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1. T Hbx
*  To build up the vocabulary about products
*  Toget ageneral idea about how to attend a fair
*  Toget ageneral idea of the typical stages involved in promoting a product:
Register and prepare for a trade fair
Introduce a product
Demonstrate a product
Compare products
s H b Present products and market analysis findings

2. B HAx

. Get a general idea about how to attend a fair

. Get better preparation for trade fair

*  Search information and process information

. Express ideas freely and fluently; collect relevant materials
3. #HAx

*  Communicate and cooperate with others successfully

*  Know about the importance of promotion in marketing

The 3 typical stages involved in promoting a product: prepare for a trade fair / present

products / introduce a product
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Background knowledge about trade fair and cosmetics; the language used when

communicating with customers.
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http://www. thedesigntrust. co. uk/how—
to—best—prepare—for-a—craft—show—or—

design—trade—fair/

GETTING READY FOR A CRAFT SHOW OR
DESIGN TRADE FAIR? THE 4 ESSENTIAL
PLANNING STAGES
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Intensive Watching (P52)
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(Classroom Teaching)

IREHCE RN, PR RR “ B f A R e B e

5. BRI T

(Teaching Assessment)

1.  Whatis a trade fair?

A. agroup’s refusal to work in protest against low pay or bad work conditions

B. a kind of official business meeting

C. an exhibition organized so that companies can show and demonstrate their latest products or
service

D. akind of product launch

Key: C

2. What are important to an effective product presentation?

A. having samples of your product
B. targeting the right customers

C. making your presentation creative
D. all of the above

Key: D

3. Which of the following may not be proper for describing the feature of “face cleanser”?

A. especially for sensitive skin

B. improving sagging and dull eye zone

C. highin Vitamin E

D. cleaning the skin gently without making it dry
Key: B




