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What are the four elements of a
firm’s marketing mix? Give
several examples of how
companies today have
developed a marketing mix to
compete in their industry.
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What are the four elements of a
firm’s marketing mix?
Work in groups of four, select

396 FH TR A -

iz H RE 1R 4T 1K Bl
2 NZE (Marketing Mix)
e RBL Rt 2=, A3
NF S S, bseE
FEINRZI AR 2 AR

\\\\\

oA i R A -

JEUR H AR OR, SR
LAEIR E A

oA i PR H AR R LA
HEWS Lh S A BRI AR B T




one company to be the patient
and each one of you should
examine one element of that
company, then put your results
together to give a report to the
whole class.
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(https://atitus707.wordpress.c
om/product-life-cycle-stages-and
-strategies/)

Exploit the Product Life Cycle

(https://hbr.org/1965/11/explo
it-the-product-life-cycle)
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Product Life Cycle Extension
Strategy
(http://yourbusiness.azcentral.
com/product-life-cycle-extension
-strategy-15269.html)
(http://www.sanandres.esc.ed
u.ar/secondary/Marketing/page
_114.htm)
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What are the five parts of
marketing research process?
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Based on the five parts of
marketing research process
theory, compose a marketing
research plan for the Apple Inc.
to determine which color should
be added to the new iPhone.
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Segmentation (P164-167)
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How do marketers segment the | X3 & 2 A1 &5
consumer market?
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How do marketers segment the
Chinese Automobile market?
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In marketing theory, PLC stands for ?

A: Product Line Classification B: Product Life Cycle
C: Promotional Life Cycle D: Price List Costing
Key: B

Which of the following stages is the last phase in the PLC theory?

A: Growth B: Decline
C: Production development D: Maturity
Key: B
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