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~ #&5% Going Public: Searching for Shareholders

~ 5.1 Business Knowledge
5.1.1 Warming-up Vocabulary Exercise
5.1.2 Pros and Cons of Going Public
5.1.3 Process of IPO
5.1.4 Global Leading 5Stock Exchanges
5.2 Reading Cultural Tips
5.3 Words and Phrases

5.4 Supplementary Reading
~ 5.5 Supplementary Videos

5.5.1 What is The Nasdaq Stock Exchange

5.5.2 How the New York Stock Exchange Works
5.5.3 Google From IPO to Cash Cow

5.5.4 Alibaba Group- The Journey to IPO

5.5.5 WeWork CEO sells $750 mi...n in shares ahead of IPQ
5.6 Listening
5.7 Quiz




Business Knowledge---Warming up---Ssiselsns.1.1

Read the words and phrases and their exptanatior

words and phrases. Change the form when necessary.

1. capital: money or property, especially when it is used
to start a business or to produce more wealth

2. regulator: someone who makes sure that a system
operates properly or fairly

3. file: to give a document to a court or other
organizations so that it can be officially recorded and
dealt with

4. initial public offering (IPO): the first time that stocks
in @ company are available for the public to buy on the
stock market

5. stock exchange: a place where stocks and shares are
bought and sold

6. underwrite: to support an activity, business plan, etc.
with money, and to take financial responsibility if it fails
7. account: an arrangement in which a bank keeps your
money safe so that you can pay more in or take money
out

offowing paradraph witt

A(n) _initial public offering (IPO) takes place
when a private company raises __capital by
introducing its shares on the stock market and
becomes a public limited company (plc). Before
a private company can go public, it must
comply with the requirements regulators of
the _ stock exchange _of the (Securities
Exchange Commission in the US) and _file  an
application giving full details of its

accounts . Most companies prefer to use
the services of an investment bank to manage
or _underwrite  the offering.




Business Knowledge---EiRi4%5.1.4

Business Knowledge i Language Work Grammar in Use

Leading stock exchanges in the world

The New York Stock Exchange (abbreviated as NYSE and The National Association of Securities
nicknamed “Big Board”) is an American stock exchange Dealers Automated Quotations (NASDAQ) is an
located in Lower Manhattan, New York City, New York. It is American stock market that handles electronic
by far the world’s largest stock exchange by market securities trading around the world. To qualify
capitalization of its listed companies. for listing on the exchange, a company must be

registered with the Securities and Exchange
Commission (SEC), have at least three market
makers (financial firms that act as brokers or
dealers for specific securities), and meet
minimum requirements for assets, capital, public
shares, and shareholders.

Previous page HOME Next page
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money or property, especially when it is
used 1O start & business or to produce more wealth

-~ — ~ takes place
operates properly or fairly D a private company raises by

a@its shares on the stock market
€. to give a document ¢ C ¢!
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money out

% : ; . . IPO stands for initial

. y public offering.
skl Publicly traded companies are subject a P K
1/\ to oversight by regulators like the U.S 4

Securities and Exchange Commission

LA And once you list your company on an
exchange, you're not just reporting to
yourself anymore, you answer to all your
shareholders.
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Blended / Hybrid Learning Definitions

Pheiffer | essestis resources for traiaing 2ad i professionais

Graham (2006) defines blended -
learning as follows: “Blended learning F%%ANDBOOKOF
systems combine face-to-face instruction
with computer-mediated instruction™ (p. BL"EN DED

5). “LEARNING

GLOBAL PERSPECTIVES,
b LOCAL DESIGNS

Graham, C. R. (2006). Blended learning systems: Definition, -

current trends and future directions. In C. J. Bonk & C. R.
Graham (Eds.), The handbook of blended learning: Global

). BONK | CHARLES R. GRAHAM

perspectives, local designs (pp. 3-21). San Francisco: Pfeiffer.




Blended / Hybrid Learning Definitions

Charles R. Graham

Brigham Young_University

1T byu.edu BIEE FHMAESTINIE - @

blended learning online learning  digital learning  learner engagement educational technology

e 5 | AR 4
Blended learning systems 3439 2008
CR Graham
CJ Bonk & CR Graham, The handbook of blended leaming: Global perspectives ...

- . . *
The handbook of blended learning: Global perspectives, local designs 3244 2008
C.J Bonk, CR Graham
Pfeiffer
Blended Learning Environments: Definitions and Directions. 1783 2003

RT Osguthorpe, CR Graham
Quarterly Review of Distance Education 4 (3), 227-33



Blended / Hybrid Learning Definitions

Garrison and Kanuka (2004) define
blended learning as “the thoughtful
Integration of classroom face-to-face
learning experiences with online learning
experiences” (p. 96).

Garrison, D. R., & Kanuka, H. (2004). Blended learning:
Uncovering its transformative potential in higher education.
Internet and Higher Education, 7, 95-105.

21



Blended Learning Definitions

Heather Kanuka

University of Alberta
£ ualberta.ca B9 FHMELEIT IS

Teaching Learning Technology Higher Education

=

Blended learning: Uncovering its transformative potential in higher education
DR Garrison, H Kanuka
The internet and higher education 7 (2), 95-105

The theory and practice of online learning
T Anderson
Athabasca University Press

Online social interchange, discord, and knowledge construction
T Anderson, H Kanuka
Journal of Distance Education
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Blended / Hybrid Learning Defin

1itions

Proportion
of Content

Type of Course

Typical Description

Delivered Online

0% Traditional
1 to 29% Web Facilitated
30 to 79% Blended/Hybrid
S8o0+% Online

Allen, I. E. & Seaman, J. (2010). Class
Differences: Online Education in the United
States. Sloan Consortium.

Course with no online technology used — content is
delivered in writing or orally.

Course that uses web-based technology to facilitate

what is essentially a face-to-face course. May use a

course management system (CMS) or web pages to
post the syllabus and assignments.

Course that blends online and face-to-face delivery.
Substantial proportion of the content is delivered
online, typically uses online discussions, and
typically has a reduced number of
face-to-face meetings.

A course where most or all of the content is
delivered online. Typically have no
face-to-face meetings.

Class differences: Online education in the United States, 2010.
IE Allen, J Seaman - Sloan Consortium (MNJ1), 2010 - ERIC

The consent of the Babson Survey Research Group does not extend to copying for general
distribution, for promaotion, for creating new works, or for resale. Specific permission must be
obtained in writing from Babson Survey Research Group such copying. Direct all inquiries to ..

¥y U9 iESIHiRE: 872 HEEuE o



2021 EDUCAUSE Horizon Report®

: . " P16-18
Teaching and Learning Edition

p until now higher education has, for the most part, been evolving its way forward—

sometimes enthusiastically, sometimes hesitantly—in its adoption of online and

blended course models. But the pandemic delivered a seismic jolt that greatly
accelerated this evolution, forcing higher education to become inventive and create an array

of new course models to cope with a truly unique situation. Especially challenging was

the fact that often the hybrid models crafted over the summer of 2020 had to be modified
almost on the fly, according to the ebbs and flows of the pandemic. The result is that higher

o= ERAETE

Against that there is the consistent finding across the EDUCAUSE student studies:

“Students continue to want face-to-face classes more than any other learning environment,

with a majority preferring either completely or mostly face-to-face.” The opportunity for
international higher education is to find the right balance point to best serve its teaching

and learning mission.
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Blend

ed Learning Models

Figure 1. Blended-learning taxonomy

Brick-and-mortar Online learning

BLENDED LEARNING

' O] |
1 3 4
Rotation Self-Blend Enriched-
model model model Virtual
model
— Station-Rotation model
— Lab-Rotation model
— Flipped-Classroom model
— Individual-Rotation model
Staker, H., & Horn, M. B. (2012). Classifying

K-12 blended learning. Innosight Institute.
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Blended Learning Models

1)

2)

3)

4)

The rotation model where students rotate between
learning modalities, one of which is online learning.
Other modalities include full-class instruction, group
projects and individual tutoring.

The flex model where content is delivered primarily
online and students move on an individually
customized schedule. The teacher or other adults
provide face-to-face support as needed through
activities such as small-group instruction, group
projects and individual training.

The self-blend model where students take one or more
online courses to supplement traditional courses.

The enriched-virtual model where students divide their
time between attending a campus and learning
remotely in an online setting.

C?NSINOSIGHT

UTE

CLASSIFYING K-12
BLENDED LEARNING

By Heather Staker and Michael B. Horn

May 2012

VISIT WWW_.INNOSIGHTINSTITUTE.ORG TO ADD YOUR PROFILE



Blended Learning Models

Figure &. Station-Rotation model, KIPP LA Empower Academy
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Collaborative

activities and

stations
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Q! Online learning @ offiine leaming 0 Teacher O Paraprofessional

Figure 8. Flipped-Classroom model, Stillwater Area Public Schools

School Home
000000 XTAD
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000000 NN S
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Staker, H., & Horn, M. B. (2012). Classifying K-12 blended learning. Innosight Institute. 29



Blended Learning Models

rigure V. ricx modeci, odrl ridhncisCo ricx Acdduciily

Figure 11. Self-Blend model, Quakertown Community School District

O : Study and collaborative space : X X |
0% AoL.a0 a0 oo 000 school
O ® . 000
Breakout Q! Q Q! Q! Q! Q! Q! Q! 000
eom I OI01 QI QD D 6 000000

Q0 A A DAD | preaion 000000

0000 00 00 00 00 000000
O O o0 o0 00 oo 000000

@ | Gl e O 90 @@ .. |
.Bre.qk?uf. 0 0000 Cyber lounge Home ~ Online teacher

o o9 o8 e/ Q) i
= = 99,09, ScieSc)elab T =! @ 5 0 =4
‘q F‘ LITF‘ - Collaboration =l hT F‘ 9 Q1
I Social area LITF‘ Q! @ 9 Q! t
| 250students

Q'Onhelear'mg @ offiine leaming Ohochu OW Q‘Onimlﬁmg @ oftine eaming 0"“"""

Staker, H., & Horn, M. B. (2012). Classifying K-12 blended learning. Innosight Institute. 30



Blended Learning Models

Figure 12. Enriched-Virtual model, Albuquerque eCADEMY

Home School
o o o o DI1Neee
o 2 iy = =10 0 O
PN GON JON IO SN NN NO006
EREIRCIREIRE e0 o
s, W) i, P e, i WP i 0 =EE
L= = (= Tl T=] O
Online instruction Face-to-face
and content supplementation
g Oniline leaming @ offiine leaming 0 Teacher

Staker, H., & Horn, M. B. (2012). Classifying K-12 blended learning. Innosight Institute.
31



Blended Learning Models

Although not developed specifically for blended
learning, one of the most influential blended learning
models is the community of inquiry framework.

It has been argued that the generic nature of the
framework, and that it resonance well with both face-to-
face and online learning, make it wuseful for
understanding and designing blended learning
(Garrison and Vaughan 2008). A community of inquiry
is described as “the ideal and heart of higher education”
and “shaped by purposeful, open, and disciplined
discourse and reflection” (p. 14)

Garrison, D. R., & Vaughan, N. D. (2008). Blended learning in
higher education: Framework, principles, and guidelines: John
Wiley & Sons.

D. Randy Garrison | Norman D. Vaughan

Blended Learning
In Higher Education

Framework, Principles, and Guidelines
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Figure 2.1 Community of Inquiry Framework

Community of Inquiry

Supporting
Discourse

COGNITIVE
PRESENCE

SOCIAL
PRESENCE

: (.",5 A v _“

\ EXPERIENCE
Selecting
Content

Climate

TEACHING PRESENCE
(Structure/Process)

Communication Medium

1 8.8

Table 2.1 Community of Inquiry Cateqories and Indicators

Elements ~ Categories Indicators (examples only)
Social Open communication  Enabling risk-free expression
presence  Group cohesion Encouraging collaboration
Aftective/personal Expressing emotions, camaraderie
Cognitive  Triggering event Having sense of puzzlement
presence  Exploration Exchanging information
[ntegration Connecting ideas
Resolution Applying new ideas
Teaching  Design & organization  Setting curriculum and methods
presence  Facilitation of discourse  Sharing personal meaning

Direct instruction

Focusing discussion




Word Frequency of Blended learning in higher education:
Framework, principles, and guidelines
Rank Freq Word Rank ‘ Freq | Word
1 1168 learning 16 158 redesign
2 555 students 17 152 process
3 547 blended 17 152 time
| 529 course 19 147 support
5 523 face 20 142 experience
6 417 online 21 139 activities
7 351 Inquiry 22 135 design
8 261 community 23 133 educational
9 256 teaching 24 131 discourse
10 245 higher 25 126 assessment
11 239 education 26 115 technology
12 221 faculty 27 111 communication
13 190 presence 28 105 new
14 188 student 28 105 provide
15 163 discussion 30 103 group




Planning Framework

A good way to start the (re)design process is to reflect on a series of key questions about
the course:

What do you want your students to
v/ 1 know when they have completed your
blended learning course?

What types of learning activities will
v 2 you design that integrate face-to-face
and online components?

v 3 What means will you use to assess these
integrated learning activities?

How will information and communication
v 4 technologies be used to support
blended learning?

35



Planning Framework

An inquiry-through-blended-learning approach can be used to intentionally integrate
these forms of communication to support the progression of inquiry through to
resolution or application. This approach consists of four interconnected phases:

o & 6 O

Before a face-to- Face-to-face After a face-to- Preparation for the
face session session face session next face-to-face

session

36



Table 7.2 Design Considerations Before a Face-to-Face Session

Table 7.3 Design Considerations During a Face-to-Face Session

Nature of Inquiry Learning Activities e-Learning Tools/Resources
Learner Reading/writing Communication

. S : Announcements section
Create a triggering Prereading

event
Advance organizer

Stimulate
connections

Teacher

Determine learner’s
prior knowledge
Or experience
with the topic or
issue

assignment or
activity on a
specified topic or
issue

Followed by a self-
assessment quiz,
survey, or
discussion forum

Listening/writing

Auditory/visual
presentation of
information

Followed by a
self-assessment
quiz, survey, or
discussion forum
activity

of a learning management
system (i.e., Blackboard,
WebCT)

Group e-mail feature within

an LMS

Posting or linking to
prereading assignments

Web-based library indexes

and abstracts

Social book marking

(Delicious, Furl)
Digital learning objects
Podcasting
Adobe Presenter
Learning Object Repositories
Self-assessment quizzes
Test manager tools
Anonymous surveys
Survey tools
Discussion forum

Preclass discussion regarding
questions and issue related
to the required reading

Nature of
Inquary Learning Activities e-Learning Tools[Resources
Defining the a) Talking/listening i) Displaying quiz or survey
.= )
::ﬁj??ﬁe Dialogue with resuits
Y teacher and fellow LMS results for quizzes and
questions)

Beginning to
explore the
questions

learners about the
specified issue or
topic

Mini-lecture and/or
tutorial to address
the results of the
pre-class quiz or
survey

Large or small group
discussion or
activity

Case study

Initiation of an
individual or group
project

SUrveys

Overheads of information
printed out from the LMS

ii) Conducting in-class
quizzes and surveys to
promote dialogue and
small- group work

Classroom response systems

(clickers)

iii) Displaying digital learning
objects and resources

Objects uploaded to the
course Web site and links to
external learning object and
resource sites (e.g.,
animations, video clips,
PowerPoint presentations)

Merlot (http:/fwww.
merlot.org/)

iv) Displaying assignments
and student work

Assignment folders within
LMS that contain the
assignment handout,
tutorial, resources, and
examples of past student
work

Garrison, D. R., & Vaughan, N. D. (2008). Blended learning in higher education: Framework, principles, and guidelines: John Wiley & 37
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The reality of the face-to-face

classroom is that much of the
; discussion becomes vapor. On

; e the other hand, ironically, the
oz o written discourse of the so-
called “virtual” online classroom
e offers permanency and perhaps
g more opportunity for reflective
: e 2 and rigorous thought.

b wmd b b wd wd
O W N OV W» b

. = Garrison, D. R., & Vaughan, N. D. (2008). Blended learning in higher
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FE—IXHEIEIR:

How to plan well for the new academic year as a college junior in SCUN

~

A
NN

Question 1

Question 2

Question 3

Question 4

Question 5

Am | fully prepared for the new
semester?

What will be my future choices upon

graduation?

What can | do to improve myself as a
junior?

What are the objectives of this
course?

What are your feedbacks for today’s
lesson?+ self-introduction
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IRe I RIESCHEYIEE: Planning Framework

For most students, blended learning will
be a new experience; it is important to —

provide them with a proper course
orientation.

---a description and rationale for
strategies of blended learning;

---structure and expectations for the
course;

---support and resources.

Garrison, D. R., & Vaughan, N. D. (2008). Blended learning in higher education: Framework, principles, and guidelines: John 59
Wiley & Sons.
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Re R IRIESLHEHIEE: Planning Framework

--- Share some of the literature about inquiry approaches
and the effectiveness of blended learning.

--- Discuss with the students how a deep approach to
learning, as well as each of the principles of effective
teaching and learning, have been incorporated into the
design of the blended course

--- Share comments from students who have previously

experienced blended courses.
o

---The course structure—which may include face-to-face
and online learning activities, expectations, and student

responsibilities—must be clearly articulated.
[
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AERHRERLE:

1. Write a speech script, expressing your comments on  “brainwashing ads” ; (at least 180 words, due on Sunday afternoon, FH
SR 2L, FeREpadiEEiEl, BT

2. If you have any questions about the reading passage of unit 1, please post your questions on the discussion area in "=3i&" ;
3. REREITHKIEBCIERAN, MEAP15 #hFE; KGE; P17 BEER. FFBEEESL, SERTIRESI TN, FREEIN
Ih, EREERTNEECEHE

TEHEMESEEIE—ST

1. Please watch video 1.1.4. Write down the mistakes you spot in this section, and there will be further explanations concerning this
part.

2. Think about the following question: Please describe a situation you buy something under the influence of a certain advert.

&0 @O

BSEAImE3 FNERENTRS

GRESES 11-1419:44

1

ZURZ, BTEBAEHASE BTN, BAFWEFIBE/ NN, SRR, SINES/INAEEFPPT presentationfJE
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e A FEERE . RERIRIN......

~ E83Z Investment: The Rewards of Risk

i it .
- . . ~ 3.1 Business Knowledge v
~ 815 Advertising: The Power of Persuasion
3.1.1 Warming-up Vocabulary Exercise 1 IV
~ 1.1 Business Knowledge v 3.1.2 Financial Quotient [ 1 V%
- i v
1.1.1 Warming-up Vocabulary Exercise o 3.1.3 Classifications of Investment 1 IV
ief Hi v
1.1.2 Brief History of Ads o 3.1.4 Cash Equivalent and Lending Investment 1 IV
T 100%
1.1.3 Classifications and Purposes of Ads 0 v b 3.1.5 Ownership Investment QO
i i i 100%
1.1.4 Three Common Persuasive Advertising Strategies o v 3.1.6 Investment Comparison an...Buffer's Investment Tips 1 IS
1-2 Reading Cultural Tips 0 v ~ 3.2 Reading Cultural Tips \/
b
1.3 Words and Phrases o v 3.2.1 Reading Cultural Tips PPT o v
1.4 Supplementary Readin (1 00% |
PP y g o v 3.2.2 Daniel Kahneman- Thinking Fast vs. Thinking Slow (1 I
~ 1.5 Supplementary Videos v
3.2.3 Behavioral Biases of investing Qo v
1.5.1 Longchamp CEQ Interview v
3.2 Words and Phrases Qo
1.5.2 57xfFIR CEOITR% Interview v 3.4 Supplementary Reading Qo
1.5.3 Top 10 Super Bowl Commercials 2018 v ~ 3.5 Supplementary Videos v
1.6 Listening v 3.5.1 Investing Basics- Mutual Funds v
1.7 Quiz (1 I 3.5.2 What is The OECD v
3.5.3 Becoming Warren Buffet v
3.6 Listening o
3.7 Quiz Qo
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iFRI3: & FERERFISEE (2%) ---Book 4 Unit 2

T IR e 2=

g -

Please submit your examples of certain companies’ publicity about CSR here in the discussion
area. Thank you!

https://research-methodology.net/british-petroleum-bp-and-csr/

British Petroleum (BP) and CSR

& @

>

% B\ Y. &1 D

BHE IR M CSREEEZ https://mp.weixin.gg.com/s/m7mq2wq8tfKSYXk40CnMOg

Bt/

https://thewaltdisneycompany.com/social-responsibility/

]
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Yo &0 @

SOCIAL IMPACT EN' ENTA
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i Reading B
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Reading A
Message in a bottle of sauce

Japans corporate governance 15 changing, but it's risky o rush things.

IT WAS not a storm in a teacup but a barttle over a bottle of sauce. The fight during 2007 for Bull-
Dog Sauce, a Japancse condiment-maker with 27%% of the sauce market, cast into sharp reliet the
conllict between no-holds-barred Anglo-Saxon capitalismm and the traditional Japanese approach o
COrpOrate governance.

The supposed villain ol the priece was Steel Partners, an Amencan investment fund that simee 20040
has invested more than 53 billion in some 30 Japanese companics. Having built up a 10% stake in
Bull-Mag, Steel launched a takeover bid in May, offering to buy all outstanding shares in the
company for around 5260m, a 20% premium over the share price at the time. Bull-Dog's
management opposcd the bid, “Why us?” lamented the hirmm's managing dircctor, Masaomi Tamiya.
Steel was accused of being a “greenmailer”—a predator that buys a large share in a company,
threatens to take it over and then agrees to drop its bid and sell its stake back to the company art a
hefty premium. Warren Lichtenstein, Steel’s boss, insisted that Steel had a long-term commitment

to Bull-Dog. But on a visit to Tokyo to mect Bull-Dog's management, he made matters worse by

saying he planned 1o “educate™ and “enhghien™ Japanese managers abool American-siyle capitalism,

At its shareholder meeting in June, Bull-Dog proposed to a:acta“msnnal“ defence that invalved
issuing three new shares for every existing share to all sharcholders—oexcept Steel, which would
mstead receive cash, diluting its original stake. Mr Lichtensiein gave warning that the poison pill
could set a dangerous precedent and deter investment in other lapanese companies. Bur that, of
course, was the whole wdea, The poison-pill motion was passed, and although Steel mounted a legal
challenge, Bull-Dog's right to use the device was upheld by the courts. 5o the foreign investors were

thwarted, bul al greal cost 1o Bull-Dog.

The Bull-Dog saga was a litmus test for athitudes to sharcholder capitalism. Those who believe that
companies should be run o maximise the retums 1o sharecholders thought that shareholders shouald
have accepted Steel's generous offer; bur those who hold the traditional Japanese wview that
companics are social communitics, not baubles to be bought and sold, disapproved of Steel's
treatment of a venerated 13-vear-old company. Both sides have a point. Japanese companies have
neglected ther sharcholders for too long, But, says Gerald Curhis, a Japan-watcher af New York™s
Columbia University, Steel's “heavy-handed, flat-footed approach™ has made it more difficult for
others to argue that companics should pay more attention to their sharcholders. “A lot of lapancse
in the business and Nnancial community are mainly mad al Steel because they make it more difficult
for Japan to do what it has to do,” savs Mr Curtis,
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EX@: 11 25518 supplementary | 7 2:30 Ea1iE

Is CSR contradictory to the | CSR's readings; CSR %3, HERES
pursuit of shareholder value | measurement Sihik.

(shareholder primacy) since
“accountability to everyone
means accountability to no
one”?

- SERL PBLiF#r.

«  BEAERF3 Unitl3 B Reading A, RBILMIRFRATAENHEXAR, HER
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® 1314 The OQECD | 1311 & ® 1315 Good corporate | 1¥MEAH T4
standard of good | E=Nig governance  and  bad | 2:30
corporate Corporate corporate governance Eag
governance; Governance ® ERIFWI Reading A(2) | Corporate

e B F i # & ® i FEH U What is an | Governance

Reading A1)

Activist Investor, exactly;

® it 35 W 8 Shareholder
Activism in Asia is on the
Rise - 1.P. Morgan

FA5MEM ] Reading B, BIETAAREIZF I @K,

EFHEAERAMT (323-3.29):

FEHENEZHNT (46-412):

323 324 325 326
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EH=. Corporate videos fT% & g
®  ‘Warming-up Governance ®  \What is | Reading A 11t
Vacabulary Exercise; Warming-up Corpaorate 5L,
® Difference Between Governance
Caorporate Governance about;
and Corporate ® ‘What 5 a
Management; Takeaver;
® Constitution of Board of ® ‘What s a
Directors; Paison Pill.
® What 5 Anglo-Saxon
Capitalism
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WE 1210 E—"
A What is short
selling?",

sharehalder
activist

i *The Debate Over | Governance:

Stock Buybacks, | Reading B
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® &% Reading B B

BT o) &

1. Should CEOs
receive high pay?

2. Should CEOs and
BODs be
separated?

Finish the exercise on Page 59 (C-E translation & Error Corrections) .

Review the previous lessons, making preparations for the exam next week.
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By way of illustration, the writer quoted issues concerning conflicts between Bull-Dog and
Steel, as well as some other events. Due to much expertise in the fields, | could not
comprehensively grasp the material yet just semantically. While after reading the Chinese
elucidation in the attached PDF, | could understand the background of Japan's business
then, and the complete plot. | hope this helps.
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’ The Problem

W Pucda

Summary

Alipay is one of the world’s most popular
online payment and lifestyle platforms.
Hailing from China, the platform serves over
one billion users worldwide in partnership
with its local e-wallet partners.

Alipay’s online and mobile payment platform
is used by more than a billion people to pay
for everything from groceries, to bike rentals,
to wealth management products. In August
2016, the Chinese company turned the power
of its digital technology to promote climate
action. The Alipay Ant Forest project,
launched on the company’s mobile app,
rewards its users with “green energy points”
each time they take a step to reduce their
emissions, such as by biking to work, going
paperless and buying sustainable products.
These green energy points grow into a virtual
tree on the user’s app, which Alipay matches
by planting a real tree or protecting a
conservation area, in partnership with local
NGOs.

Since its launch, Alipay Ant Forest has
attracted over 500 million users, planted 100
million real trees in Northwest China
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Cultural differences are one of the potential __ of international mergers.

el 1) 111 I

pitfalls

21. Industrial design is primarily related to the practical features
of a product or system.
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[Ta] He is capable, easygoing and works efficiently. He will sur IB\?ax, '@%’E‘ﬁﬂ%‘[iﬁ%ﬂ'\]ﬁm, hﬁﬁﬂﬁ%ﬂfﬁﬁﬂiﬂ‘x]ﬁ
[2] EFIRRRMES, WIEURCGR, XETE MEFRRVEIS. \ \
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[3a] Doing part-time jobs can help us contact with society. This

[4] ZAIERIXNSHUEFHRSE, IRt IEEEIZX IS, N\ AR =ptiala £ X =
[4a] J{The childrerlm are dilighted when they saw the dish. It shoy m’b\a‘]’ B'Uﬁulﬁgg agiﬁmﬁlﬂmﬂﬂ}, hx%*ﬂ

[4b] The delight of the children at the sight of the dish showed BN REREMEZAN, BREAIEOTEREATLN,
[5] S8, AEBIERFIINETTHE, PEAREEH.

[5a] At that time the friendship store was open to foreign visit @ZEEz:é,/l\%ﬁ?ga Emmﬁ:\ﬁﬁfﬁﬂai‘mo ﬁﬁ%ig“]%m’

[6] fhFEEEE, BAREMRALE. N [ \
[6a] His arms were painful, which made it difficult for him to K%, &ﬂ]é—ﬁ\A, gﬂﬁo %WE&' #Q%Ufﬂriﬁgw ﬁ\q
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Comments on the first writing
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Pagraphing Diction Task response

BEXlRE, FuD EREER = e
a E‘ 5% 1_17] ? ;‘J] ﬁé‘ : //l\ m f"A’ 11_ mh% At least 3 paragraphs, pay attention to coherence L Lexical variety Coherence and cohesion

R PERRAIRE ARIEXE

L Blocked or indented form { Aoid repetition (a synonym dictionary: Thesaurus), Lexical resource

'good' as an example

Margins, spacing and front size

tg ?;‘ E l_jl 5‘:] Fg\ tﬁ ) % Fﬂ EE IC :[g\ iﬁ '%]\ “:E ‘6] E@ L Make best use of the academic word list

Punctuation

%:’Xi@l&. fﬁ.{tYE m"é“ k, Replace the 'old expressions' with the newly-learnt ones
Avoid comma splice
A

igf_a_ % ﬁ]\ i ‘ %l;ﬂ li ‘ 161? 7%1jﬁ§ ’nj ? Turn your input into output

L Grammatical range and accuracy

{ The texts you have read for instance.
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Dilemma and Decision

Dilemma:

Task 1

You are members of the commission, which has representatives from three groups: non-governmental organizations,
the energy industry and developing countries. Work in groups. Group A represents non-governmental organizations.

Group B represents the energy industry. Group C represents developing countries. Prepare the arguments that you
will present to the commission and choose a spokesperson to present them.

Group A (Non-governmental organizations)
The arguments that you would like to present are the following:

e The natural resources of developing countries should be exploited in a sustainable and environmentally
friendly manner.

e Safeguards on pollution levels for fossil fuel projects (coal-fired power plants, etc.) are not respected and
there are inadequate international controls.

e Unrestrained development of fossil fuels will create more problems than it will solve (greater use of vehicles
for transportation, industrial pollution, urban development).

e Statistics show that it is principally developed countries that use fossil fuel energy resources.

e Alternative energy sources must receive World Bank financing as this will help to bring the price down and to
make them more cost-effective.
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FHLENBHCHFNEAAM—INEE. BAREHMEESNHERERA, SHERZLRUAHBCHE
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RREFFELENET - FEROAR, BRRE TERBREFRN BT (advertising law )

MFE. EREMESRRR-

1.

Bt TR EAHE S S MR

EERARDAAY B3 /=% (BHART

i

BT TE—REE (BASHFS, BEMETRR: BT ETRS)
< My View on “brainwashing ads®

With the investment in advertising increasing, a variety of ads emerges. Among which, there
are brainwashing ads, one of the most controversial ads. Many advertisers may highly
recommend this kind of advertisement for its powerful promotion of sales. It makes sense,
because brainwashing ads do make audience impressed through its repeated advertising words.
What | have to emphasize, however, is that brainwashing ads are not worth advocating.

First and foremost, brainwashing ads make its audience feel uncomfortable. Think about it,
will you be happy when your mom keep nagging the same thing? It's quite annoying, right? Same
as brainwashing ads, their boring advertising words will leave a bad impression on the audience.
The audience, therefore, won't be converted into buyers easily.

What's more, brainwashing ads can hardly bring long-term benefits. Even if they may bring a
peak sales period, their popularity will keep declining quickly due to its lack of interest and
creativity, so the peak sales period will be very short, t0o.

Last but not least, brainwashing ads cannot construct a healthy competitive environment,
Apparently, the short-term success will inform other advertising agencies that brainwashing ads
can easily bring lots of sales, making them fans of brainwashing ads. Thus, with more and more
advertising agencies starting to make this kind of boring and uncreative ads, how can there be
any development space for those who are devoted to creating real good ads?

In conclusion, brainwashing ads are not desirable. Only by pursuing other kind of ads that
not are only innovative, attracting but also full of positive energy, can advertising industry
develop healthily and better.
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Human Resources---Employment Brand

To target real diversity, ask the workers
AORHEE X1 0N EGMNEZRZIX 1 AR AERNS A R Ty riEfE, AMB700xxAEHEESIuik HEEIY B THEMAIET.
E#Fr120199-11H21H 14:26 By Brooke Masters, Leyla Boulton
Booking.com, the Dutch-headquartered travel company, has come top for workplace diversity and inclusion in a new ranking
of European employers by the Financial Times and research partner Statista, followed by American consumer goods
multinational Colgate-Palmolive, and Willmott Dixon, a British family-owned building group.
Unlike existing rankings, which highlight companies that are good workplaces for women or a particular minority, this list
examines inclusion holistically.
Companies are feeling the pressure to look at how their businesses affect both society and communities, and one way to
measure that is to look at how they treat their staff.

“Diversity is like sustainability in this respect. If you take decisions with a long-term view, it must be better than being
focused on quarterly reporting,” says a senior female executive at a global European services business.

Inclusion is also being seen as a way to boost performance, with studies by McKinsey, among others, suggesting that groups
with more diverse leaders and staff ultimately outperform. “Diversity unequivocally improves the likelihood of your team
performing well,” says Vivian Hunt, managing partner of McKinsey in Britain and Ireland.

The 700 companies included in the ranking are workplaces praised by their employees for their inclusion efforts. Some, like
top-ranked Booking.com, which is owned by US-based Booking Holdings, do particularly well on ethnicity; Colgate-Palmolive,
the second-placed group, stands out for gender issues, while Willmott Dixon, which is ranked third, wins praise for both
ethnicity and age. All three score highly in many categories.

Statista surveyed 80,000 people working for up to 10,000 companies in 10 European countries to find 700 groups that were
rated especially highly for diversity by their employees and industry peers. To be eligible, companies had to employ at least
250 people. The definition of diversity was broad, encompassing age, gender, ethnicity, disability, sexual orientation and
general diversity, and the answers from female and older workers and members of minority ethnic groups were given extra

weight.



AR FRITREMRER D

i BAZS

© amw
@ gt

Bt5BB1H

95



RARE IR STHES L 2y S

HachaaT] . ZeoaBEOTERgIh PO

= Technalogy

BLENDED

PERFFRR---IFEAF--BEHFMINER---0.LINRESGRHEF 0



05 HFHUR




BIDEIFRE: REEHIRIZEBRRBIR

‘MRl FeaFR (ASESRIE3-4) il
HAoRTE: 2021-03-31 JMSRE: 54

2021438250, INEXIRE ERRER" TSoATHE (BRSSEE3-4) 1024840717, FRAEAMEEZIT TR, RS AmEIs
1801Hi2ikE2, s, EWiE ALIKEEEOINEZERAITME © AFHE,

ARMERENTRE "HE |, BFEMIEESLED =155 . BRtERFIBEERTMGEESEESRT0, RAeMDIERIVMIR, 25 "SiARE
BN EAENGR, 51 “AERR" R IBAEHNNARRZ —, HEARMERTONIUGA. IBEE_ M DEEHRFEN "AFEitaes
" NEXE, MBIMEESIEAMREG, EFIRRAERZEN®E, NEREHEE, XOERAE, AFAENFEUNANE,; AEFS, WEHESHF
=. BREMESERHINEIRE, SASRHENNFSNTT, Bt "BE, 7R, BE, FXK ; 1801 HNESERFEX—HRTHLETHCEIS
%, BEASIHENEE, EREE=ES, HTESST T A EFIEHSKIETHMHSEAE=R, 1EEREFIILL "BEFRE" NEEFIhiE, WEF
SEM, BhESee.

VENARKESEFEENIRAMES. FEREER, MEEENESESE, MiRMEENE SR =EaRA—K, INEFRIVFEITIIEHEERERGES

KMRELFER, DS FREREERRRR AT, N, Ficta, ASNEREN—R. Feifn, ARBEIIFSIIAHESKFRERS, B8
Y "hRE—3CE, ROHRPES" ARSI ML B CRISE.



FPELS PR3

h

Wl At a7 & [

<8

R B (2021) 14 &

BHEITSF R 2021 SEREHDY
R AFHRERAE SR

| 198 | iiimeks | i sAkiE2 | Bish | A EATRAAWRE | %o E, 2T Bl o0 |

ERAEET Q B

BRHSR2ATT TAIBERR TEL

LIS BN > SEAT > AHAER

e KTHEFES _MERKR—RERREAER BT

f | B: 2021-07-06 i MERER =51 (KSR

HE
I | 51 | #=mE#AY | SFETRARE | BEELEE T
She




e — B} L
RiR

J ‘Cosmic

iRFEFHI S

Al https://www.xueyinonline.com/detail/20467

3967

HEBRAXEIM! WSEENER, AFKIRH!

MO FEHEE? 22 2 gbﬂ:l Etth) =8

RIOXIER 5T,
RER! s—zhigs €&

/019128
e, E=FHRNES
- . 3-1 )

RENBEEMNAR, S—2HBEWRES! LR
BREsS®EEERNZHEMRE, XEZIA5/2
xR, AABME, —FEEFRNR! !

| BRESSARE
ISR
{ESRARIE) MEmE. e

O B =

O EEBekRr. O . BE-HHTE. BE—H
WS, @ 2UE.  FFE OFEiwzEn O @
SOTMER4ER. only « MEHE, © KIAW 36 ABIGRM
WEFMBATY: BMERAA, NNl HERENEN
{IRERE!

(G151

= | e

SLARED - E:pgg

REEET:

. ﬂ Snowy
BARZABINEEE)

5 B i
EIMFRIVARRS
AEBEFIBFEHEIBH
FiFRARBRESES!
TR ~

AR —RERR

& EEREEAKE

MIAHI2EI0H 1102 Rl

’%.“5’

- BERSGARE ¢y

O read your books open yol
L ERS T NS I]ALJE._IQEEJ E’J-L% |

(ﬁ XD»I

Wuli AESFR{ERN Ruth 44
HRFFPIFE

FHABHEIE! | | vovoci
& RN 12755550
BRBSGAS A8E EALRBIEN
e == wmwn: BARXTEZEIMN R RIR
(BHEARIE) {Ij\ﬂl«\/{’z
8
& BRBSHRATE
EMBAL, X¥WOENEESHTRSES, /) | "

KENEREBSREXNHFEREVSTR—TX | N8 kaE. @
FEAIR, BHRRRE, SRERSSOOC

| B, #w#mE30A

o=

KFFMN—EEZRER!

RESHERE

il
‘-II]'

2019512H20H 09:00 QQ xR

HER T Emzym Bses |4
FI B AR EFZE EERSIESEEIRY/N

| 5mZIZF] |

BZRIEF m

20194125 20H 09:30

LE&M%W%%iﬁ'Tiﬁﬂﬁﬁgﬂ
ZFEEEW., = %Lﬁﬁx@ﬂmﬂﬂmﬂ%
MNER! | AENERERBAER! | ROZH!
L BREAERENIMEIR LNAREREE
BEW~! | LLOEZSERBHELRY, BHXF
RIS, NEEE , BERNERSBERITMA

ﬁ—&ﬁ%.ﬁmﬂ’ @ 924v

FRERN
BAURFIRBENE 1 1)
ey - BoEE, Roda! ! ! !
M BE152iK RBRHSAT! 111111

Xueyine

Fs Terri

RABBEZEEE
REMHN: ..

e BEAEERE. BEC. HUMNEY, B

BIRBNEBSERITHNAER ¥,

&R

FEERA @&i‘&ﬁ%@ﬂ‘]/\jﬂ'l 2

“home-made courses”
B, EELD FEHHO

& BEBBGARE



TG C ER

Iy, "BEGERE" ELRRENSHERRBRE W AT BAIAF N EER2e(FR.  2020.2-6 H,
(BSHERE) WEEESRANER, %F?ﬂf‘ AImEARE. FERETISEE. BSBULIMEFE. HiNEEKE
I E e, WESGEF . WAEE IMEERE. SIRKERIFER. [N RSERSF R, IR
REURTER, 14 DR 722 BITEREE, AESRIETWFE FEMESE" BRETENIRRE. [
i 2020 FEHIES, (BSEAEE) REE HREL HEREINTINEESIRE At 717 A2
5%3, Hbh54 581 A, &&#IH 136 A.

2 a 5 \
0673067 BRESSAEE B EF% ch“‘ i el ERET SR FaE | 1376006 EEEEEE R e 1 58
67067 BRBESAEE BRR  TEEEAE -2 8 HEi] sk & 7 13879033532 204673067 01 HHE { 48
067067 BRESSAEE B tEERAE 31 g2 FEER gaE | 1300005015 EAEER 219 EHE 1 58
416 BIESFORE  BEE  PERRAY Bl B2 5 SRR 210 EAE 1 3
7904673967 ra;ﬁﬁm:aﬁ BEE  PERELE i3 B ek ¥BE T 158601218 ERSERAEEII 0215 HAE 1 338
N6 SREESARE  BEE  ERERAE Al | K IhevbiERls: 588 | 1emeast JREURRERSS 0B HHE | £3
T 904673067 Eﬁﬁmc;ﬁ BEm  GERRAS -5 8 NTi] AR w7 13070340856 17412 0212 WAE 158
067367 BEBSSAEE B TEREAE b 8 I TERER BE | 13330041353 185k 212 ERiE I 33
04673067 aﬁﬁ%‘*ﬁ By  9EEEE =t 3 S EHRER FHE | 15171783225 0174181 020 ¥HE | 3
0467367 BRESSAEE BB PEREAS -3 3 BRHRRE FPE " 18602716220 01THBREE 0215 AR 1 33
067367 BREESAEE B  TEREAS it bl ERETSR FhE | 10T60% EEEASREEE 0216 H8 1 58
04673067 SRBRGAEE  BER PEREAY P e EEL S FEE | 1307716006 EEEISREESUEEEE @15 A8 | 38
0673967 BEREESAEE R %Tﬁx"‘ i E  AEE HEE | 15004558500 EASMEEH n% A8 1 58
4673067 BSRERGAEE  BER TEREAE ik Ik slIFs=ER EESE " 13600123699  SRLFESRE00181451 0225 HE 1 43

04673067 SRERSARE BB TEERAE i3 b EERRIER BER | 1577500662 BE1801H, 1800 0211 EAE 258



FEEZFIERES

PNFHAZER, 95%HIRIFHYS E1ESS7emER7990%-100%,

| BTSSRI | SemaREs T

M 60-807 6.25%

B 80-100% [

'.' | REFIHE O wererssiE

J
FHIRENK
REMEMRIK
RIEMERIK

0 200 400 600 800 1000

AR B BB B (55)

THAA (54.55%) . 80

60

40

20

FEAEE MERAEE

21



v 21518

R RiRRis T EMIR R SRR E R
M5, IHRERE T B2 X FEFARRN
AR, BRI EFEWATN—MER, it
RFETIRA. %IBTAMAHRbL
RINERNADE T LR ARG

K, RS H AR A S A R EA A
S BHRBERR.

EMEFEDZNRBAR/RIGIRER, HREWN.

ZIhNZ LRRBRAREE), MRALFEZ T LR

REOREZRFEE, ETFS, REFK

HILNE

%g;#—$7$7$@ﬁ@%ﬁ%ﬂﬁ,ﬁ@7
RZFITRNRE. EMOAN BRI
SARRFAE, FERA,

287
g BYLTBEMYSITR, NE, E8, 3

AANRMF ZRIMNERAANR

AT

BARBFAIR, XemEAN,
HRZRZI T -EBANFEIRE
mfaEXAniREh, RIFEFE

22



AN FIRRES T(14?

BEaFIMIZBEILANES, BESMHZERTRS

o, e S E RS
A — ;gﬁm %gﬁ;i LA
FINE i TN
FERKFER---EETEXF---FERESREFI--6.1 (HARREES

104



AN FIRRES T(14?

LS55 T

SN EIRSEEE]

S SIS

o
O
<
O ousr
o
o

=1

EE 5L

BixSax

105



O
«~
&
=
5
S
S

LSk

A community of inquiry is a unifying
process that Integrates the essential
processes of personal reflection and
collaboration in order to construct meaning, 0 ./
confirm understanding, and achieve a V4
higher-order learning outcomes L‘
The complementary and reciprocal
relationship of face-to-face and online

learning offers the potential to rethink the
educational experience.

Garrison, D. R., & Vaughan, N. D. (2008). Blended learning in higher education: Framework, principles, and guidelines: John Wiley .
& Sons. P29-30
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~ Z1E Advertising: The Power of Persuasion

~ 1.1 Business Knowledge
1.1.1 Warming-up Vocabulary Exercise
1.1.2 Brief History of Ads
1.1.3 Classifications and Purposes of Ads

1.1.4 Three Common Persuasive Advertising Strategies
1.2 Reading Cultural Tips
1.3 Words and Phrases
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1.4 Supplementary Reading
~ 1.5 Supplementary Videos

1.5.1 Longchamp CEO Interview
1.5.2 S54(EIE CEOJTEE Interview

1.5.3 Super Bowl Commercials

1.6 Listening
1.7 Quiz (1]
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