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Unit 2 The Magic of Words

Lesson 1

Learning and Teaching Ways:

Online Learning+Classroom

Interaction

Interaction:

the whole class

&group work&individual

Duration:

4 periods

Stage

Content

Materials

Before class
(one period
-45 min)

Motivating:

Task 1: Ss watch 2 videos uploaded in the supplementary
resources via Unipus, China Icon s Interview with ZhangZiyi
and Lilas (XingYue) comment on the current situation of
COVID-19 in the United States.

Task 2: Ss work in groups and take the overseas students in
Akron University as the target group to figure out their
purchase intentions and select domestic goods for them.

Task 3: Ss get informed of the final project and evaluation
criteria-- Ss act as the live streamers to sell “Made in China”
products to overseas students in Akron and try to achieve

sales by using DOFO structure.

2 Videos
(https://v.qq.co
m/x/page/h039
7vemkke.html;
https://weibo.c
om/348878780
7/ICIIHFF1B?t
ype=comment)
&Assessment

worksheet

In class

(two
periods
-90
min)

Pre-task
(10 min)

Activity 1: Motivating--Issue tasks and evaluation criteria
Activity 2: Motivating--Issue two Qs about the purposes of

learning a foreign language

DUITIIE=lasSK {7 J 1IIIIT)

Activity 3: Enabling--Ss enhance listening skills by listening
to the project-oriented materials.

Activity 4: Producing on the sub-task--Ss drill on speaking
and thinking abilities by responding to the two Qs raised
before& Assessing&Motivating

Activity 5: Enabling--Guide Ss to feel the magic of language
by watching the video clips of some famous advertisements
and translating Chinese classic advertising slogans into
English versions&Assessing
Activity 6: Enabling--Direct Ss to know about the
definitions of commodities by playing games

Activity 7: Enabling--Lecture on what, why and how to
define and help Ss practice D in DOFO structure& Assessing
Activity 8: Producing on the sub-task--Ss design advertising

slogans for the goods for sales overseas&Assessing

Audios of
Passage and
News report 1

in iExplore 1,

and Videos
(https://www.i
qiyi.com/v_19r
rhsOp9s.html;
https://new-pla
y.tudou.com/v/
XMjAxMDI2
MTYzNg==.ht
ml;
https://www.bil
ibili.com/video
/av74628539)
&
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Assessment

-g Activity 9: Strengthen what Ss have learned &guide Ss to worksheet
v, | fill in the self-assessment sheet&give homework
Assessment
Task 1: Through learning the classic advertising slogans both | worksheet
in English and in Chinese versions uploaded in the | &Video
After class supplementary resources via Unipus, Ss modify their | (https://haokan

(one period

-45 min)

advertising slogans.
Task 2: Ss search for detailed information on the internet for
their domestic goods to sell overseas.

Task 3: Ss finish the rest of the listening materials in lesson
1.

baidu.com/v?v
1d=714716436
5769996512&
pd=bjh&fr=bjh
author&type=v
ideo)

Classroom Teaching Procedures:

Unit 2 The Magic of Words

Lesson 1

I. Pre-task (10 min): Motivating

Activity One: Issue tasks and evaluation criteria (5 min) (the whole class)

© Announce the unit project: Based on the survey on the buying preferences of the overseas

students in Akron University, Ss act as the live streamers to sell domestic goods to them.

© Announce evaluation criteria for the final project--use the input language to output China’s

domestic goods:

1) by the power of magic words;

2) in appliance of DOFO structure;

3) in reasonable narrative and logical reasoning;

4) on Made in China confidence;

© Announce the sub-task: design the advertising slogans for the domestic products that Ss

choose to sell overseas.

© Announce the evaluation criteria for the sub-task today: based on the typical features of the

goods, Ss display the magic of words and make their design on advertising slogans creative,

authentic and persuasive.

Activity Two: Issue 2 questions to lead Ss to a better understanding on the purposes of

learning a foreign language (5 min) (individual)
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1) Why do we Chinese learn English?

2) Why do foreigners learn Chinese?

II. During-task (75 min)

Activity Three: Enabling--Ss enhance listening skills (10 min)

© Play the audios of Passage and News report 1 in iExplore 1 to enhance Ss’ listening
abilities in grasping the gist and detecting the detailed information. (individual)

© Ask Ss to get the keys to the listening comprehension and to check their answers in pairs.
(pair work)

© Check the answers. (individual)

Activity Four: Enabling on the motivation of learning a foreign language& Assessing &
Motivating (8 min)

© Based on the two Qs raised before and the main idea in the listening materials above, guide
Ss to explore the meaning and motivation of language learning. (group work)& walk around
& provide support

© Ask the chosen groups to report their opinions on the two Qs. (the chosen ones+the whole
class)

© After summarizing and giving feed backs, lead Ss to a new clue for foreign language
learning: by displaying the magic power of language, attract the overseas to buy “Made in
China” goods. (the whole class)

Activity Five: Enabling for the touch with the magic of language and cross-cultural
awareness (10 min)

© Play several video clips of commercial advertisements on famous brands to guide Ss to feel
the charm of language.

© By asking Ss to translate Chinese classic advertising slogans into English versions, arouse
Ss’ cross-cultural consciousness and enhance the perception of the magic power of language.
(the whole class)

Activity Six: Enabling--Direct Ss to know about the definitions of commodities by playing
games of “Let Me Guess” (7 min) (the chosen ones&the whole class)

© Display the classic English advertising slogans and ask Ss to guess what category the
commodity belongs to.

© A student defines the products he or she intends to sell to make the rest of the class guess
the products.

Activity Seven: Enabling--Lecture on D (definition) of DOFO structure& Assessing (25 min)
© Tell Ss what D is and what D’s functions are (the whole class)

© Explain why to use D (the whole class)

© Teach Ss what the must in a “definition” is and how to use “definition” (the whole class)

© Ask Ss to practice “definition” again by modifying their former tasks on definition in “Let

me guess” game. That is, Ss categorize the products and then describe their functions in
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simple words. And Ss do the mutual evaluation. (in pairs) &walk around & provide
support&give feed backs

© Summarize and give feed backs (the whole class)

Activity Eight: Producing on the sub-task&Assessing (15 min)

© Ask Ss to design the advertising slogans for the domestic goods that Ss choose to sell
overseas. (in pairs) &walk around & provide support.

© Ask the chosen groups to share their advertising slogans. (the chosen ones+the whole class)

© After the peer evaluation, Ss select the top advertising slogan; issue the evaluation on Ss'

output and put forward suggestions for improvement. (in group+the whole class)
II1. Post-task (5 min)

Activity Nine: Summarize and reflect on the whole lesson and guide Ss to fill in the

self-assessment sheet and give assignment after class.

Unit 2 The Magic of Words

Lesson 2
Learning and Teaching Ways: Interaction: i
) ) Duration:
Online Learning+Classroom the whole class )
) o 4 periods
Interaction &group work&individual
Stage Content Materials
Before class ) C .
) Ss watch the micro lectures on listening skills about how to | Assessment
(oneperiod | . . L
. distinguish facts from opinions in Unipus. worksheet
-45 min)
= Activity 1: Motivating by video clips of commercial live
‘E | streaming Videos
8 Activity 2: Motivating by pictures and vivid examples of live | (https://www.
A
E streamers iqiyi.com/v_1
© | Activity 3: Enabling by Ss’ practicing and teacher’s feed Irwqwpt2k.ht
~
In class backs, which leads to F and O in DOFO structure ml;
(two Activity 4: Enabling--Ss enhance listening abilities by | https:/v.youk
periods = watching the project-oriented materials. u.com/v_sho
90 |[g Activity 5: Enabling--Based on the input materials, Ss| w/id XNTgz
min) @ enhance speaking skills by teacher’s lecturing on what F and MDY 5M;jY4.
f@ O are, why and how to use them and Ss then practice on O, F | html)
éﬁ and O in DOFO structure & Assessing
E Activity 6: Production--Ss try to apply DOFO structure to | &Assessment
achieve the live streaming sales of “Made in China” products | Worksheet
to the overseas students in Akron &Assessing
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Activity 7: Strengthen what Ss have Learned &guide Ss to fill

IT'USTTUASKN
(5 min)

in the self-assessment worksheet& give homework

Ss modify their commercial live streaming to achieve the final

After cl project. That is, by presenting DOFO structure, Ss publicize
er class
. “Made in China” products and live stream the selected | Assessment
(one period

45 min) products to Akron university students. Ss submit the projects | worksheet
-45 min

in the form of videos and finish listening materials in iExplore

2 and further listening of lesson 2&give delayed assessment

Classroom Teaching Procedures:
Unit 2 The Magic of Words

Lesson 2

I. Pre-task (20 min):

Activity One: Motivating--Play the video clips of the famous live streamer Li Jiaqi and the
famous archor in CCTV Zhu Guangquan selling goods detained in Wuhan due to the
epidemics through live streaming, thus lead Ss to the current wave of commercial live
streaming. (5 min) (the whole class)

Activity Two: Motivating--Show Ss more examples of live streamers by pictures such as Luo
Yonghao, Dong Mingzhu, even teachers who transform into live-streamers due to COVID-19,
to get Ss prepared mentally for the sales via live streaming. (5 min) (the whole class)

Activity Three: Enabling&Assessing (10 min)

© Ask Ss to try to act as live streamers to sell domestic goods to the overseas in Akron. (the
chosen ones+the whole class)

© Give feed backs on the problems in Ss’ commercial live streaming, such as lacking of F
(facts) or insufficiency in O (opinions). (individual&the whole class)

© Put forward the concepts of F and O in DOFO structure, in which F is for facts and O is for
opinions. Facts are used to support opinions to achieve authenticity while opinions are put
forward for vivid and successful persuasion. (the whole class)

I1. During-task (65 min)

Activity Four: Enabling--Ss enhance listening skills by watching the project-oriented
materials. (15 min) (individual)

© Play the video on Haier's tablet computer to ask Ss to detect the advertising slogan in the
video and to grasp the gist. (individual)

© Play the video again to ask Ss to finish the assigned tasks like filling in the blanks.
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(individual)
© Ask Ss to check their answers in pairs. (pair work)&walk around & provide support
© Check the answers (the whole class)
© Guide Ss to figure out the features of the answers and help them distinguish facts from
opinions (in pairs)&walk around & provide support
Activity Five: Enabling--based on the input material, Ss enhance speaking skills (30
min)&Assessing
© Lecture on F and O in DOFO structure: (the whole class)
1) what are they--their own characteristics;
2) why to use them and what can they do--their functions;
3) how do they relate to each other--their relationship;
4) how to use them--embed F and O in outline, which is the 2" O in DOFO structure.
© Practice on O, F and O in DOFO structure:
1) Guide Ss to distinguish F from O (the whole class)
2) Ask Ss to describe the assigned products in both facts and opinions (group work)
3) Scaffold Ss to match F and O and arrange them into well organized structure, which is
shown by the second O in DOFO structure. (group work)&walk around& provide support
4) summarize and give feed backs (the whole class)
Activity Six: Rehearsing&Assessing (20 min)
©Guide Ss to apply DOFO structure into the live streaming to sell “Made in China” products
to the overseas students in Akron by following these steps:
&walk around & provide support
1) Ss publicize the selected products by means of the advertising slogans created before
class; (group work)
2) Ss apply D by categorizing the products and then describing their functions in simple
words; (group work)
3) Ssdraw the outline to introduce the products for sales; (group work)
4) Based on the product information collected before class and the previous learning of F
and O, Ss support O (persuasive opinions) with F (authentic facts); (group work)
5) Ss fill F and O into the well branched outline (O) to make commercial live streaming
successful. (group work)
© Two groups are selected to share their rehearsals. (individual+the whole class)
© Guide Ss to do peer evaluation and give feed backs (group work+the whole class)
© Summarize the relevant English expressions used in Ss’ statements to describe the products
into the performance, quality, price, etc. (the whole class)
II1. Post-task (5 min)

Activity Seven: Summarize and reflect on the whole lesson and guide Ss to fill in the
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self-assessment sheet and give assignment after class.

3v BB GHEAR TRV B VR 72, AR U B AT 2E VA R SR A
58 ANRED

3.1 ZETHR P B

AT S AR TR AR M BT SR S, RS T R AR BT B 1 1
SHENE, BEREIBURZATE . BRI, AT SERRE R T S
B G AR K OB RS AR R (T % (DOFO) K3, HIRTEANHAE, %%
JH S B BRI N (Listening & Viewing) Fl#iiH (Speaking) A H. I, i8S FRERIH
BRSO IE R =BG 9%, BT ATEMAME B SER S, (2 NIATIR R .

3.2 R EITHIPT 7

ABICIIVEN 77 2R LR TE 0 RIS B VRO . AR B J0 R FH 2 S0 IR JEE VAN A
#E, AV, FAEE LR BONEAN T 5 T BRI ZCEE ST, S0 2 AR AT 55 7
HIE 2R T IR SRV E RN e . AR BVE e T, (RRETE BOR B I I RIS A
B2 RE IS B A RPN R B Ak B 3K 2 20 72 s UM R 51,
HOMR RIS FE R PPN BERE TSN, SCHA Ak, 51 32 A4 58 A ™ s A SR
FHRETIRNAL, E—DERRTFI AR

BRI, R BYERE IR AN SCER IR N AR, K0T . DB I
REJJAIL JE N FT VRN VG o 7 Y 3 VAR N B BTt i 2 075 B3 BRAT . IRPAIER S
3R, A OB RS IKE) (DOFO), SR HaI&1E . A #I5LL DOFO Nkk
e, HEREA AR PVEAN EE A rI R R AT, AT T VAN B Rk

3.3 BTLHFEIMAUINES EEANRE

ARBTG5 TPPAN BRI 55 T 2R P4 25 R B RN 000X — R ARAE S, S [ 1] AR R
HAX— 1R, ARG FERORFNEANLL. BCmRE, FRERHBFIZEIN
Mifa 5], BERER BRI M I RE . =) I FRlae ). SEikEe /y. HEAIME R LERe
QG I YR IR SRR ), WA BT A AE R B IRFE M SR 2, SERUNIRAIAT )
LS NEWANER IR, 5155 EBONHI AR U ER R, SEkE O
i EAAR, By R K

HAASKPE: AHI0LL DOFO NPFMAES, 51 S5 AESET LS, FBIF AR
EEMERCE D EEN, ¥R AR . B %S TS ST 5
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[ T B, ORI B RS A RO B S0 S 2 A e U AR BRI (1 )
R AR T H S S FYHRZIE S ), B E s S X URIT b
N. 1£ DOFO 51 5T, A M BRI, AT LB 52 1 15 IR B4 115 = D [ 1
R, fEdEAE R

TR ZVPERIEIESH T T E SRR )RR ERE AT IR IR R R,
BT BRI S AT, WE T 1E S A8 ) (Language Competence)- %% > it /) (Learning
Competence ) B#HE S (Critical Thinking Competence )« 13 ft /7 (Creative Competence)
ALRES] (Cultural Competence) K E1ERES] (Collaborative Competence) 7S MPEMT4ERE,
HIET A EHWPRRMEE IR (BUTH S BEfETIER, FIREEP ).

HARERE T

Self-assessment Worksheet

Rate each item by writing the appropriate number in the blanks.
1=totally agree; 2=agree; 3=disagree; 4=totally disagree; 5=not sure.

I can understand the teacher’s instruction.

I can grasp the general idea of the listening materials.

Listening | I can detect the details of the listening materials.

I can define DOFO structure in listening materials.

I can get the right answers for the listening tasks.

Language I can express my idea by applying vocabulary prepared in
Competence advance.

I can express myself coherently and appropriately.
Speaking | I can define the Chinese product I recommend.
I can show a clear outline while recommending goods.

I can list facts to make my words persuasive.

I can share opinions to make my words influential.

I can use Unipus for self-study.

I can search for more information about Made-in-China
Pre-class products.

Tasks I can conduct an intention survey.
I learn about livestream for recommending Chinese
Learning product.
Competence o e .
P I can enlarge my vocabulary with listening materials.
In-class I can draw more ideas from my discussion with my team
Tasks members.

I can explain DOFO structure.
I can introduce something to others by applying the
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speaking skill of DOFO.

After-class

I can reflect what I have learned.

I can search for more information to conduct a slogan for
the Chinese product I recommend.

I can recommend a “Made-in-China”
livestream with DOFO structure.

product by

I can revise and modify my livestream with suggestions
from both classmates and teacher.

Please answer the following questions in English:

1. What useful information have I learned in this unit?

Tasks ; P
2. What vocabularies have I learned in this unit?
3. What listening skills have I improved in this unit?
4. What speaking methods have I learned in this unit?
5. What problems in this unit remaining to be solved?
6. What competence have I got besides language?
I can express my opinion with explanation or evidence.
I can deliver my idea in reasonable narrative and logical
Livestream | reasoning.
Critical Task I can show deep understanding and thinking.
ritica . :
o I can negotiate with others.
Thinking X X .
I can deliver logical argumentation.
Competence ;
Self-assess | I can assess others’ work.
ment I can modify my work based on others’ suggestions.
Peer-asses | I can remain neutral position evaluating others’ work.
sment I can evaluate others’ work with constructive suggestions.
I know how to conduct an intention survey to foreign students.
Creative I know how to select a domestic product worthy to recommend.
Competence I can falways produce something new on conducting slogan for a
domestic good.
I know how to conduct a vivid and persuasive livestream.
I can work out the listening tasks by discussing with my team members.
Collaborative | I can discuss with my team members on general topics.
Competence | I can cooperate with my team members to conduct the survey, generate
the slogan and present livestream.
Cultural I can enrich my knowledge about Made-in-China products.
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Competence

I learn about elements of Chinese culture in the product I recommend in

livestream.

I can list some popular words to describe China.

I can express my opinion with cultural confidence and national pride.

Peer-assessment Worksheet

Rate each item by writing the appropriate number in the blanks.
I=totally agree; 2=agree; 3=disagree; 4=totally disagree; 5=not sure.

They can express ideas by applying vocabulary prepared in
advance.
Language They can express themselves coherently and appropriately.
Speaking | They can define Chinese products they recommend.
Competence . X .
They can show clear outline while recommending goods.
They can list facts to make their words persuasive.
They can share opinions to make their words influential.
They can express opinions with explanation or evidence.
They can deliver ideas in reasonable narrative and logical
Livestream | reasoning.
Critical Task They can show deep understanding and thinking.
Thinking They can negotiate with each other.
Competence They can deliver logical argumentation.
Peer-asses They c?n present reasonable and logic argumentation in
discussion.
sment They can present suggestions on others’ work.
They can enrich their knowledge about Made-in-China products.
They can learn about elements of Chinese culture in the product they
Cultural | e commend in livestream.
Competence They can list some popular words to describe China.
They can express opinions with cultural confidence and national pride.

Teacher-Assessment Worksheets are similar to that of Student-Assessment.Teacher guides
students to reflect on themselves and at the same time uses the worksheet to evaluate the
performance of students and point out the improper places simultaneously to the student or keep
it for the delayed evaluation.Besides,teacher designs Q&A part in the worksheet to know more
about what students have learned. The all-round rating system ranging from student-assessment,
peer-assessment to class observation and the Q&A part constructs a dimensional way for

evaluation and makes teachers’ evaluation more objective and authentic.
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