The defining characteristic of pessimists is that they tend to believe bad events will
last a long time, will undermine everything they do, and are their own fault. [Claim]
The optimists, when confronted with the same hard knocks of this world, think
about misfortune in the opposite way. They tend to believe defeat is just a
temporary setback, that its causes are confined to this one case. The optimists
believe defeat is not their fault: Circumstances, bad luck, or other people brought it
about. Such people are unfazed by defeat. Confronted by a bad situation, they
perceive it as a challenge and try harder. [Claim]



These two habits of thinking about causes have consequences. [Claim] Literally
hundreds of studies show that pessimists give up more easily and get depressed
more often. [Evidence] These experiments also show that optimists do much better
in school and college, at work and on the playing field. They regularly exceed the
predictions of aptitude tests. When optimists run for office, they are more apt to be
elected than pessimists are. Their health is unusually good. They age well, much
freer than most of us from the usual physical ills of middle age. Evidence suggests
they may even live longer. [Evidence]

| have seen that, in tests of hundreds of thousands of people, a surprisingly large
number will be found to be deep-dyed pessimists and another large portion will have
serious, debilitating tendencies toward pessimism. | have learned that it is not
always easy to know if you are a pessimist, and that far more people than realize it
are living in this shadow. Tests reveal traces of pessimism in the speech of people
who would never think of themselves as pessimists; they also show that these traces
are sensed by others, who react negatively to the speakers. [Evidence]

A pessimistic attitude may seem so deeply rooted as to be permanent. | have found,
however, that pessimism is escapable. [Refutation] Pessimists can in fact learn to be
optimists, and not through mindless devices like whistling a happy tune or mouthing
platitudes (“Every day, in every way, I’'m getting better and better.”), but by learning
a new set of cognitive skills. [Reason] Far from being the creations of boosters or of
the popular media, these skills were discovered in the laboratories and clinics of
leading psychologists and psychiatrists and then rigorously validated. [Evidence]



