BIFhAZRE

“REIRR S
11 L l E-I-H-ﬁ 14
AL E SR AR

IR BSFHERIEB-ESHFN #H=



01
A B FAXERTTED



"HWFERSHBEREK"

Digital Transformation and
Future of Education

— HEERESIR

HISEE RAFHEXS LHESEH







HEHAE
HFEE, SRR, KeRE

— HEERERRIMEIS R Lig S ITIE

2023.3.19 — 2023.3.21




AR5 )
22y
Z
{358
24



02
TS SEINT st



HRRH. SIRSHFHEE. ERFITFE. ESRENRIRE
RIEREMPL

Z P TN—IMORiT

BEZRAE. ek

SEEZ IR, MER

RILEEW. AHIDERYEIFEZ



FhsSE BSHESR

e E YIRAS KHEISHIE
ReNFEIRE — 55 Ji - WMRBM =57 Sk - R, WelE JrErRiE
hEWAMBIRESR Ei—Z%E S—&T - SIRSER 5 # - HEK
EHIEN - EEFIFE B FEL - ZESH
SRS . EERETE M
SERE LRI S < AR AR S &

A

HFEMERIT + RENHAFRENY + BARER, 2B = HFESHR




03

%ﬁ lb‘#&*a SCHRIRER

RREFATEEER
R BRI E R

iR “#hXE” BFRSSENR
FERLIIZR

10



R R B
IEXpPlore

English Course

. (FiRRWARERB) R



UNIPUS

Wit MSIEW

12



5= B

5374

A

Reading in detail

1 It's hard to imagine meeting someone for the first
time and not exchanging any personal information.At
the very least, you offer your name and a few
important facts — perhaps age, occupation, reason
for joining a certain organization, or reason for
attending a certain class.As friendships develop,
however, the answer to the question “Who are

you?” becomes more complex.

2 Our identities start to form when we are children

trait

n. [C] (fml.) a particular quality in sb.'s
character (FEAMEDHY) 451, RFE
Though an almost universal human trait,
crying is something of a mystery to science.
RE“R"B—ILFEBIIA RS, BN
BEAERR, “RDAR—DIE.

3 Identity traits can be ascribed, achieved or
chosen.An ascribed trait is one that you are born
with; examples include your ethnicity, your
birthplace, and being the child and possibly the
sibling of certain people.An achieved trait is one you
work for, such as being a university graduate or the
employee of a certain ~ v.An identity such as a

®

oll FERE) 46 L4 8:19 @ @ 94% =m

< Words in use

affiliation ascribe categorize
consequence foster multilingual

rivalry trait

1. She said exactly what she thought, without
thinking about the

2. In general, shyness is a personality
that is partly biological and partly
environmental.

3. International travel has grown to the point
that many hotels find it necessary to employ
staff members.

4. can only the uncommon behavior of
the strangers | meet to my being a foreigner.

5.1 have my social media contacts into
family, close friends, and work colleagues.

<t
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Reading the text

PUTTING insects
ON THE MENU

TR

L oA G el

The art of
creativity

UNIPUS

19



UNIPUS

fRIEERL, FHEMEE

8. wigeesd, BPFENN, RS

Reading the text

Reading in detail 26/26 00:14:06

Vocabulary 26/26 00:25:10

Task 1 26/26 00:03:52

Task 2 26/26 00:04:21

Task 3 26/26 00:08:08

Taking a quiz
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READING 1

R EAD I N G 1 Reading the text > Reading in detail & Vocabulary » Taking a quiz

Completethe activities _Leam vobulay,anguage oints et betterunderstandthe Complete the exerciss to check your understanding of the text.
on Ucampus. text of Reading 1.

Reading the text

-
Peak learning—
]
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» Reading 2

» BHE

B URER

Reading the text| * Readingin detail & Vocabulary » Taking a quiz

Complete the activities Learn vocabulary, language points, etc. to better understand the Complete the exercises to check your understanding of the text.
on Ucampus. text of Reading 1.
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A cross-cultural view

SCENARIO

(1) Mr. Smith arrives and rings the doorbell.

ZhaoXin: Wow!l Welcome, Mr. Smith.

Mr.smitke Thank you so much.

ZhaoXin: Allow me to introduce you. This is my wife, Liu Weiwei.
Weiwei, this is Mr. Smith.

Mr.smith:  (to Liu Weiwei) Nice to meet you, Weiwei. You look
gorgeous!

Liu Wetwet: (shy) Er ... not at all

Mr.smith:  (embarrassed) I mean ...

(2) At the table.

mr.smithe Wowl! So many dishes! All look terrific! I like Chinese food.

ZhaoXin: Justsome simple dishes. They might not be delicious. I hope
you won't mind.

mr.smith: How come? [ think they are very delicious. (Then he is full
and puts down the chopsticks.)

Liu Wetwet: Mr. Smith, please have some more. Make yourself at horme.

mMr.smith: Thank you. I'mreally full.

ZhaoXin: Come onl! Please have some more.

mr.smitk Thank you, but...

(3) On his way home, Mr. Smith talks to his American friend on the phone.

His friend: How was your visit to the Chinese family?

Mmr.smithe  (with a sigh) You know what? I think the Chinese couple
were kind of weird. It made me feel a little bit uncomfortable.

b

1. Why did Mr. Smith think the Chinese couple were kind of weird?

2.What are the cultural values behind the Chinese couple’s way of
treating the guest?

SXCEIRMERRIEHE) Rasiaie

UNIT1
Chinese traditional culture

CROSS-CULTURAL UNDERSTANDING

-

Cultural awareness

In the scenario, both Mr. Smith and the things turned out to be embarrassing and
Chinese couple have every intention to be unpleasant. The problem lies in their lack
polite rather than rude according to the of cultural awareness.

rules of their respective cultures. However,

1. What is cultural awareness?

Itrefers to the knowledge, awareness, and acceptance of other cultures and other
people’s cultural identities. Specifically, it includes the willingness, ability and
sensitivity required to understand people with different backgrounds, and the
acceptance of diversity.

2. Why do people lack cultural awareness?

People lack cultural awareness probably because they are so close to their own culture
and may not be aware that their patterns of behavior are not universal. So when
coming into contact with people from another culture, they may not be aware of the
cultural differences and behave according to the norms of their own culture,

v \ - ". =
First, distinguish between intercultural communication (involving people of different
cultural backgrounds) and monocultural communication (involving people of common
behavior, language and values). Second, develop respect for cultural differences. Third,
be aware that cultural differences usually lie in different cultural values, not justin
observable behavior. Fourth, avoid immediate evaluation and don't use the norms of
your own culture to judge the behavior of people from other cultures.

25



Western media perspectives

CASE STUDY

Eating with chopsticks

nternational enterprises are important participants in cross-cultural
I communication. In order to better attract and persuade the target
audiences of other countries and to create a good brand image, international
enterprises need to give full play to the role of advertisements.

Cultural awareness is important to advertisements aiming at the audiences
of other countries. A good and effective advertisement should take the
cultural characteristics of the target country into consideration. Otherwise,
the advertiser will suffer from criticism and even boycotts. Let's take a
look at a series of advertisements named Eating with Chopsticks (( &2#5% 62 ))
launched by the Italian luxury fashion brand Dolce & Gabbana (D&G) in
2018.

The advertisements, composed of three short videos, were aimed at the
Chinese market. They were published on social media platforms such as
Sina Weibo, Instagram and Facebook to promote D&G’s upcoming Shanghai
Fashion Show.

SXCEIRMERRIEHE) Rasiaie

The videos feature a Chinese womnan in a lavish D&G dress attempting to
eat Italian food: pizza, cannoli and spaghetti. With Chinese folk music in
thebackground, the male voice-over instructs the woman how to “properly”
eat the Italian dishes with chopsticks, in a condescending tone. The woman
looks surprised, perplexed and clumsy when performing this task.

The original voice-over of the advertisements is in Chinese and the English
translation is mainly adapted from a commentary article of Giovanna
Puppin, Lecturer at the University of Leicester. The following excerpts are
from the translation.

P Episode 1: Pizza Margherita

... Today, we would like to start by showing everybody how to use this small
stick-shaped cutlery to eat the “great” traditional Italian pizza Margherita.
Wouild you hold one chopstick in one hand, as if it were a knife, and cut a
slice of pizza? No, no, no, not like that! Mmm, right, like that is correct! So,
as if they were a pair of tongs, clamp a slice of pizza and then insert it in
your mouth. Oh, don't let the cheese drip! Bravissimo!

| P Episode 2: Sicilian cannolo

... Today, what we are going to eat is a traditional Sicilian
cannolo ... This will make you feel like you are in Italy, but
you are actually in China! Bravissimo!

P Episode 3: Pasta with tomato sauce

... In our final episode, the challenge is traditional pasta with tomato sauce!
You might think that it's roughly the same as eating Chinese noodles, but
the way to eat it is actually very different. It's not that easy. Let's try and
insert the chopsticks in the pasta and hold it. Yes, hold it ... and then twirl
it. Those who manage to eat it will score high points! Bravissimo!

UNIPUS
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Real China

CHINESE MEDIA INSIGHTS

British young man falls in love with ® S
Chinese tea culture >
Since some Western media and companies are ethnocentric
and ignorant about Chinese traditional culture, then how can
Chinese media better introduce Chinese traditional culture to
the world? Let’s watch a video “British young man falls in love
with Chinese tea culture” launched by China Daily and find out
how it tells the story of Chinese traditional culture.

.

i Work in pairs to discuss the following questions.
i 1.Do you think the video introduces Chinese tea culture well? Why or
: why not?

2. Apart from chopsticks and tea, do you know any other traditional

Chinese cultural symbols and theirimplications?

UNIT1
Chinese traditional culture

REAL CHINA STORIES

Traditional Chinese cultural symbols

and implications

ompared with D&G's

ethnocentrism and lack of cultural

awareness, the tea culture video
shows a good way to tell stories of Chinese
traditional culture. First, the video shows
the compatibility of British culture and
Chinese culture by choosing a common
cultural symbol - tea. This triggers
empathy and reduces the difficulty of
cross-cultural understanding. Second, the
video views Chinese traditional culture
from the perspective of development,
showing that the culture is constantly
changing, developing and exchanging
with other cultures. Third, the video
doesn’t merely present the cultural
symbol but touches upon deeper themes
and connotations: The traditional ways
of drinking tea reflect Chinese people's
pursuit of happiness, and it is only in a
peaceful and stable society that a tradition
can survive and develop.

Therefore, in order to introduce Chinese
traditional culture well, it is important to
choose suitable cultural symbols, and then
probe deeper into their implications.

China, an ancient civilization in the world,
has rich cultural symbols. The following
three are famous in the Western society,

but are often misunderstood by some
Westerners.

Dragon

Cultural implications of the Chinese dragon
are closely related to the characteristics
of the ancient Chinese society. It was
believed that the Chinese dragon could
cause weather changes and summon rain,
and it was considered to be an auspicious
and lucky symbol. This is because the
ancient Chinese society relied heavily

on agriculture for which rain is very
important.

This cultural symbol also embodies the
Chinese philosophy of “yin and yang.”
More specifically, the dragon is regarded
as “yang" and possesses masculine
features, and the phoenix is “yin,” which
is considered to be feminine. At traditional
Chinese weddings, the dragon and the

27
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