Preface

he Art of Public Speaking has long been the leading book on its subject in the West,

and I am deeply grateful for the favorable reception it has received in China. In

preparing this adaptation of the 13th edition, I have retained the original book'’s
balance between theory and practice. Firmly grounded in classical and contemporary
theories of rhetoric, it offers full coverage of all major aspects of speech preparation
and presentation.

It also follows David Hume’s advice that “he who would teach eloquence must do
it chiefly by examples.” The book contains a large number of outlines, speech extracts,
and sample speeches that illustrate the principles of effective public speaking. In addi-
tion, it comes with an App containing more than 60 speech videos that allow readers
to see the principles of effective speech in action.

As with all versions of the book, this adaptation reflects my belief that the most
important part of speaking is thinking. One cannot give a successful speech without
having something of substance to say. Nor can one be truly successful without a strong
ethical foundation. In keeping with Quintilian’s ideal of the good person speaking
well, the goal of public speaking is to communicate worthy thoughts in an effective
manner.

While keeping the essence of the original book, I have taken several steps to har-
monize it with the needs, interests, and experiences of Chinese readers.

First, I have adapted it to the fact that English public speaking is an EFL course in
China. As a result, it has somewhat different educational objectives and pedagogical
methods from a public speaking course in the United States. In adjusting to those dif-
ferences, I have localized the book by focusing on topics and methods that are most
germane to the needs of students and teachers at Chinese universities.

Second, I have incorporated numerous Chinese examples that will relate the
principles of public speaking directly to the cultural experiences of readers in China. I
use Western examples when they are the best choice to illustrate key skills and
concepts, but I use Chinese examples when they will be more effective than Western
ones. In this regard, the adaptation can be thought of as a Western book with Chinese
characteristics.

Third, unlike Western editions of The Art of Public Speaking, this book includes a
chapter on speaking in competitions. It has been my privilege to participate in the 21st
Century Cup, the CCTV Cup, and the FLTRP Cup as a judge, question master, and
commentator. I never cease to be impressed by the achievements of the students and
the dedication of their tutors. These competitions are exceedingly rigorous, and they



have played a major role in promoting the quality and popularity of English public
speaking throughout China.

Fourth, this edition contains a new chapter dealing with online public speaking. It
gives students the practical guidance they need to prepare, rehearse, and present suc-
cessful online speeches, whether in educational or professional settings. It helps stu-
dents control the visual environment, create a suitable relationship with the online
audience, and use online presentation software skillfully and appropriately. A full
sample speech with video illustrates the principles of effective online speaking in
action.

When I made my first trip to China in 2001, I could not have imagined the growth
that would take place in English public speaking during the subsequent years. It has
been my privilege to lecture at many Chinese universities and to meet students and
teachers from all parts of the nation. Their enthusiasm for English learning in general
and for public speaking in particular are truly inspiring. I am delighted to dedicate this
new adaptation of The Art of Public Speaking to them.
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supporting
materials

The materials used
to support a speaker’s
ideas. The three
major kinds of sup-
porting materials are
examples, statistics,
and testimony.

Supporting Your ldeas

Examples
Statistics

Testimony

Evaluating Online Supporting Materials

ood speeches are not composed of hot air and generalizations. They need strong

supporting materials to answer the three questions listeners always ask of a speaker:

“What do you mean?” “Why should I believe you?” “So what?” Consider, for exam-
ple, the following statements:

General Less General Specific

Tea is very popular. Large quantities of tea are Tea is second only to water
consumed by people as the world’s most consumed
around the globe. beverage. More tea is consumed

than coffee, beer, wine, milk,
or soft drinks. Total tea
consumption is roughly 300
billion liters annually.

Which statement do you find most interesting? Most convincing? Chances are you prefer
that in the right-hand column. It is sharp and specific, clear and credible—just what a
speech needs to come alive.

The skillful use of supporting materials often makes the difference between a poor
speech and a good one. In Chapters 13 and 14, we will look at special uses of supporting
materials in informative and persuasive speeches. In this chapter, we focus on the basic
kinds of supporting materials—examples, statistics, and testimony—and on general prin-
ciples for using them effectively and responsibly.
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Examples

example

A specific case used
to illustrate or to
represent a group of
people, ideas, condi-
tions, experiences,
or the like.

brief example

A specific case
referred to in passing
to illustrate a point.

extended
example

A story, narrative, or
anecdote developed
at some length to
illustrate a point.
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Research has shown that vivid, concrete examples have strong impact on listeners’
beliefs and actions. Without examples, ideas often seem vague, impersonal, and lifeless.
With examples, ideas become specific, personal, and lively. One social psychologist has
concluded that “most people are more deeply influenced by one clear, vivid, personal
example than by an abundance of statistical data.”! Examples are so important that
many experienced speakers consider them “the very life of the speech.”? In addition to
clarifying, personalizing, and reinforcing a speaker’s ideas, they often appeal powerfully
to our emotions.

BRIEF EXAMPLES

Brief examples—also called specific instances—may be referred to in passing to illustrate
a point. The following brief example illustrates advances in creating artificial limbs for
animals, large and small:

Meet Mosha, an Asian elephant who was seven months old when she lost her left foreleg after
stepping on a landmine. Thanks to a series of artificial legs provided by Thailand’s Foundation for
the Asian Elephant, Mosha has been able to regain her mobility, even though she has to support
her body weight of 4,400 pounds.

Another way to use brief examples is to pile them one upon the other until you create
the desired impression. Here is how the technique was used by Wang Zhiyu, from Shenzhen
University, during the 21st Century Cup National English Speaking Competition to support
her claim that China’s traditional culture has vigor and vitality throughout the world:

Japanese businessmen have already applied Confucian ethics in their business management,
and the American military academy, West Point, has taken Sunzi's The Art of War as one of their
textbooks. In these years, the cream of our culture, such as traditional medical science and medicine,
acupuncture, Tai Chi, and paper cutting, has won popularity in the world.

EXTENDED EXAMPLES

Extended examples are often called narratives, illustrations, or anecdotes. By telling a story
vividly and dramatically, they pull listeners into the speech. Here is such an example, from
a speech by Sun Yan, a student at Fudan University. She used an extended example to
illustrate the spirit of the Olympic Games:

In the history of the Olympic Games, there have been many shining stars. Among them was a
European girl. With the lapse of time, her name has faded from memory, yet her unbending spirit
shall never perish. It was she who highlighted the Olympic Creed.

In lead though she had been, she stumbled near the terminus and her leg was injured. Com-
petitors passed her from behind in succession until finally only her weak and lonely figure remained
on the track. Doctors came and offered to take her away. Yet she refused. With the only strength

SUPPORTING YOUR IDEAS
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Do | use examples to clarify my ideas?
. Do | use examples to reinforce my ideas?

. Do | use examples to personalize my ideas?

. Do | reinforce my examples with statistics or testimony?

. Are my extended examples vivid and richly textured?
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effect?

. Are my examples representative of what they are supposed to illustrate or prove?

. Have | practiced the delivery of my extended examples to give them dramatic

left in her, she managed to get up and shuffled feebly to the endpoint with drops of blood along
her trail.

But cheers broke out. Though she failed in the race, the girl won applause from people all over
the world. It was she who elucidated the Olympic creed of participation. It was she who instilled
perseverance in our minds.

This long example captures vividly the courage of the Olympic runner and her personifi-
cation of the Olympic spirit. The speaker could merely have said, “Olympic athletes often
display great fortitude,” but the story makes the point far more vividly.

HYPOTHETICAL EXAMPLES

All the examples presented up to now have been factual; the incidents they refer to really
happened. Sometimes, however, speakers will use a hypothetical example—one that
describes an imaginary situation. Usually such examples are brief stories that relate a gen-
eral principle.

Here is how one speaker used a hypothetical example in a speech about the organ
donation system announced by the Red Cross Society of China and the National Health
Commission:

Imagine this: Your father has been stricken with serious heart disease. At the hospital, you learn
he has a chance to survive—if he can receive a heart transplant. But there are no heart donors
available. Your father is one of the 300,000 Chinese each year who need an organ transplant but
cannot get one because of a shortage of donors.

This hypothetical example is especially effective. The speaker creates a realistic scenario,
relates it directly to his listeners, and gets them involved in the speech.

View this excerpt from
“The Olympic Spirit.”

hypothetical
example

An example that

describes an imaginary

or fictitious situation.

Examples
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TIPS FOR USING EXAMPLES

Make Examples Vivid and Richly Textured

The richly textured example supplies everyday details that bring the example to life. Recall
the example of the Olympic runner earlier in this chapter. The speaker provided many
details about the runner’s bravery in the face of adverse conditions. The runner stumbles
and injures her leg near the end of the race. She is passed by other competitors until she
alone is left on the track. Doctors offer to help, but she refuses their assistance and shuffles
to the finish line with drops of blood along her trail.

How much less compelling the example would have been if the speaker had merely said:

One Olympic runner courageously completed her race despite being injured and exhausted.

Instead, the details let us see the runner as she battles through her pain and misfortune.
The more vivid your examples, the more impact they are likely to have on your audience.

Reinforce Examples with Statistics or Testimony

Examples can bring an issue alive and dramatize it in personal terms. But listeners may
still wonder how many people the issue actually affects. In such a situation, you should
reinforce your examples with statistics or testimony. Research has shown that the impact
of examples is enhanced when they are combined with other supporting materials that
show the examples to be typical.?

Consider the case of a speaker discussing mental health issues in China'’s schools. The
speaker could cite recent incidents involving students suffering from emotional and
behavioral problems. These examples help make the case persuasive, but a listener could
dismiss them as sensational and atypical. To prevent this, the speaker might go on to say:

According to the China Youth & Children Research Center, 30 million Chinese under age 17 are
struggling with emotional or behavioral disorders. As Dr. Mao-Sheng Ran, principal investigator of
the Chengdu Mental Health Project, explains: “Rapid social change is likely to bring about a gener-
al increase in psychological pressure and stress and has been generating new challenges for the
country and its mental health system.”

With this backup material, not even a skeptical listener could reject the examples as atypical.

Statistics

statistics

Numerical data.

We live in an age of statistics. Day in and day out we are bombarded with a staggering
array of numbers: China uses 45 billion pairs of disposable chopsticks each year; J.K.
Rowling has sold more than 500 million Harry Potter books worldwide; France consumes
two billion litres of wine annually; global air pollution contributes to an estimated nine
million deaths per year.

What do all these numbers mean? Most of us would be hard-pressed to say. Yet we feel
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more secure in our knowledge when we can express it numerically. According to Lord
Kelvin, the 19th-century physicist, “When you can measure what you are speaking about,
and express it in numbers, you know something about it. But when you cannot measure
it, when you cannot express it in numbers, your knowledge is . . . meager and unsatisfac-
tory.” It is this widely shared belief that makes statistics, when used properly, such an
effective way to clarify and support ideas.*

SINGLE STATISTICS

Like brief examples, statistics are often cited in passing to clarify or strengthen a speaker’s
point. For instance:

To document different saving rates in China and the United States: “Last year China’s saving
rate was 47 percent of GDP, according to the World Bank. The U.S. rate, including households and
corporations, was a mere 18 percent of GDP.”

To illustrate the popularity of electric bicycles: “China Daily reports that China produced 30
million electric bicycles last year. There are now more than 250 million e-bikes on Chinese roads.”

MULTIPLE STATISTICS

Statistics can also be used in combination to show the magnitude or seriousness of an
issue. We find a good example of this technique in a speech about garbage sorting:

Garbage sorting is necessary because of the amount of waste we produce. Every day, Shanghai
produces 28,000 metric tons of domestic waste. In Beijing, the number is 26,000 metric tons. Put-
ting all cities together, an average day in China produces 625,000 metric tons of domestic waste.

A speech that is
supported by statistics
is usually more
persuasive than an
undocumented
presentation. Here
John Chambers,
former CEO of Cisco
Systems, uses
economic data when
addressing the Greater
Boston Chamber of
Commerce.
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TIPS FOR USING STATISTICS

Use Representative Statistics

Suppose you choose 10 people at random in a shopping mall and ask them whether they
tavor or oppose rebuilding the Old Summer Palace in Beijing. Suppose also that six approve
of rebuilding and four do not. Would you then be accurate in claiming that 60 percent of
the population in your city favors rebuilding the Palace?

Of course not. Ten people is not a big enough sample. But even if it were, other
problems would arise. Do the 10 people interviewed accurately reflect your city’s propor-
tion of men and women? Do they mirror different age groups? Diverse occupations?
Socio-economic levels? In short, make sure your statistics are representative of what they
claim to measure.

Identify the Sources of Statistics

Statistics are easy to manipulate. This is why careful listeners keep an ear out for the
sources of a speaker’s numbers. Rather than saying “Statistics show,” or “My figures
demonstrate,” tell your audience where you got your statistics. Look back at the statis-
tics cited earlier in this section. In each case, the speaker identifies the source of his or
her figures (China Daily, World Bank, and the China Youth & Children Research Cen-
ter). You should do the same in your speeches.®

Use Statistics from Reliable Sources

Which is the more reliable estimate of the dangers of using a mobile phone while driving:
one from China Road Traffic Safety Association or one from China Mobile? Easy—the
estimate by China Road Traffic Safety Association, which does not have a vested interest
in what the figures look like. What about nutritional ratings for fast foods offered by Pizza
Hut or by Consumers Union, a highly respected nonprofit organization? That’s easy too—
Consumers Union.

As a speaker, you must be aware of possible bias in the use of numbers. Because statis-
tics can be interpreted in so many ways and put to so many uses, you should seek figures
gathered by reliable, nonpartisan sources.

Round Off Complicated Statistics

Mount Kilimanjaro is 5,895.14 meters high; the world land speed record is 1,227.985 kilo-
meters per hour; the population of Saudi Arabia is 34,813,871; Lake Poyang has a surface
area of 3,585 square kilometers.

These are intriguing figures, but they are too complicated to be readily understood by
listeners. Unless there is an important reason to give exact numbers, you should round off
most statistics. You might say that Mount Kilimanjaro is 5,900 meters high; the world land
speed record is 1,228 kilometers per hour; the population of Saudi Arabia is approaching
35 million; Lake Poyang has a surface area of almost 3,600 square kilometers.

Explain Statistics

Statistics don’t speak for themselves. They need to be interpreted and related to your

CHAPTER 6 SUPPORTING YOUR IDEAS



V- - (1L Using Statistics

YES NO

—_

Do | use statistics to quantify my ideas?

. Are my statistics representative of what they purport to measure?
. Are my statistics from reliable sources?

. Do I cite the sources of my statistics?

. Do I round off complicated statistics?

. Do | use visual aids to clarify statistical trends?

HIE NN
HIE NN

. Do | explain my statistics and relate them to the audience?

listeners. Notice how effectively one speaker did this in a talk about Chinese culture in
the United States:

According to Time magazine, there are some 45,000 Chinese restaurants in the U.S. That's
more than all the McDonald’s, Burger Kings, and KFCs combined.

Explaining what statistics mean is particularly important when you deal with large
numbers, because they are hard to visualize. How, for example, can we comprehend the
one trillion yuan loan provided by the China Development Bank to help reduce poverty?
We could explain that a trillion is a thousand billion and a billion is a thousand million.
But that doesn’t do much good, since millions and billions are almost as hard to visualize
as are trillions. Suppose, instead, that we translate the huge numbers into terms a listener
can relate to. Here is one solution:

How much money is a trillion yuan? Think of it this way. If you had one million yuan and spent
it at the rate of 1,000 yuan a day, you would run out of money in less than three years. If you had
one billion yuan and spent it at the rate of 1,000 yuan a day, you would not run out of money for
almost 3,000 years. And if you had one trillion yuan and spent it at the rate of 1,000 yuan a day,
you would not run out of money for nearly three million years!

Be creative in thinking of ways to relate statistics to your audience. This is one of the
most important steps you can take to make statistics work in your speeches.

Use Visual Aids to Clarify Statistics

In addition to explaining statistics verbally, you can use visual aids to give them clarity
and meaning. This is especially crucial when you are discussing statistical trends, pat-
terns, and other large blocks of information. Rather than drowning your audience in a sea
of numbers, you can use a graph or chart to represent the numbers visually. We shall
discuss this subject in detail in Chapter 12. For the moment, keep in mind that visual aids
can significantly increase the impact of your statistics.
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Testimony

testimony

Quotations or
paraphrases used
to support a point.

expert testimony

Testimony from
people who are
recognized experts
in their fields.

peer testimony

Testimony from

ordinary people with
firsthand experience
or insight on a topic.
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CHAPTER 6

Imagine you are talking with a friend about the classes you plan to take next term. You
are not sure whether to sign up for interpretation or linguistics. Your friend says, “I took
those classes last year. They’re both good, but Professor Gao was excellent in linguistics.
I'd take it for sure.” You check the timetable and find that Professor Gao is indeed sched-
uled to teach linguistics. You sign up for her course.

As this story illustrates, we are often influenced by the testimony of other people. Just
as you are likely to be swayed by your friend’s recommendation about which class to take,
so audiences tend to respect the opinions of people who have special knowledge or expe-
rience on the topic at hand. By quoting or paraphrasing such people, you can give your
ideas greater strength and impact. The two major kinds of testimony are expert testimony
and peer testimony.

EXPERT TESTIMONY

In most speeches you will probably rely on expert testimony—testimony from people
who are acknowledged authorities in their fields. Citing the views of people who are
experts is a good way to lend credibility to your speeches. It shows that you are not
just mouthing your own opinions, but that your position is supported by people who
are knowledgeable about the topic.

Suppose you are talking about the importance of blockchain technology for China’s
economic future. You would likely cite statistics showing investments in the technology.
You might also provide an example or two of how blockchain is being implemented. But
you should also buttress your position with expert testimony such as the following:

According to Wei Kai, deputy director of big data research at the China Academy of Informa-
tion and Communications Technology, blockchain provides security for financial transactions
because it allows information to be easily authenticated. As a result, it will be vital to international
trade, credit systems, and government affairs.

PEER TESTIMONY

Another type of testimony often used in speeches is peer testimony—opinions of people
like ourselves; not prominent figures, but ordinary citizens who have firsthand experience
on the topic. This kind of testimony is especially valuable because it gives a more personal
viewpoint on issues than can be gained from expert testimony.

For example, if you were speaking about the barriers faced by people with physical
disabilities, you would surely include testimony from doctors and other medical author-
ities. But in this case, the expert testimony would be limited because it cannot commu-
nicate what it really means to have a physical disability. To communicate that, you need
a statement from someone who can speak with the voice of genuine experience—as in
the following case:

[tzhak Perlman, the world-renowned violinist whose legs are paralyzed, once said: “When you
are in a wheelchair, people don’t talk to you. Perhaps they think it is contagious, or perhaps they
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think crippled legs mean a crippled mind. But whatever the reason, they treat you like a thing.”

There is no way expert testimony can express these ideas with the same authenticity and
emotional impact.

TIPS FOR USING TESTIMONY
Decide Whether to Quote or Paraphrase

The statement above from Itzhak Perlman is presented as a direct quotation. Testimony
can also be presented by paraphrasing. Rather than quoting someone verbatim, you pres-
ent the gist of that person’s ideas in your own words.

When should you use a direct quotation as opposed to paraphrasing? The standard rule
is that quotations are most effective when they are brief, when they convey your meaning
better than you can, and when they are particularly eloquent, witty, or compelling. If you
find a quotation that fits these criteria, then recite the quotation word for word.

Paraphrasing is better than direct quotation in two situations: (1) when the wording
of a quotation is obscure or cumbersome; (2) when a quotation is longer than two or three
sentences. Audiences often tune out partway through lengthy quotations, which tend to
interrupt the flow of a speaker’s ideas.

Quote or Paraphrase Accurately

Accurate quotation involves three things: making sure you do not misquote someone;
making sure you do not violate the meaning of statements you paraphrase; making sure
you do not quote out of context.

Of these, the last is the most subtle—and the most dangerous. By quoting out of

Citing expert testimony
is an excellent way
for students to lend
credibility to their
speeches. It shows
that the speaker’s
views are shared by
people who have
special knowledge
on the topic.

direct quotation

Testimony that is
presented word
for word.

paraphrase

To restate or summarize
a source’s ideas in
one's own words.
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V- | (I.Y Using Testimony

YES

NN

1. Do | use testimony to support my ideas?

Do | use testimony from qualified sources?

Do | use testimony from unbiased sources?

Do | distinguish between expert testimony and peer testimony?

Do | identify the sources of all testimony?

NN

SN

Do | quote and paraphrase all sources of testimony with complete accuracy?

quoting out of
context

Quoting a statement
in such a way as to
distort its meaning
by removing the
statement from the
words and phrases
surrounding it.

context, you can twist someone’s remarks so as to prove almost anything. Take movie
advertisements. A critic pans a movie with these words:

This movie is a colossal bore. From beginning to end it is a disaster. What is meant to be brilliant
dialogue is about as fascinating as the stuff you clean out of your kitchen drain.

But when the movie is advertised in the newspapers, what appears in huge letters over the
critic’s name? “COLOSSAL! FROM BEGINNING TO END—BRILLIANT! FASCINATING!”

This is so flagrant as to be humorous. But quoting out of context can have serious
consequences, especially when it is used to create a false impression of someone’s words or
ideas. Be sure, when you quote or paraphrase someone, that you represent their words and
ideas with complete accuracy.

Use Testimony from Qualified Sources

We have all become accustomed to the celebrity testimonial in television and Internet
advertising. The Olympic diver praises a brand of swimsuit. The badminton player recom-
mends a racquet. So far, so good. These are the tools of the trade for the people who
endorse them.

But what happens when a movie star endorses a milk powder? A singer represents a
mobile phone company? Do they know more about these products than you or I? Probably
not.

Listeners will find your speeches much more credible if you use testimony from
sources qualified on the subject at hand. As we have seen, this may include either recognized
experts or ordinary citizens with special experience on the speech topic.

Use Testimony from Unbiased Sources

Talking about microplastic particles in bottled water from India, one speaker said:

A Pepsi-Cola spokesperson said there are no problems with India-bottled Aquafina water,
which is “produced to meet WHO-prescribed standards and follows a stringent seven-step process
of purification.” We can conclude, therefore, that Aquafina is perfectly safe for consumers.
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As you might expect, the speaker’s audience was not persuaded. After all, what would you
expect spokespersons for bottled water producers to say—that their products endanger
human health?

Careful listeners are suspicious of testimony from biased or self-interested sources. Be
sure to use testimony from credible, objective authorities.

Identify the People You Quote or Paraphrase

The usual way to identify your source is to name the person and sketch his or her quali-
fications before presenting the testimony. For example:

According to Zheng Hongbo, professor at the School of Ocean and Earth Science at Tongji
University, the rise of global sea levels is indisputable. “We could search for the exact causes for a
long time,” he says, “but in terms of the dangers it poses to Shanghai, we have little time. We have
to take it very seriously.”

Had the speaker not identified Professor Zheng, listeners would not have known who he
is or why his opinion should be heeded.

As we saw in Chapter 2, identifying the source of testimony is also an important eth-
ical responsibility. If you use another person’s words or ideas without giving credit to that
person, you will be guilty of plagiarism. This is true whether you paraphrase the original
source or quote it verbatim.

Evaluating Online Supporting

Materials

When researching your speeches, you'll likely find an array of examples, statistics, and
testimony. Some of them will come from trustworthy sources, but some may need further
investigation before you know whether they are credible enough to use in your speech.

This is especially true when it comes to supporting materials that you find online.
Anyone with a computer and access to the Internet can share opinions with a discussion
group, post an idea on social media, or create a personal Web page. Never has the adage
been more true than when applied to the Internet: “Don't believe everything you read.”

Before you include an example, statistic, or piece of testimony in your speech, you
need to assess its validity. Here are three criteria you should apply.

AUTHORSHIP

Is the author of the Web document you are evaluating clearly identified? If so, what are
his or her qualifications? Is the author an expert on the topic? Can his or her data and
opinions be accepted as objective and unbiased? Just as you should not cite a book or
magazine article without identifying the author and his or her credentials, so you should
not cite an electronic work in the absence of this information.

In a book or magazine article, information about the author is usually fairly easy to
find. Too often, this is not true on the Internet. If you can't find information about the
author in the document itself, look for a link to the author’s homepage or to another site
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sponsoring
organization

An organization that,

in the absence of a
clearly identified
author, is responsible
for the content of a
document on the
Internet.

that explains the author’s credentials.

Often you can learn about an author by typing his or her name into a search box. If
the author is an accepted authority on the subject, there’s a good chance your search will
turn up information about his or her credentials, publications, and affiliation.

SPONSORSHIP

Many Web documents are published by businesses, government agencies, public-interest
groups, and the like rather than by individual authors. In such cases, you must judge
whether the sponsoring organization is impartial enough to cite in your speech. Is the
organization objective in its research and fair-minded in its statements? Is it economically
unbiased with regard to the issue under discussion? Does it have a history of accuracy and
nonpartisanship?

Over the years, some organizations have developed strong reputations for their exper-
tise and objectivity. On the other hand, you need to be wary of groups that may sound
respectable but in fact are not. Don't let a fancy-sounding name trick you into accepting
a sponsoring organization’s credibility at face value.

One way to gauge the credibility of an organization is to type its name into a search
engine. If commentators have raised serious questions about an organization, those ques-
tions will usually surface in the first few pages of search results. You can also check the
About link on the organization’s homepage. Often the resulting screen will identify the
site’s founders, purpose, and/or philosophy.

What if you can't verify the credentials of an author or identify a credible sponsoring
organization for an Internet document? The answer is easy: Don’t use the document in
your speech!

RECENCY

One of the advantages of using the Internet for research is that it often has more recent
information than you can find in print sources. But just because a document is on the
Internet does not mean its facts and figures are up-to-the-minute.

The best way to determine the recency of an Internet document is to look for a copy-
right date, publication date, or date of last revision at the top or bottom of the document.
If you are using a source located through a university database, you can usually be confi-
dent of its currency, as well as its objectivity and reliability. News sites usually include the
date on which a document was last updated.

Once you know the date of the document, you can determine whether it is current
enough to use in your speech. This is especially important with regard to statistics, which
you should never cite from an undated source, whether in print or on the Internet.

Of course, the date of a Web page is easy to change, so someone who wants to make
information appear up-to-date can easily do so. But if you have already verified the credi-
bility of the author and the sponsoring organization, you can usually assume that the date
of the information is valid. If you can’t find the date on which a Web document was cre-
ated or last modified, search for another work whose recency you can verify.
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Summary___

Good speeches need strong supporting materials to bolster the speaket’s point of view. The _{a -
three basic types of supporting materials are examples, statistics, and testimony. -‘/*: &

In the course of a speech you may use brief examples—specific instances referred to in
passing—and sometimes you may want to give several brief examples in a row to create a
stronger impression. Extended examples are longer and more detailed. Hypothetical examples
describe imaginary situations and can be quite effective for relating ideas to the audience.

Statistics can help convey your message as long as you make them meaningful to the
audience. Make sure statistics come from reliable sources and are representative of what they
claim to measure. Usually, you should round off complicated statistics so they are easier to
understand and recall.

Citing the testimony of experts is a good way to make your ideas more credible. You can
also use peer testimony from ordinary people who have firsthand experience on the topic. Be
sure to quote or paraphrase accurately, to use testimony from qualified, unbiased sources, and
to identify the people you quote or paraphrase.

In addition, when using supporting materials you have found on the Internet, you should
assess their authorship, sponsorship, and recency.

Key Terms
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supporting materials (74) expert testimony (82)
example (76) peer testimony (82)
brief example (76) direct quotation (83)
extended example (76) paraphrase (83)
hypothetical example (77) quoting out of context (84)
statistics (78) sponsoring organization (86)

testimony (82)

Exercises for Thinking and Speaking___

1. Each of the following statements violates at least one of the criteria for effective support-
ing materials discussed in this chapter. Identify the flaw (or flaws) in each statement.

a. In the words of one expert, “Despite the popularity of bilingual education, there is little
evidence that it produces better learning by students.”

b. According to a spokesperson for the fast-food industry, eating fast food is more
healthy than eating a traditional Chinese diet.
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c. At its closest point, Jupiter is 628,743,036 kilometers from Earth; at its most distant
point, it is 928,081,020 kilometers from Earth.

d. As Jackie Chan noted in a recent interview, the International Monetary Fund should
rethink its criteria for the Flexible Credit Line, given current global economic conditions.

e. A recent study shows that the use of mobile phones by automobile drivers increases
traffic accidents by 37 percent.

f. Idon’t see why doctors keep warning people about heavy salt intake. My parents and
grandparents use lots of salt, and they are all very healthy.

2. Prepare and deliver a one-point speech in which you state your point, back it up with
three pieces of supporting material, and then summarize the point. Be sure to follow
the tips for supporting materials presented in this chapter. The speech should be one to
two minutes in length.

Public Speaking in Your Career

The provincial department of education you work for has developed a new program for chil-
dren from poor rural areas. You have been asked to help publicize the program and to build
support for it. You want to prepare a talk that makes good use of statistics and expert testi-
mony to demonstrate the value of early childhood education programs, especially for poor
children.

As part of your research, you decide to search the Web for supporting materials. List three
Web sites that provide useful statistics or testimony on the value of early childhood education.
Explain why each Web site is reputable, and list one statistic or expert quotation you obtain
from each source.
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