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® EEHIRHR:
Remember the expressions related to digital technology
Understand the ways to support your argument in writing
® ifiSH I HR:
Use an anecdote to illustrate your point in an argumentative essay
Talk about various aspects of digital communication and its impact on modern life
® HAHM:

Develop an in—-depth wunderstanding of different opinions regarding digital

communication and make your own evaluation of these opinions

Develop a convention of rational use of technology
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® EEHIRHR:
Understand the ways to support your argument in writing
® LAt H:
Use anecdotes to illustrate your point in an argumentative essay

® HAHME:

Realize the impact of social media on people’ s life and how to make good use of it

3. MEBERRATEEIE (DRPREZ LRI T EENE ., SO S5 AN, N9t
IO A CAnIAT . B 2R )48 LR BURYR, vEW] TS AT B ARBUF 545 2> W BIIR E U2 oR
WAL, BB ARD RS WSS HSUMIRE B Ron A R T sSe a5 5 8 AW

e

<> [FEHRE] -

4% anecdote MISIEI I MAE T, FHIZH anecdote SCHEH CLHIMLR .
[RitEaERE] -

KRR AR RS “m SRR TRESERIEARE (2021 4ERRO 7 W 2R R
BORFKBEPI=AEhr: “HRgWINa@EER” , “EFEB4ETRI AR, “BEEEE
HAr” o ABITHIBHRFET PBL 3 H RECF M Blended Learning IR & INEF, HUMA AR G137
BN A e K 22 AR AT O A0 DG T S SE AR IRAF R B I LS 55t DAL, R Al A Bk
R VERITH H AT 4 “Present a proposal about a social media app designed specifically for




college students” ZAAEIHIE/INH AR RIS, f5e 28 58 I F AR 35 IR . AR BT AR 5%
HhEE =20 “draft a proposal” HHJ—NELEINT, FIMIERGIOEE, WIS ERZAIIFER WM
HMH] anecdote RICHEM AL, 51 A ERNIARAL ST BT NATTAE I R S0 LA S FRAT 2 g 0] F 4 A
SEPAR . TR, ARUGREER A 7RG B MR, AR RRBTN TR A AT ST IF 52 O < 2k

2, WRZEAERARLL EIRAT, g T & As

[T BRI B B R AR -

B NALE U2 KR
Unit 8 Lead-in Quotation By BT RN UR 5 207
P. 203 Unit project: Present a | BIGEAESS¥AHE¥%IM
proposal HE LAES DI . ARURE A
N =5 Draft a proposal T
Step three: Draft a -
HEH Y -
proposal
P. 195 Read and write: Use | N T i 22 A 25 H effective
anecdotes to illustrate | and convincing suggestions,

your point

HIMGIN T AR ITTEER
15. Use anecdotes. M

% /< S effective
anecdotes M = A #H #
“brief” , “descriptive” ,

“relevant” {FRNFIRE L.

P. 187 Paragraph 2,4
P. 188 Paragraph 5, 6

P. 189 Paragraph 9, 11

“Is Social Media
#2,4,5,6,9, 11

Reading 1
the Enemy”
B

ESQITI A v L (Sl e
2,4,5,6,9 B £ A 1y A
anecdotes fERUMH], 51F%
HFEfE anecdotes [RITEFFITH
R, R anecdotes W5 EJT V2
MR, B 11 B WEAE
FEBBUTE BN R H .

P. 192

Read and think: Evidence of
argument Step 1

UL I M w5 anecdotes
AW I NE, @
matching, 5|5 %% 4 & H #
anecdotes A& A LA R SC4E M
KL, [A]} anecdotes FRIEER N
5 A, /ABL T anecdotes
EH A relevant HIE 2.




2> [REFFARAATELALRAE]

BF DB BTGB
A= 1. 0> P187 # Is social media the enemy, e U R _E
X} .25 2]

2. LN AL, S RN ] Bl )27 app A AR OLAR VT, ARAER
VI, B [FZA4 AU BETE app MR THRERIEE, RN
PR sl L1 6.

B 1. 51524 BHEAEE proposal R, Wil [ c i s
BT, R 7L 2T supporting evidence HI
7, HERERAHM “personal stories s&h Al LUA R
Xy_l.li 4@‘\ ? o

2. FAZEE, RBAEEE personal stories HFlF, I
S5¢i matching 25>, 5|5 %A% 13| personal story &H]
DU SR SZHEM ST, 5] H anecdote FARES 2 LA M3 L
story FrdET relevant B E & .

3. AR EOCE 2, 4 B IR anecdote TSI E R
52 A i SOCRER S S r) “5WIH” fEEE, R
AR R AR A, P IR RR anecdote HIFF AL, @
BN 9 R Y anecdote Fll argument , JA.[E anecdote
B “relevant” , “brief” A “descriptive” HI%EA.

4. HFEXNERRR “Is social media the enemy” 4T EZE,
e H M S HIEH anecdote BHAT I . I ZR2a AR B S
Re 1 & T, RIUAE S BB I . B0k BT — Bl AT
TR VPR BUMARYE AR R Ry, I B ool AR5
I, 51T 2R A RN B AR AL AZ AR ST ANATTAE 15 I 52 DL A
PATTZ AT FH A 58 A

5. FUmEm g WA I HiR)E assignment.,

waE: ZE A URE B4 anecdotes 5k, XTURRATH suggestions HEATE
TEEIH L FRART RN F G . BORRHE S R AT IR,
FEAE R BRIV

B [REFHERAATHEPESSEANRME] -

1. 1345 Reading 1 PR, % “anecdotes” fEANRURISHAE ), AL SRS,
SR B e TR, 2 522315 anecdote HEE ORI A, B4 — P niE
PR AT A 8 S R IR A, R A

2. JERLVRAT AN AL, 58 O A Bl TR A S A A IS DL R T, AR AR AT I A& A




BIRSE] Vi, A A A A S BRI BT, B O S S S AR i
I8, e EH CRBHHERAL B RE T

3. BTXEFRE “Is social media the enemy” #E4TE%E, FARBBEHCHM SIS ECH
21z H anecdote BEATSCHE, WNGREAREHIRE ) K BiE Ty BN GRS UL AR,
5 S5 AR FRIE R R AL AT AR AT TS B 520, AT 2 5 ol HAE 5 B s X, 51 S5 AETR
NFRRIRATNZ TR AL A8 A, FRINEFREAR “BF5RY, MART!” .

4 REFERAATHAY UIRE ZUE ORI PR B 5 PR 7 20
® JERAMETEH

AR T B AR R AT PR R G BT SR BT S5 5 R LT T PP s, B AR
“CURAESS I, RJEAESS VP RN 224 SE R AT 55 Ja & LA BIVR LT &, MRS 1 & 4L
a3 A, WA SE B HEATIL B, X ARIZI RS A 2225 T 805, XHESA SRR [F) 2
oy, MIRSZHMEGE AT RIL A, B RS T IR B G IHE, SEHRS T
(e OIS I PPN BRI 51 S 2 A 8% o1 B, A a i PPN 2 A S S IR S EA gk
B HUMEAMURIE AV, St A i 21

® HUTHI SV A &

FER AR IRATAE S, BUTRA “EUNPFIfESE, S EWMAE)s” 5, BUTEL IR,
o6 1 R AEURATAE S5 vh i) — e e, DS ST Pk R BRI 2, TR 22 A AR DR AT 2 BUT Y
KGR IREE Okt RN, R EERE S EED . R RS FERA AT
X Wi — A ENRES SR, RERE R,

® L LI SIS G

X IRAT AR IAHESS, BOTEBIEL T &, WiEE, e, ELEl RS T2 L, X6
ST DACRNE B BTN, A2 R B RETEAZ T IR AR, FOMRAIZ T B P
Wi, XD BUMRE I AR e A R A SR, BRI

T ARG “ERAFRHEIN AT N L+ HEE R EIM 4" 4, fRAFAN PDF #, 5%
PPT [+ 11 H 30 H 17:00 Bj & & malizhu@fltrp. com.



