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3.0 REFBERANTEENES. BITESERE
3.1.1 REHFZRRHAT EENE FETKE
BT (B E . SHEE IR B A RF A Unit 3 Boosting Cultural Confidence #%#77

N AR AT, R HUF R R PR 1 B Understanding Public Speaking 5735 (P. 48)-Analyzing your audience

[l %e 18 “How can we effectively engage the audience for a Chinese Cultural themed speech” & £E i
P52 A% (the audience), 2 ELi:

(1) BT 18 : 3. President Xi mentions in his speech that “efforts should be made to sort out
traditional cultural resources and bring back to life relics sleeping in closed palaces, legacies of the vast land of
China and records in ancient books.” Work in pairs and discuss the innovative measures that can be taken to
enhance cultural confidence. (P. 47)

01. The Chinese people are fond of tea and the Belgians love beer. To me, the moderate tea drinker and
the passionate beer lover represent two ways of understanding life and knowing the world, and I find them
equally rewarding. When good friends get together, they may want to drink to their heart’s content to show
their friendship. They may also choose to sit down quietly and drink tea while chatting about their life.

—President Xi Jinping s speech at the College of Europe in Bruges, Belgium (P. 49)

(2) HPFZAM#ENT: answer five questions about your audience (P. 48)

(3) XALILEIMEL: Activity 4 Learning from an example 02 The audience need to know about the
symbolic meaning of the round shape in Chinese culture, thatis, . (P.51)

(4) AR FFEM#: Round Table: A Symbol of China* (P. 52-53)

(5) PP fi%: Making Your Voice Heard - Step 1 Analyze your audience (P. 54)

B RS IR BUKSR :

(DR B, SRR BRI AN HT4ERL, RIS A5 2 —— P [ A2 G S TE R (the
round table) Z5FE. EEMNMEMN LAOZER, LW NBESCACHLA 224 GRUEE) TTIEAEIR
(metapragmatic awareness), HIEUFE 1A 2 000 YF 30D 5. A8 RREER B REIR
(reflexive awareness). FAKIM &, HIFEELEH FTFBRETFE (rhetorical devices) fEZARKIERE
BT EACTES P, 2 o0 b [F AL G SO ez Ry, B 2 AR ORTE, AT SE A T




& “BEffs#AK” (tailor the speech to adapt to the audience), Elifid 3Es (Linguistic Engagement,
Cultural Empathy & Knowledge Evoking), EHUAEYHE, ZHEHRELIEHETREHEER,

5T NVETT S AR Z o

(2) #EEE b, fKIE “The round Table: A Symbol of China*” E3CHI Activity 4 25>, FEvEME +
EfgifeaR, e ablaANhE “EREL”, SR “F0h”  (family culture) i
JCER, WHETEN. FREERETHRERR, HEE L5 HERET5I R 2RI, —J5
I, AET A DAV A 5 2, 56 Sedua il b B S ST Nk 5 —J51H, WOk
BRI A GO AR AR 5008, DA IR 7 UOL it o B A% G SO AR HE, DR b R
E NLERTR.

3.1.2 REHAOHESEER

R B RARH T RAL LR TREBFHER, REF=AMEB: G 1 fiR)

B E: 55155 (Phase I: Reviewing & Initiating) & T %L 8 26 R1E 55 (Rl
HHEGD MRS, FEREVE A T 2SR AW S E o E ST E the
round table & family culture [1] T fEFEE, FRZULFNEE SCAALA T X the round table /= AE BR AR 2 57 IR 2

WEEHE, S demo /5. How can we effectively engage the audience for a Chinese cultural themed

speech?

BB HiE5%E (Phase II: Targeting & Exploring) il 5| A Z ot HHLEI AR
B, HiE GG RSO 7. TEIRIERD b, BREEZHE . IR B XS TTRAE T E
B T IS AE X (the symbolic meaning of the round table), JT/E % “The round table” Ay i it - A1)
AR B, B R ERIEE) (pairwork) -2 b “WHBINEL”, #F—Dih RIS WfTEd 25
TFi% repetition JIERSZ A T BRI ED GORERFERRAR: HOR, B E PN E RBRAERASE, 20
R LT story-telling 4 %3 7 [ “ 534G (family culture) JG3R, 22 AT, 5IRZAIE.

B=prEt: HAHS5MNHA (Phase III: Constructing & Applying) # il /NiEZ) (group work), FF
JRIET I R B XA T B “friends get together” WIWUEREIBMNT, [ LR8I FARE S
“HRIM BARTEELT story-telling 1E & TiL A BUEH S DhRe, JFAF—MESHTS, BIyLL
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3.3 A RE BT LB B i, WTESRFREHS, =ITEARK

WHEA AT TTRE FAURPE: JOEEJFE) Unit 3 Boosting Cultural Confidence BT
H#R: make a speech according to your audience’s characteristics and their need for information F1 8 7C4E5%
give a 5-minute speech at the International Public Speaking Competition, Ll Understanding Public Speaking-
analyze your audience N T[], FAEBZEZER The round table-the transformation and innovation of
traditional Chinese family culture, $&FHFZE/EREVEE X B R LZASHHITEARR, BRn
ZAERTHIRE Ao I — R AAHAENE B+ R T REVES), 1 “HBEE", “HEIE”, “FEE
BN CONAWERN” &, 5l S AERBERBERFR. ISRIESHEE, ERYUMERTEZAT
HREHE R, BEZANYTRARAERILNG, k20 IR Z AR E e R R, A
PP ESCAH) “RIMAR”, FE A FA ORI o0 B AR I RIRSRAG A8 /185 7R RN 51 45

K RIRES AL RIS, R BRI AR SRS EE . IMEAE
JETH M 7CE IR

* RETEERIXAUTER, 1IRZAOHEE Y EYE B R B AR R R .

* I5E BRI kg, R ERE.

PRAE R IR LA “ A Round Table” 9, VAURSCHEPHER The Round Table: A Symbol of
China */)H7 AERt, 4EZASIHT (engage the audience), EMFFHHBEFE “BEECHM” “FK
S TCR, IREREHAVE . SO0 AT AR, 2 A R TR I Hh [ S U
EPERSSUGER TN BBULRBIFRSAE, W SCUfA, BERERBEHTE, WRASE.
B&. WA MHMENSRFFEEI. KT« URE” & EH%T 6, BTRELIOES, @A
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2. BEBFRTAVHEIN (FPRLBLRFATHNES SN AR, AINDEHRFAN
FFRR TR, REFNHEAISNEY)

UREHEA ORISR A TP B 2, BT BRI S PP A S & . TR VAN 2 2 S8 4E “U
Kebd” 2 AT 6 FIRATE S5 e R S IRAT BN E S 4R . ARSI, LR N IRE P
AEVE FEEEVE. BUBPFR ZITAESIEEY (TSCA). BARTME, ELRLARIBIN, Lkl
AT R IR NS ST T 32 00nt P SO e SR B AR 22 . FE2R E+ERTR “U =9 B
IR, FUNSEHT B ERHRAVR AR, JEL R R S AR T, RIRRA 2R 7 R SR U A SR R
R, SEftAD T 3 ASCHE. /NSRS, ARSI ORI . AR
ST, 2 3 NZREITAAE A S R LY. PP LR =A T H T

(1) EHNsEIFER, IRAE LN, AR B gt R . (EEER)
(2) YA, M ATEMAZE, AREHERTR. GEERE)
(3) Zoutzdi BRI ISCIT R, RNE RIRIRAN . (BZERIFD

FELNIREL P, AFXHREE SN T iS5 LLSER UM RV, 5 2w 0 M E BEARTE
UK RS, B app &5, M ARS OIHEYE, ARG A NREESNS 5, h
JEVEN I Z TeAl . XA T7 A RO T TR B BERSE IR RIRCEANERL, SURTE 1A
ARL AR 2R BRI RO, IRt 22 A AR SIS REJIRE R A i .
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