Unit5

Listening and speaking

Pronunciation and listening skills
Scripts
Yesterday was one of my lucky days because everything went smoothly for me. First, | was able

to enjoy a fairly good breakfast before | started my work. Then, when I was checking the schedule,
I was told that a long meeting had been canceled. Therefore, | got more time for my preparation of
an important presentation. During the coffee break, a new colleague introduced a wonderful
cinema to me. At lunchtime, | went to buy my favorite noodles, and found that it was at a
discount. Later, when | returned to the office, my boss told me that she was satisfied with the
report that | submitted last week. On my way home in the evening, I bought myself some lovely

roses.
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News report

Scripts

Each year, engineers at a research laboratory take part in a competition of using pumpkins to create
interesting things related to space. In the activity, the engineers compete with each other to see who
can come up with the best-looking pumpkin. Naturally, the pumpkin projects show off the
engineers’ great scientific and technical abilities. Also, the projects demonstrate their creativity,
humor and love for the planets. After choosing a favorite pumpkin, groups of engineers are given
just one hour to create anything they want. Since pumpkins are often round, they are perfect for
representing planets. Many of this year’s pumpkins had themes related to Mars. Some included
“sample” materials from Mars. One even had an image of what is supposed to be a Martian.
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Conversation

Scripts

Peter: Hey, Mike! Have you done the “creative drawing” homework?

Mike: Yes, Peter! Would you like to take a look at mine and comment on it?

Peter: Sure! ... Wow, this is quite a drawing! How did you come up with it?

Mike: Well, I accidentally spilled some water on the table and the pattern gave me some ideas

about the shape.

Peter: Oh, that’s a really good idea! Can you take a look at mine, Mike?

Mike: Of course! Hm, I think yours is fine, too! And how did you get the idea?

Peter: Actually, | was walking on the street, and it just came to me!

Mike: Ha ha, OK. I think it might be better if you change the color here to grey.
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Peter: Really? Let me see ... Ah, you are right! It will look more “creative” if it’s grey! Thanks for
your suggestion!

Mike: No problem, Peter.

Peter: | need to go and revise my homework before I hand it in. See you around!

Mike: See you!

Keys
1
1T 2T 3F

2
1commenton 2areally goodidea 3 it might be better

3

Sample conversations

Situation 1

Bob: Hi, Jennifer! Would you like to take a look at my painting and make any comment on it? I’ve
just finished it.

Jennifer: Sure! Wow, it’s quite a nice painting! How did you get the idea?

Bob: | enjoy looking at pictures in different magazines, which provides an inspiration for my
painting.

Jennifer: Fantastic. Hm, but I’m afraid the color here is not perfectly matched to the whole picture.
I think it might be better if you change the color of the sky to orange.

Bob: Ah, yes. That’s a great idea. Thanks for your advice!

Jennifer: Not at all.

Situation 2

Charlie: Hey, have you finished the composition homework?

Sasha: Yes. Can you take a look at it and say something about it?

Charlie: Yes. | think it’s pretty good — clear structure and fluent language. And | like your
handwriting very much. But I’'m afraid there are a few spelling mistakes here.

Sasha: Really? Let me see. Ah, you are right! Thanks.

Charlie: No problem.

Sasha: | need to correct the mistakes before | hand the composition in. See you around!

Charlie: See you!

Passage

Scripts

Today, let’s talk about the differences between American English and British English. After all,
some differences can lead to embarrassment or confusion. For instance, in Britain, if you ask for a
pair of “pants” to wear to a party, it would sound inappropriate. In Britain, they say “trousers”, as
“pants” always refers to “underwear”.

Let’s say a speaker of British English gets off a plane in America. Just to catch a bus or train into
town may require a different vocabulary. In Britain you might take a “coach”, but in America you
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will take a “bus”. And you would take the “subway” in America, rather than “the Underground” or
“the tube” in Britain.

There are some other different expressions that the British and Americans use to refer to the same
thing. In Britain, “public school” is what Americans call “private school” where you have to pay
to have education. In America, it’s not polite to ask where the “toilet” is. You should say
“bathroom” or “restroom” when speaking to an American.

Keys
1
1T 2F 3T

2
1) trousers 2) coach 3) subway 4) toilet 5) restroom

3
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Reading

Passage A
Language points
1. A nation’s wit is linked to the historical development of the country. (Para. 1)

be linked to / with sth. (= be connected with): if two things are linked, they are related in some
way e TR e HERIK

e.g. The idea that climate change might be linked to tropical storms has been highly
controversial.

2. How funny somebody finds a certain incident depends on many factors including age, personal
experience, level of education, and geographical location. (Para. 1)

incident: n. an occurrence or event F1; FAt
e.g. The incident has received wide coverage in the press.

including: prep. used to introduce sth. or sb. that is part of a larger group or amount you have
just mentioned fLfE (H A1)

e.g. To be a good salesperson, you need a variety of skills, including leadership and negotiation
skills.

[Note] how funny somebody finds a certain incident 31 M), 7EA)H 784 ETEK -



3. Therefore humor is something that is not always acceptable to another country or culture.
(Para. 1)

[Note] be acceptable to =N “FIHEZ1H; S NHEM” .
e.g. The government needs a political solution that is acceptable to all parties.

4. Whether or not somebody gets the joke is determined by their interpretation, which is, in turn,
influenced by their culture. (Para. 2)

get: to understand sth. CIEIER) T/#; I
e.g. Did you get that joke, Ann?

be determined by (= be decided by) A “H---e 50 e ALY

e.g. Athletes’ performance will be determined by their training.

in turn: as a result of sth. that is part of a connected series of events 1£& (FH B RECH— R 41
AR &R Bt

e.g. Theory begins with practice and in turn serves practice.

[Note] whether or not somebody gets the joke A i MA].

5. Not only do the Americans and the British spell the word “humor” differently, most claim that
American humor and British humor are quite different in nature. (Para. 3)

in nature: in essence 7EASJ I
e.g. The role of the Board is only advisory in nature.

[Note] notonly FFEAI RS, AT RABIZEER.

e.g. Not only are mothers not paid but also most of their boring or difficult work is unnoticed.
6. To what extent is this true, if at all? (Para. 3)

[Note] to what extent (= how much) A “HEL KEE L7 .
e.g. To what extent is this true of all schools?

[Note] if at all % ET40K, B4 “HEIIH, o

e.g. Under present circumstances, such a revolution cannot be easily achieved here, if at all.
7. One of the major differences seems to be how often both nations use irony. (Para. 4)
[Note] seem to be =N “AUFi2: FEE” .

[Note] how often both nations use irony A% 1E M ] .



8. The British use irony on a daily basis. (Para. 4)
[Note] on a daily / weekly / regular, etc. basis &N “HK | & | &% .
e.g. Billions of people use social media on a daily basis to share, exchange ideas and
information.

9. They use sarcasm as a shield and a weapon. (Para. 4)

shield: n. sth. that protects sh. or sth. from being hurt or damaged B #7'4; R 5
e.g. Water is not an effective shield against the sun'’s more harmful rays.

[Note] use sth. as sth. ZA “Hheee HEweeee 7
e.g. The building is currently being used as a warehouse.

10. This is very important, for it shows not only their pride but self-deprecation as well. (Para. 4)

self-deprecation: n. the quality of trying to make yourself, your abilities, or your achievements
seem less important F &IZA%; H ik

[Note] self- Jyrigt, HILMARAIREE LA, Fon “HEK: BEH” .

e.g. self-confidence /75 self-dependence A 7/ &4
self-defense £ H: Wi self-discipline f77#; H#ZIHK
self-esteem /724 self-aware A7 41/
self-motivated /7 Z4¢/70H self-educated /7544

11. Maybe this comes from a fear of offending people. (Para. 5)

offend: v. to make sb. upset or angry EJ8; #&EiN; 1998

e.g. When you don’t know much about other cultures, the simplest thing can offend someone.

12. British jokes, on the other hand, tend to be more subtle, but with a dark or sarcastic
undertone. (Para. 6)

sarcastic: a. saying things that are the opposite of what you mean, in order to make an unkind
joke or to show that you are annoyed Pl [); #2751

e.g. As a modern sarcastic novel, Unofficial History of the Scholars ( {f&E#AhS) ) is
characterized by its language.

undertone: n. a feeling or quality that you notice even though it is difficult to see, hear, taste,
etc.5ZAhZ s ETEHI T K
e.g. There was an undertone of bitterness in Jill 's words.

13. This may stem from the fact that British culture is more reserved than American culture.
(Para. 6)



stem from: to be caused by sth. Y55 &« Lk

e.g. Confidence and fear are contradictory states of mind that both stem from our beliefs and
attitudes.

reserved: a. unwilling to express your emotions or talk about your problems 5 & [1; 2 H#E1
e.g. British men are often seen as being reserved and unemotional.

14. British people would seldom say this out of the fear of sounding insincere. (Para. 7)
insincere: a. pretending to be pleased, sympathetic, etc., but not really meaning what you say
AR R R
e.g. Some people are so insincere you can never tell if they are telling the truth.

15. To the British, failure and disappointment lurk around every corner. (Para. 7)
lurk: v. if sth. such as danger, a feeling, etc. lurks somewhere, it exists, but you may not see it

or know about it (fEfS. 1B W, W
e.g. That night, danger seemed to lurk behind every tree.

[Note] around every corner &4 “Bfikk; Abhk” .
e.g. The streets are filled with joyful atmosphere around every corner in the spring festival.

16. This is perhaps due to their upbringing. (Para. 7)
upbringing: n. the way that parents look after their children and teach them to behave $£7%; 7
B #or: R

e.g. One’s upbringing largely determines their success in life.

17. Americans are brought up to believe they can be the next president of the United States.
(Para. 7)

[Note] bring sb. up to do sth. =N “M/IE SR AfHEFH" .

e.g. In my day, children were brought up to respect the old.
18. Yet certain American comedies have gained huge success in Britain and vice versa. (Para. 8)

vice versa: ad. the opposite of what has been said < 2 7R &

e.g. Some of today’s winners might look like losers tomorrow, and vice versa.

19. For instance, both the British and American versions of the comedy The Office are extremely
successful on both sides of the Atlantic. (Para. 8)

[Note] The Office A& —i g% E & Jall, 45 1 g 1) 55 [ i [7] 44 &5 Jei 1~ 2005 478 35 [ E k.

[Note] on both sides of the Atlantic &4 “7ERFUFEMNFE” , X FE4E3EEMIEE.
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20. Both shows have their own cultural differences, yet they portray a lifestyle which both
Americans and Brits alike can relate to. (Para. 8)

relate to: to feel that you understand sb.’s problem, situation, etc. #fi#; A [A
e.g. A good teacher should have an understanding of their students and be able to relate to
them.

[Note] Brits +& Brit (I E#0UE . Brit 8 “HEAN” .

Translation

RRENERER: FERG?
1 HaBRSE 32 ST SE M T T2 ) — A R o B4 7 A ST A AR 67 T VR S i BRI & — 1 45
SFEE. —ANERNEESHRREA R M T— 5 2 & A R,
KB TIRZ R, AFEFER. DARD . ZHEREANME. el @B SR —
AN B 2K 8 — PSR Z .
2 NIV BRI FAE L 5 AT N R KRBV PR A5 o NI B AR R €
FATR B RAF GRS, T AR B R 32 ST FE ) o
3 WRMAEZRUFE—MIET, H X SUAIR? X7 A A1 B A AR e R
MRS 22 5 0 ARRATDASE [E AN SE [E DR — T . 36 1 [ AMUAE “HaER” — 1]
MPtE FAEER, MHZENNA, KB B A E A RRZEN .. A&
USSR Y E ANANRE AR BB KA BRI . XM ULE B AL, SORTES RIS B ?
4 A, ANTA MR, YOSEE AATERRE] o X 5Py 5 B 56 SN a BR i
WM ZE L o MR, KPR UL RAN . EEM 2T 22— RUFAET WA E ZAE A R 1)
AR . B E N RAREAR R, W lF) H RS T S A AR AR R R . AT SR A, S
WHEN—FE AR, AR AR OARMEE. MiTBREEraE N, e d. x—
RAREEE, PRI WAL HE A ATT 60 B At 2R3 H AAT TEG 1 3
5 {HRAIIH A S BRI LA . FIA oy 3 BN PR D QiR CEADFE R BOL R )
FATIASFR AR B AT A B B N e S A P 2 S [ A P JRORU IR, A AT A AT 2 A AT ]
CHRBAETTDIR” o EENNNAEBELEN T AR DR, Mo AR ZH AR
JR PRI AT f A2 36 BN AH O B AU .
6 HENXWBUHELL, L WENEH TR AT MR IRV PE T E RSO 2 57 . 20K
T BRI B EE, A AEEE ARG o RS A N, A B s ]
R5ZAh 2, WEAARRE S . X A]BEIE T3 [ SO bS8 B SOA B I fR <7 i — S5k
7 REASU BURSRITL” , TRAARA R ERXFEAE . SCE AR R,
I bR R . (HIR N S BRI S B A AR B R 4 o T3 AR,
SRICEAS S IN AT BRI o« IX B VFIH BRI TARAN 152 B K2 - K E AN BT, AT
R A N LR G o E AW, “RXASRAEEIRE L .
8 AR, —LLSE[EERIANAESEEIRG T EORMT, IR it B E RROR S A ) =
JA T3 3) AERVEVEM R SSRAF R . PRI & B SO ZE S, (B2 T —FhSe BRI
S N RN A ARG 7 20 BRI, ER AR TR ] ) JRGER A 8 Rl KA A AE 22 e, ABLAT SR AT e R B AN
T AAAR P e R UK
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Pre-reading

1 1 have seen some British and American comedies. To name a few, The Big Bang Theory, Mr.
Bean s Holiday, Four Weddings and a Funeral.

2 Yes. The British humor sometimes cannot be understood literally and tends to be indirect. The
American humor tends to be direct and obvious.

3 Many factors may cause these differences, such as national character, history and culture.

Comprehension

1

1) on a daily basis

2) foundation

3) a hidden meaning

4) obvious and forward
5) out of the fear of

6) relate to

7) appreciation

2
1 How funny somebody finds a certain incident depends on many factors including age, personal
experience, level of education, and geographical location.

2 One of the major reasons why the British and the Americans don’t “get” each other’s sense of
humor seems to be how often both nations use irony. Meanwhile, American jokes are more
obvious and forward while British jokes tend to be more subtle but with a dark or sarcastic
undertone. Moreover, cultural differences and upbringing lead to the different understandings of
humor between the British and the Americans.

Vocabulary and structure

1

1 wit 2 shield 3 factor 4 reserved 5alike 6offend 7 incident 8 amusing
2

1 incident 2 amusing 3inturn 4 time and time again 5 offend 6 reserved

7 vice versa 8 relate to

3
1 underestimate 2 underpaid 3 understatement 4 Underdeveloped
5 underwater



4
1 He said he was our friend, yet he wouldn’t help us.

2 She drove very fast to the airport, yet she missed the plane.

3 Our product is better, yet we aren’t able to sell it at a higher price.
4 I’ve been away only for three years, yet I can hardly recognize my hometown.

5 The process of learning may be full of frustrations and boredom, yet the fruit is often sweet and
satisfactory.

Banked cloze

1) weapon 2) irony 3) laugh 4) explored
5) sarcastic 6) factors 7) undertones 8) reserved
Translation

il

1 ETEE, MNTE MR, DONSRENAE WA X H P Il BRAN 56 g R
L
2 5, SER SRR ALY, A R R B K 52 A 2, A B R

|

As an important part of the traditional Chinese culture, martial arts have taken shape and
developed under the influence of various cultural factors in China. Martial arts are not only an
amusing way to exercise but also an artistic form. Nowadays, martial arts have attracted attention
of more and more foreigners, which stems from their recognition and love of the Chinese culture.

Passage B

Language points

1. When a clothing brand attempted to refresh its logo, the reaction from the public and the
shareholders was harsh. (Para. 1)

refresh: v. if you refresh sth. old or dull, you make it as good as it was when it was new ###r;
A

e.g. Many club members view these meetings as an occasion to share ideas and refresh their
friendship.

shareholder: n. sh. who owns shares in a company H%: BEEH A
e.g. At the meeting, she voiced the concerns of ordinary shareholders.

harsh: a. cruel, unkind, or unpleasant in a way that seems unfair M2E511; 2 E ;s HFZIH
e.g. | admit that taking Sam out of the game was a bit harsh, but rules are rules.

2. One Harvard Business Review writer declared, “The logo looks like something my pet could
cook up in PowerPoint.” (Para. 1)



cook up: to invent sth., such as an idea, excuse, etc. to deal with a particular situation #i%; %
M =Y
=

e.g. He'll cook up a convincing explanation for his lateness.
. But new research suggests that there’s more to a logo than its basic aesthetic appeal. (Para. 1)

[Note] there is more to A than B =>4 “Xf A SRULHFZEA B BAFHHR” .
e.g. There is more to living standards than income and spending money.

. Five experiments document that the mere circularity and angularity of a brand logo is powerful
enough to affect perceptions of the attributes of a product or company, ... (Para. 1)

document: v. to support sth. with facts A (ZFs) {EHH
e.g. It is well documented that taking regular exercise keeps you fit and helps to reduce stress.

mere: a. used to emphasize that sth. is small, often when it has an important effect (1521
FEHY BN BRI VN, A R IE R

e.g. The mere fact that she came to see him made him feel loved.

[Note]
n. a.
circularity circular
angularity angular

. Previous marketing research has suggested that circular shapes activate associations with
softness, while angular shapes tend to activate associations with hardness. (Para. 2)

activate: v. to make sth. start working ffiH-aa#c/E ;s k
e.g. You can activate the system by buttons or voice recognition.

[Note] &) rh i while 51 H 5 £ A HLE R, EOM “Ts 2R .

. The roundness or angularity of a logo also have the power to conjure up complex associations.
(Para. 2)

conjure up: to bring sth. such as a feeling or memory to your mind i 230 T, AHE
e.g. That smell always conjures up memories of holidays in Greece.

. For example, a round logo might evoke associations related to “softness”, including perceptions
that a company is caring, warm, and sensitive to customer needs. (Para. 3)

evoke: v. to make sh. remember sth. or feel an emotion Fli#2, Mifd ([EIZEER)
e.g. Her speech evoked strong responses from the audience.
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sensitive: a. able to understand what people are feeling and deal with them in a way that does
not upset them AA&NG s J& 211
e.g. It has made me much more sensitive to the needs of the disabled.

8. With this in mind, the research team hypothesized that products advertised with circular logos
would result in perceptions of greater product comfortableness, while angular logos would
result in perceptions of heightened durability. (Para. 3)

with sh. / sth. in mind: considering sb. or sth. when doing sth., and taking suitable action ~ ({f
FHFECKRBOE BTN ) HREIFN. HH

e.g. With these aims in mind, the school operates a broad-based curriculum.

hypothesize: v. to suggest a possible explanation that has not yet been proven to be true #H
s

e.g. | have long hypothesized a connection between these factors.

heighten: v. to increase or make sth. become increased () ¥&hn; (fff) $#&5
e.g. The lecture is intended to heighten public awareness of the disease.

[Note] heightened /& heighten FIJEZS ], =N “HGag); FEmM; ABWER” o

durability: n. the quality of being able to last a long time without becoming damaged ifif A £
FEAME

e.g. Technological advances have greatly improved the durability of toys.

9. In one experiment, 109 college students were asked to rate an ad for a new pair of running
shoes. (Para. 3)

rate: v. to have a particular opinion about the value or worth of sth. #¥4/r; ftif/r
e.g. The show was rated as a success by critics and audiences.

[Note] an ad for sth. & A “ ===l 5"”
e.g. Both television and radio carried ads for her new music album.

10. The students were randomly assigned to one of three groups depending on the logo design
they were shown: circular, angular, or no logo. (Para. 3)

randomly: ad. in a way that happens, is done, or is chosen by chance rather than according to a
plan FE L
e.g. They may look kind of randomly placed, but they actually form many distinct patterns.

assign: v. to give someone a particular job or make them responsible for a particular person or
thing 7rfic; 20UK; #8IR (FE55)
e.g. The teacher assigned a different task to each of the children.
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11. After looking at the ad, participants rated the shoes for quality, comfort, and durability using a
9-point scale. (Para. 3)

[Note] using 4~ & % by means of FJE &, AHXT by 8 with, J& il 7AW T

e.g. Firth communicated with the local people using body language and signs.

12. Participants who were shown a circular logo rated the shoes as more comfortable than
participants in the other two groups. (Para. 4)

[Note] who were shown a circular logo J2& % & M), &1 participants.

13. Meanwhile, participants who were shown the angular logo rated the same shoes as more
durable compared to the other two groups. (Para. 4)

meanwhile: ad. used for emphasizing the difference between two situations 17 (F 55 1 5 4
DL I B ZE 57D

e.g. Stress can be extremely damaging to people s health. Exercise, meanwhile, can reduce its
effects.

durable: a. staying in good condition for a long time £ /A i FH 1
e.g. Fine bone china is extremely practical, since it is strong and durable.

compared to / with sth.: used when considering the size, quality, or amount of sth. in relation
to sth. similar ()~ i eidE) Sl
e.g. Standards in health care have improved enormously compared to 40 years ago.

14. The first step was to ask participants to memorize an image before viewing the ad, a task that
taxed their visual working memory. (Para. 6)

tax: v. to cause problems or make things difficult for sb. 25------ HHE (BRI
e.g. Having to repeat things constantly can really tax your patience.

[Note] a task that taxed their visual working memory i 6718, #E47HMFE UM .

15. They rated the shoes as equally comfortable or durable, regardless of whether they saw an
angular or circular logo. (Para. 6)

regardless of: without being affected or influenced by anything else that happens or exists A~
Jiis AN
e.g. The law requires equal treatment for all, regardless of race, religion, or gender.

16. In the second step, when participants were asked to memorize a group of numbers before
viewing the ad, a task that did not tax their visual working memory, the logo design had the
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same effect as before — seeing an angular logo led to higher ratings for a shoe’s durability,
while seeing a round logo led to higher ratings for a shoe’s comfort. (Para. 6)

[Note] a task that did not tax their visual working memory & [F]i7i% , % to memorize a group of
numbers before viewing the ad 47 %M 78 15 B .

seeing an angular logo led to higher ratings for a shoe’s durability, while seeing a round logo led
to higher ratings for a shoe’s comfort & %I the same effect as before 147 fif it B

17. Additionally, a study published in Psychological Science shows that logos and branding can
have a profound influence on decision-making. (Para. 7)

[Note] have an influence on (= have an effect on) BN “Xf - FHHM” .
e.g. The moral education in childhood will have an influence on their whole life.

18. It is found that visible logos and branding on items of clothing carried significant value —
ultimately biasing the decision-making processes in favor of preferred brands. (Para. 7)

bias: v. to unfairly influence attitudes, choices, or decisions 1# G fk i.; i m— 77
e.g. The imagined details can lead to unrealistic expectations and can bias the decisions.

in favor of: if you refuse or get rid of sh. or sth. in favor of sb. or sth. else, you choose them
instead T JEERE
e.g. Manchester was rejected in favor of Liverpool as the new site.

19. Therefore, it is not sufficient for companies to try to attract consumers with price promotions,
good customer support, or product-specific technical requirements. (Para. 8)

sufficient: a. as much as is necessary EW8H); 782 )
e.g. More flights would be arranged if sufficient demand arose.

20 In addition, companies should place special emphasis on brand design and awareness, and
strive to promote strong affective associations with their brand among customers to develop and
maintain a competitive advantage. (Para. 8)

emphasis: n. particular importance or attention that you give to sth. = /&; EEME, 52
e.g. The emphasis of current economic work is on getting the market in gear.

[Note] put / lay / place emphasis on sth. & “sRifMEH,; HMEHE” .
e.g. Jason placed great emphasis on the importance of family life and ties.

awareness: n. knowledge or understanding of a particular subject or situation =iR; AiR; T

i

e.g. Itis important that students develop an awareness of how the Internet can be used.
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[Note] strive to do sth. (= try hard to do sth.) = A “Z HFEHE" .

e.g. A person should always strive to achieve more, however well he has done before.

affective: a. relating to people’s feelings and emotions EIE ;1%

e.g. Affective communication refers to how individual family members share their emotions with
one another.

Translation

R TR B M TE——A = T AR ST R
1 B MRS E ARG, AR RS am 8. (il iy
WY W—HGEFHFR,  “R MR EEERF BN EYIH PowerPoint t AT DAGI/E K. 7
BB ORI TR, 7 i AR S AU A R R AR () 56 W 5 | IR i B o — T e [ s (41 BA 2R 4T 1)
TR, AR FR & ITEARE 250 24 7] 5 i AT 275 vEAG « AR N A I 9
HWFRE) L EIE: “C ISEIRIE R, AR B A AL A ) i RS 25 2 ASE i A AT TR
P w JE A 7
2 ZATHITTEE R, BIEAS 2 NBRAR RIS, Mk A 2 WA R TR 2 1k N TRAR 3] 12
. AN, WEFEAREL, XEEHRAR A 1 A BRI . B B A 2 W AR S R RELE
NP A 2R AR
3 tbtn, FEARERREIE NS “RE7, AFRRREN B A T GO G DL
KA R & B RX — 10 W RIBMRBE, WA AR SR i) 5 ik Nt BE 7,
AR AICHPRESIE NS EI . 7 —BTSRE, 109 44 KA A B R Jy— XURT i # 1)
U AT o MR ORI FIAR BB, SRR BN BB B Y | W MR BOE R S BN
A S ER B XN E T, R N o ERETE AR
MR EAS, TTEPA —KE TR, ST B RSSA ) & R A R E TR
BT EE, ZRFEH 9 o B B EF I A AT T PR
4 AHRTHARPIA 2, 0 BTEAR ST PRI B 7 AR g ek A B R A o 1 At
HAHEL, 0P TR EREAT PR 20 1 5 AR D9 12k B A 5 O H
5  WFFERIAE— DR, M TAEICIZ 2 — L], REflize ARG R B B0 7= i b ok
ML R 1 BT o
6 BB RERZAEEWE HANOE K EUR, X T AR T 5 TAR L AT
%5 o DU, 28 Toiont 7 i At R RE TR R B H T o TR AT 2 iR e R IE 2 Y,
AT TN IR X [ RE AT BRI o 26 00, ZORZRAFHFAENE ) S ricie —HE Y, X0
AR TR TAEIRZ . Beit, Ardvert ™A T S FE R, VG2
FARIPR & 240 B O I VEST &2, & BT AR E4 BE EF & AT & 7).
7 AN, REAE COBEREE) BRI FIR T, AR AL RS X P e AR A
WEFERIL, Mk b R AR A0 FREAT B R —— e 2 A R s i AR 1) T 15 328 A R
8 Rk, AFMEMMEILH . RIFHIZ ST R E HIBOR SRR 51 e e A
o A F)E N T AR R BT A R R, RS U P it 5 L R R 2 R R
DU ST AR KR 58 5 L5

Keys

Pre-reading

A logo, like a symbol, is usually composed of a company’s hame, brand name, shape, color, etc. A
great logo is more than images and words. A good logo tells a story about a company — who you
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are, what you do and what you stand for.

Comprehension

il
1) product comfortableness 2) rate an ad 3) randomly 4) comfortable
5) Visual working memory 6) an image 7) durability 8) comfort
2

1 The study shows that logos and branding can have a profound influence on decision-making.
2 Companies should not only attract consumers with price promotions, good customer support, or
product-specific technical requirements, but also place emphasis on brand design and awareness,

and strive to promote strong affective associations with their brand among customers.

Vocabulary and structure

1

1 bias 2 headline 3 assign 4 heighten 5 mechanism

2

1 refreshments; refresh 2 durable; durability

3 assessed; assessment 4 sufficiency; sufficient

3

1 conjure up 2 placed emphasis on 3 cooking up 4 regardless of
5 in favor of

4

1 with schoolbags on their backs

2 with a “bang” behind him

3 the little boy fell asleep with his head on his arms
4 the girl said goodbye with tears in her eyes

5 with a gun in his hand

Translation

il

1 FISEEGUER, AN B T A 1% A 1 b R 5 il A2 DAsZ ) AT T 7= i B A /) g P R
o

2 F—bRERZAEAME HAricE—ikEUE, X2 —IEE A I 5 TAE L2 14T
%o BB, 2 TOIERS T A AR [RDRE VRS A

2

Chinese enterprises have realized that trademark is not only the symbol of goods and services, but
also is related to their interests. Research has documented that good trademark design can help
heighten the popularity of an enterprise. Therefore, Chinese enterprises have kept refreshing their
trademark design concepts, while placing emphasis on product quality.
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Oral work
Keys
q)

Grammar

1
lincase 2 Provided that 3unless 4 on condition that 5 supposing

2

1 Whenever you come, you are welcome.

2 No matter who telephones, tell them I’m out.

3 Whichever road they choose, we must accept their decision.
4 No matter how you travel, it’ll take you at least three days.
5 Wherever the painting is, it must be found.

Writing
Keys
Q")

Culture Express

keys
1
1E 2D 3G 4A 5C

2
¢

Selective Reading

Translation

572 4P B TR KB 3R R
1 ~PHEETHITFE 20 t20 50 4EARM 60 FEARTRAT 1Ll /] R MIER 45 & 7E — ek
I TR, R—TTANMEAR. F2AaEERF ISR RSB TR
A FEEH RS T R EMIE .
2 DRIV IR RS T R SRAR A R, (A T N T B MAZAT LT AiRAE 1)
[ SRR IS AT AT A5 . DT A )\ A2 44 (T B v R e, VR R AE T i 5 v
(R R A= JE rh i () 0 BRI, B R ICAE Do
3 HEMEHMM: LK K0T T2 A H P R, AR T R R ROT
FORMRVA AT . BT LT T ARFN S (R PR 5 S8 R T — AT B v, AR Ath e K
LI BV RN P R G R o AR S ZE AR N DT e v R B i RARAE R ST R K
SERIIEOVE RIS BT, 1B R A
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4 FTHCE AL AR B P A AN TR R, AR A A A A R .
YeoRfx, XA “REHEZR” , P FRERERRS TAEMREYS . mREEetis
A R K B A AT B ) A BT BLAE AR SO |, S MR T RRHRIN R
W7 Mt “ARRRRZ S, PR R 7 R AE T AN EIEAT
5 /DREZ. SEEZMACT I THITET I « A8 S RE T fal FE S ANE H BRI G IR. 2R
B B BBV, RS ZIEEEA . PO E R, ARG, i HARRE S
P IS AR5 TR FUMER IR AERS « S Wy oV 1 DU R “DRIZZ” JFI, f@taal R
Y EEOBT BT DL R 7 QDR AR o i RO B TR 8 A B B AR PR B 2, i TR
MSHIE SRR, BATA LA T B8 2R 70 .
6 IRZME: RAIRSCe fH R R 2 A o T AR, BRI BN
BR=W, AF— MBI, Sm it i, M BaE B E sy i 17— E R R
AEARIT TR R MDA, RIEROHIE— N, B R R TA
FENE T IRBN I BE TR e AR B -
7 CRFFMRIEL: P IBOHNE E DO ZAR RIS AR B T 20th284], & P64
oA R R R AR B 32 B HOT R 1T SRR X5 HRAT R ZR 3 ORI
SRR, BB AR KRS AL I L RPN AT . SRR BT R B S R
Ay LA EE
8 I EI SR A MG HAt P i BETH I R IBORE , RADATIRER BE RS20k - LU A A H AT itk
SO TR o JAE R B A B R AR o — AN SE SR 1, o T TR IR BETH AT
BN AL BE R S AR AT 1) WA SR MR AN S DR 2, JEH S K IE A A
9 BHANT IR PURF e EENE AR S E BRI AT 2R S, M B SR,
WA ERARN, AERE, UASEEGZARI. WEBBHHTEOT R, SLeddE, &
AW, BRI, “BIABIIKE o RIEHIET H & B —— XS 5 A% %]
PUAZ I ELE AR W2 B FRUEAE RIS S IRAOTER . AT 1528 MG 7
10 BEHREOARD: KR A% LA 2 ASE [ TR P I it iz —, Abiseit 1“3z A 4”
HIbRE, HERAEEFRNTIAS . ARG B MR A S < BRI S 4T N
FEREE” RPATIZA WA BHE 2 VRIS BES AL TE 5 MAZ S S REE S — IRk
) A AR it R A0 SR Ca SR R BT B8 KA

Keys
Comprehension
5 3; 7, 4, 8

Vocabulary
1 draw on 2 defy 3 sparked 4 keep in mind
5 adherence 6 convention / conventions 7 preference 8 disregard
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