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	ȣ 5áŊďĔɃŔĮÁ3k�èÕĮÁơƭ�ǧôĮÁ¶nƳĵɋ“Y
 
 
Ø ďĔĮÁ3k 
�ǰďĔ!�ǔ��kǥȈ����kǗȃ����kǥȈŮȊ���Ɛ¾�kŜǽ�ƳȋƬƕĮ

Á3k 
 

Ø èÕĮÁơƭ 
§ Įơǽı 
[1] äǥ. 2015.Ǘȝȋ©äƎ$�kǥȈĮÁƕ�Ǭü]Ŏ[J].ȖÖÁɃÁē,10: 259-260. 
[2] äǥ,ŚƱ@. 2015.¨$ SWOT ƕǔ��kǥȈǗȝȋ©�Ǭü]Ŏ[J].ŹqǋųÁɃÁ

ē,11:213-214. 
[3] äǥ ,ì½ . 2016. ¨$Ȧġ��ƕ´ÁǥȈĮÁ�ûȟǞh§Sơƭ [J].ȖÖÁɃÁ

ē,37(09):148-149. 
[4] äǥ.2017. �kǥȈȈƸ��ƅpǌōƕŪȃơƭ[J].ŷŴØÁɃÁē,05:62-64. 
[5] äǥ.2017. ²ŝú´ÁǥȈĮÁŝêĠƭ[J].ľůÁɃÁē,33(06):113-114. 
[6] äǥ,Ȓ§%.2018.¨$²ŝú�kǥȈĮÁĩɌơƭ[J].ľůÁɃÁē,34(01):126-127. 
§ �ę/��ɎƘ 
[1] ±ȈĮÁ�ơƭ\ƃƥ�:ɎƘ�²ŝúƌǽ�´ÁǥȈĮÁ�ƕäƎơƭ(ÛǌɎ)
 
[2] Ż×ÁɃǔ��kǥȈȋƬĩɌɎƘ(2016kcgg077, ÛǌɎ)� 
 

Ø ĮÁ¶n 
[1] ƲLÔŻ×ÁɃɉáĮÜĮÁ¨ņi´ȕ�Ƴ¶
 
[2] Ʋ�ÔJ�ɔƳɃŔǥȈĮÜĮÁ¨ņi´ȕÃöƚ�Ƴ¶
 
[3] ƲsÔ�±Įƥŋ J�ɔŔ±ȈĮÁ´ȕ	´ÁǥȈǆ
Ãöȕrǵ�ȉǆ�Ƴ¶� 
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��ȋƬǾǸĵř 

1�ȋƬÇ8	¨$ɃŔƆǣ�ĮÁÍȎƆſ�+》ņȋƬƕ)Ċ§SÇ8
 

Ż×ÁɃĽ�Ãöƚ ĵäƎ¥ɔŧà´Á ƯɎçǾÁŔ�ȵǵ§SÁƍƕäƎǞh�ÈȜ

Ǟh�ĆŔǟ 2011áèºĕĨ�kǥȈ��Áƍ�ÁƍIÁà£ąǑĽ 100]�ȈǷ¨ƣƙÍǩí�
�ş�±�ȈÁɃ�kǥȈ��)Ċ§S/��¨ƣƌǽĮÁ�¨ƣ�Ʈ\�äƎ ����³Ǝ 

�æ�îȌÈȜäƎǞh�ǔ�Ǟh� 

�ǔ��kǥȈ�ȋƬĽ�kǥȈ��Ŗ÷¨ƣȋƬ�ņȹȋƬ�èǾ��¨ƣǥȈ�ȋƬ�

����ɔǀ�kǥȈ����kǗȃ�Ƴ�kǥȈ��ȋƬ�f��ȋƬ9ƻ�ȗƝď���ƕ

:Ǝ� 

ņȋƬƕĮÁÍȎĽĆɃ�kǥȈ��ƕ´Á#áǀÁƍ�Ȭȡ´Á�áǀƕÁ��ÁƍȈǷ

¨ņiÛǋôdĥɔ��!JɋĥɔÁƍƕȈǷɔǀĐǞ�jîÁƍ��k“Ŀ��kǥȈƕȢƎ�

�ǔ��kǥȈ�ȋƬîȌÈȜ�/ƜÈ� ȯƕ�kȈǷ�]ŎɕŰ�²ŕƕ�kř<�ÞmÁ

ƍƪƿ���ÈƎƕ�kƟȁ�!ǶR¥�²Ǔƕ�kıp���kǥȈ��ÁƍQ®Ǣ¸ƕȈǷ

ĐǞ��kûǓ�ûȟǞhµÈ¨ƣ�żȚäƎ¥ɔŧà´Á)Ċ§SƕɈŨ� 

 

2�ĮÁƘœ	+》ȋƬĸȸ�ý9Ƙœ/�ɐńȠdƕąĬ
 

Ø ȋƬĸȸ 

�ǔ��kǥȈ�ȋƬ��kǥȈ��´Á#áǀèǾ��ń�Áń��Áĸ 4��Áń 72 Á
ĸ�ƿǸ 144Áĸ�P�ƌǽÁĸM 120�ÈȜÁĸM 24� 

Ø ý9Ƙœ 

ŗĝ)Ċ§Sĵř�Ǝ)w8ɈŨ�ÁƍƕÈɁ“Y�ņȋƬƕĮÁý9ǞhƘœǾÇ�� 

	1
� ČƄÁƍȈǷ¨ņi�îȌȈǷ�ıp��k�ǚƕłňǫ�� 

	2
� ;ÁƍğĦ�kǥȈ'űƕ¨ņĐǞ,ƂÿâğĦð.�kƌù��Ɂ�k”<� 

	3
� ĥɔÁƍƕ��Ȋ�ȉ�W�ȃƕǞh��kǥȈǔ�ȢƎǞh�;ÁƍQ®ċÈƕ�
Ȉiå�ø®ƕ�kƟȁ� 

	4
� ¬îÁƍÍÚéƕĭăü�­ƌıpÚéƕžŰü�ĥɔțıp'ɁǞh�Ł《;Áƍ
ą�ǞƇƯ,"�Ɂ�kØ:ƕ¯�¥�äƎ¥)Ċ� 

Administrator
矩形

Administrator
矩形



Ø ɐńȠdƕąĬ 

ȬȡņȋƬƕÁ��ÁƍɐńȠdƕąĬ¹��	Ɵȁ�Ǟh�Ƽȑ
 

ŝ¤ ɐńąĬ 

Ɵȁ 

(1)QłċÈƕǥȈȈǷ¨ƣ�ğĦǥȈ��ȉ�Ȋ�W�ȃƕ¨ņƟȁ
 

(2)ğĦ�k��Ȃũ��kȈƎƟȁ�ğĦ�Ɂ�kƕ¨ƣƌǽ
 

(3)ƂÿǥȈ�Êƕƥ4�ıpßȁ, ÑPĽÍƥ4ƩÁƟȁƕğĦ�¹�cī
Ŭ�ǋų�}�Ƴr¦�cƟȁ� 

Ǟh 

(1)Q®ǥȈ��ȉ�Ȋ�W�ȃĐǞ�ȈƎǞh
 

(2)Q®�Ɂ�kƕ¨ƣ�kĐǞ
 

(3)Q®țıp�k'ɁǞh�Ǟ��kƊ«�ěƁ�Ɂ�kǴ_���ıp
”<�ȢƎțıpƵƓ���ƵƓȥǬłĬțıpūȬ
 

(4)Q®ȢƎƟȁƕǞh�ǞÍ�Ɂ�kƊ«ÕèȌơ�!Ƕț�ȓĻ�ĒȔ
ÍȎ�ƕ}�� ƌ�īŬ�ıp�ÆĮƳr¦�cƟȁ�âğĦƩÁƕ�Ɂ

�kȌơĵŭ�Q®țÁƩ�ț�c�țıpƕǞh� 

Ƽȑ 
(1)QłȞîƕțıp'ɁĂȁ�Q®�ǯıpƼS
 

(2)QłȞîƕ'ɁǞh�ä�Ǟh�QłȞîƕ�ȾƺƦ�vmƺƦ� 

 

3�ĮÁUË	+》ȋƬ�ǰUË�/�。��。�ȳƎƕĮÁȔź
 

Ø ĮŉȪƎ 

    ņȋƬȪƎ±ȈĮÁ�ơƭ\ƃƥ\ƃƕ�ĴœZ�kǥȈ	ǔ�ĮƬ
��Įŉ�ȇĮƬJ
ɋÍġ��ǥ�œ�ÍƼȑ�Ɵȁ�ǞhƕǰŨ�Qł/�Ɔſ� 

    



 

�ĸ��G]�Ĝ²ƨĮÁȔźƕȲ��&ǭ�ČƢ�ņĮŉƕw�ŘÓ,ņȋƬȤ¬j!�ƻ
^ĎGü�ƛ Ƙ�BþpȔź� 

[1] David King. 2014. �kƥ'[M]. ±ȈĮÁ�ơƭ\ƃƥ. 

[2] Tonya Trappe. 2017. �kǥȈ: ǜ¡ȥȿ[M]. ±ȈĮÁ�ơƭ\ƃƥ. 

[3] ��î, °Åȷ. 2015. �ǯĵıpÚé��k'Ɂ[M]. ±ȈĮÁ�ơƭ\ƃƥ. 

[4] ǥ�Œŏĳ\ƃK�. 2017. ŒŏĳCOBUILDɔȿǥŪ�ǶÁ�ȂR(Ʋ 8ƃ) [D]. ±ȈĮÁ
�ơƭ\ƃƥ. 

[5] China Daily�http://www.chinadaily.com.cn 

[6] The Economist Espresso Mobile Application 

[7] �ƒȓĻǆǈǕ¢�http://www.wto.org.cn 

[8] �u)ŤM���kȱǕ¢�http://www.mofcom.gov.cn/ 

ģǦ/�ȔĲ=ÁƍȪėȼȊ�>$ÁƍĎ´�kƟȁɋ�!Ƕƀſ�k"1ƕĤȨ�ēȯ�

ëÎÁƍÍƥ4ƀſƕûǙ�Ǻǽ�§S-0ƕ�kĂȁ� 

Ø 。�ȋƬȔź 

    ¨$ Unipus±ơ�。	http://www.unipus.cn/sub_lesson/6.1.11.php
�Unipus±ơ�。ƕ��k
ǥȈ�ȋƬȳƎõȋǾǸ�ŶƗßǲƕ�kŰl��ɁȓĻ�ɒ�TɏȈǷÁ��'ɁǞh��k

Ǟhƕ§S�ÞmÁƍ��Ɂ�kƊ«�ƂǅȢƎǥȈūȬ�ÍÁƍǛǷĽɊß¸ƕÁ�Ȕź� 

 

4�ĮÁǆǈ	+》ȋƬ�ǰĮÁƌù�ĮÁĵŭ�ĮÁĉš
 



Ø ĮÁƌù 

OBE	Outcome-based education
Ľ�ƨ/ÈɁ(\�Ŗ÷ƕĮǝƌù�Pŝê�ƕȋƬĮÁ/
ąĬ�Î��ĈłĮÁƊǤ�ǍÁ�(\ȥǬǾǸ� 

�!Ƞą�kǥȈ��)Ċ§SƘœ�ÈƋ�ǔ��kǥȈ�ȋƬ�İ�ȋƬ9ƻ�ď���

ƕ:Ǝ�,Ɵȁ�Ǟh�Ƽȑ�ĵɋ(\ĮÁąĬ(outcome), ņȋƬǆǘÜ¨$ OBE ƌùeÇȋƬ
Ƙœ�ȥǬĮÁǾǸ�ɌĴĮÁĵêĵŭ�çƯǙŖȀ2ňe�âĚÎĮÁ�û� 

 

§ ȋƬƘœ�ȫǀǇp�ěɈȌİ� 

§ ĮÁǾǸ�ĮÁĵê�ƻǐçō�Áƍ�9� 

§ ǙŖȀ2�ĵê²ŕ�JƬȥǬ� 

§ ĮÁ�û�ǟĆ�û�ǆUƖĢ� 

Ø ĮÁĵŭ 

�ǔ��kǥȈ�ȋƬƾƾ�ǍȋƬUË�ƪŌbƎƋ.ĮÁĐŇ�ĠƽĮÁŝê�ĵŭƕĩ

Ɍ��ȋ©�žŰȢƎ/�[ƨĮÁĵŭ� 

 

	1
ȋ©ǼĞŭ�ĮÜȢƎ+》�Ƚȴ�]Ŏ�ï、�ŜĘ�ýǌƳĵŭĮĞņȋƬƕ¨ņƌ
ǽ�¨ņƟȁ��ȋ©ǼĞȡƬ��`ȭ�Ɂ�kȈǷƊ«�ƙäƕȋ©ťŦ�Ž�ÁƍƕÁ�O

ș�lh� 



	2
Ǘȝȋ©ĮÁŭ�Ǘȝȋ©ɓǱ!5ǐƕĮÁòê�ÂǰŨÁƍ��ȋfǳƛõǵɑ	Į
Üñeƕõȋć Unipus ±ơ�。à�èĪƕĄȋ
ćőȆƙNÁ�ŉĲ�ȋ©�ĮÜȶÍÁƍȋf
Á��ȮdƕȺɒȥǬǶƴ�ÞmÁƍȥ�ŠğĦ�ȢƎĈÁƟȁ�Ǘȝȋ©ĮÁŝêÈȑ�Ľë

ÎÁƍ/P��Äą,Ɵȁƕ�Ƌ�ƟȁƕjØ�ƟȁƕÀEdƟȁ`ĴƕJȡƬ�HŃ!“/ĮÜ
��÷”ƕ5ǐĮÁŝêƕ�Ț�¬î!ÁƍƕÁ�lň�ǟ�Á�Ǟh� 

    	3
BþpŸ�êĮÁŭ��!ǻÁƍŀɔĬƕbƎȋƬĮÁȔź�ņȋƬ�ȾbƎǥȈÁ�
à�� APP èÕŸ�êĮÁŭ�ǡh$çǾ�ǔ��kǥȈ�ȋƬǕư�;ĮÁ´ǂ�Ɛ¾Įř�
²¼9ȋ1�ȋƬ�ɒ�ÈȜĚÎ��ǙıƈƘñƳĮÁȔź£�,ǥȈÁ�à�� APP �ǧ��
Ïȋ©ƕiǞ,�ĮĞƟȁ ȝ���'ű�Ȁ6�  

	4
ř<ĮÁŭ�ǔ��kǥȈȋƬ�ŵ��k�ɒƕwF�ÏȬȡř<]ŎŊÞmÁƍ!Ƕ
]ŎQ9ƕ�k"1�§SÁƍÍ��Ŝù�ŇȈ�~ƌƕƌǶ�jîÁƍƕ��ǥȈȼȊǞh�

/�ƎǥȈƇƯûǙ�ƌǶ�kȅɒƕǞh� 

	5
ȋ©Ǻǽŭ�ȋ©Ǻǽ/]ǆòêȥǬ�Ʈ\Áƍ�ĮÁŰl�ƕ�9 8�ĮÜƕ�Î
:Ǝ�ǨȭǢ¸ƕÁ�Ɗ«�ëÎÁƍÒłN�kȅɒÕèǺǽ�ƏĮÜǾǖ�ĮÁUËƙNƕ3

k�]Ȳǎ�Ðǆ�âȉĺ3kÄąƕǰŨ�Ȁ]œZƳ�ƪŌƞ?ÐǆUȱƪŌ]Ø��l�:�

v�Äą3k�ĮÜ��P��ȌĢǺǽȅɒ�đĦǺǽȥƬ�ǋßèÕÐǆU�ÐǆȻƕ�:ê

ơƭüÁ��;ȋ©&lüƕÈƋôdAɅ� 

	6
��êĮÁŭ��Ţ�wFƕǼǶ��ŗĝwF�ɒǾǸR¥“«�ǅ��Ȭȡ��ƕĵ
ŭǻÁƍğĦŢ�wFƕȵɆſUË� 

Ø ĮÁĉš 

�ǔ��kǥȈ�ȋƬȳƎ5ǐ�Ƌ.ƙǌ�ƕĮÁĉš�。��。�ĵê&ǭ�G]bƎ²

¼9ĮÁ�ǕǏĮÁĉš��ÌĮÁUË�¬îĮÁĬŐ��ĸ�ƪŌȳ�²ŕpÈȜĮÁĉš�

Ù�Ɵȁ�îpǞh�ĥtƼȑ� 

 

 

5�ĮÁȀ2	+》ȋƬƕý9Ȁ2ĵê
 

�ǔ��kǥȈ�ȋƬȀ2�9²Fp�Ȁ2ĵê²ŕp�Ȁ2UËǇǡp�Ȁ2�9]�Į

Ü�Áƍ��7�Ȁ2ĵê���!ÈƋ²ŕp�ȋƬȳƎòąüȀ2�《ǌüȀ2ƙǌ�ƕȀ2

ĵê�òąüȀ2{ÁƍƕàĸąǑ�《ǌüȀ2{ÁƍƕńŅąǑ�ÁƍƕȋƬąǑ=60%àĸą
Ǒ+40%ńŅąǑ�Ȁ2UË¹�ǮĈƤ� 

Ǯ 1�ÁƍǙŖȀ2Ǯ	ĮÜƎ
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��l>ƪƢđī 

1�l>ċ«ŖĨ�Ʒĕpƿl>ŕI5ċ«ŖĨ� 

Ø ċ«ŖĨ 

ǓǋĞl>«��«Őƌ¢� 

§ �ƠƕǡŸ~ŏƩŕŸãrH´�ŉŕÕ�  

�1��U�R�Ś��ŉŕƕǡŬŔ; 
�2��ùÿ�ƕǡŸ~ŗGŕ�ĞƯĺ�ğƵ; 
�3��¹Ʊ�!ƕǡŸ~ŏƩƀ�ŉ��; 
�4��ÊőƕǡŸ~ŏƩĢTĤ��ŕ�ŉ  

§ ùÿ��ĎiƋė�ǧŕ�cļǓê¾ 

�1��óS��ĎiƋėŕ(-�ƙǊƜņĔŕ��<�; 
�2��U�Sǐ~İůƙǊ��°ƙǊŕ�cŌ�; 
�3��^ĤǕã�cNťŕĎi�ű; 
�4��Ûƈ��(Ɔŕ��łƽ�à  

§ þǾ�ƷƹMưŪƵơƃ~ǌőƌ` 

�1��ǤŇæƹ�ŔƹŕǨƹƌ`; 
�2���J�`ŕǶŁƌ`�ŧƧƌ`; 



�3��þj�cƋė�ŕwƵƙǊƌ`; 
�4��ţ�´�cƵŭŕTĤƌ`; 
�5��£°�cÊőĎĄMŕƌ`  

§ bÒ�c°、ŕƌ`  

�1��þǾ�Ǫk8ƌ`; 
�2��ùÿ PPT\8��cĺíŕ�Ğľá�Ǵ; 
�3��ǤŇĀǱ�č~;Þŕƌ`; 
�4��«1ÊőƕǡŸ~ŏƩĢTĤ�cī:  

§ ^Ĥ�ŉ´D|�łƽƉŕÕ�  

�1��þj�ŉáƭ; 
�2��Ûƈ�ŉŕYÏrH´D|ŕÕ�; 
�3��Ýžãa�ŉŕ�Ğƛű; 
�4��ƪƢS���!ī:ŕ�ŉ�ª  

Ĵ¡�ǓǋĞl>ŕ«��«Őƌ¢JãƍäƬ/�"Ƭ"«ŕ«��à  

Ø ċ«Ǟņ 

�1�� ùÿƕǡŸ~ŏƩ��ŉŗGŕŚƭ; 
�2�� ÊőĸǅŴ�ĚǾŴýǏ�c�°; 
�3�� «1ĄMðƊÉ�; 
�4�� Yőå«�cŚƭTĤř°�cī:; 
�5�� Ƭ/�ŉŕYÏ�´D|ŕÕ�  



Ø ċ«ǰņ 

�1�� ĀǱİůĎi��°Ďiŕ�:; 
�2�� ƭZĎŦ�ŕ��Ɯņ  

 

2�l>ċ«K²�ƷĕĞl>�ƛK²�ƺĔTǜ�ƪƢŏÚ�Ûǂ� 

ĞıĸƿåǑl>ĖũEl>��ǹ�Marketing ċġ�ƛK²Œ Reading� Language work, Grammar in use, Listening��Business 
knowledge, Career skills, Culture at work � Dilemma & DecisionŸã  

ƙ 3�Ğl>ċ«K²Tǜ 

ċ«K² 
ƺĔ

Tǜ 
ƪƢŏÚ�Ûǂ 

Reading 4 

1. ¿�l>ǞņƵĽŚƭ; 
2. ǤŇ«ŐŕÙǔǨƹƌ`��`ŕǶŁ
ƌ`�Ƶŭįòƌ`; 
3. þǾ�cƵŭŕƒĻ/Ļƒ"ưƌ`; 
4. ï³«ŐŕǁĎi%Ǭƞǟ  

Business knowledge 1 

1. ¿�«ŐŕƕǡŬŔŚƭ; 
2. ǤŇ«Ő�cŚƭŕÊőƌ`; 
3. þǾ«Ő�cī:ŕƻŜƌ`; 
4. �Ò�c�Ǫk8ƌ`  



Career skills & 

culture at work 
1 

1. ¿�ǁĎi%ǬŚƭ; 
2. ǤŇ«Ő;ÞĀǱ�´ĸŕƌ`; 
3. þǾ«Őŕ�cƙǊƌ`; 
4. �Ò«Őŕ�cŚƭŕǌőƌ`  

Dilemma & Decision 1 

1. ¿�l>ǞņÊő��cŚƭ; 
2. �Ò«ŐƾďĀŲ�č~ƌ`; 
3. ǤŇ«ŐŕÛǈ�WĐƌ`  
4. þǾ«Őŕ�cƨ*ƌ`  

 

3�l>ċ«Ÿź�ƷĕĞl>ķ�Ƒƺŕċ«ŀŢ�hòI5ĵǽ�ĿdŪ	Ʒĕƺ]�ƺ��ƺ�§6¬ú�9ő�$ċ«ƾń
Ū� 

  ĞƺŢķl>¬ú 7�ƺĔ,,��ķƑƺŕI5ĵǽ�Ŀd¬ú� 

Ø ũ 1�2 «Ĕ 

ċ«

ǫĶ 
ċ«ĵǽ ċ«K² ƪƢo� 



ƺ] 

1. ƾń
2 

�ċÃ
2G!ƕǡŬŔƨƠŕÆƺƾńƎƄ

Ɓ«�Çz�«Őƍ�­ã«� � 

2. ƍ�«� 

�«Ő�«���,¸ŸŕÔÐ�CŎTã 6
�¸Ÿ�­ã´ƕǡŬŔŚƭŕĮŏ�łi�È

��Ǫ~8­ã�ǹ�“�! 4p ƕǡŬŔŕ�
ŉ*ż”ŕ ppt\8�ƨƠ � 

3. ƞǸÓ\ 

�ķŸ�«Ó\­čŕ pptƨƠŕǋŢ�Ó\¦
ŕƞǸ
2ƎƄƁ«�Çz � 

ċÃG!ƕǡŬŔƨƠŕÆƺƾń
2

ƎƄƁ«�Çz 

 

1. £°«Őŕ�cŚƭ�ƕǡŬŔ�  
2. ǤŇ«Ő�cƨ*ŕƌ`  
3. �J«Őŕ�Ǫk8Ůš  

 

 

 

 

Step 1:  

1. ƞǸăĈ 

�ċÃõǑH���¸Ÿ�«ŕƞǸǎƗă

Ĉ � 

2. �«"Ƭ�ċÃņƬ 

ċÃƛĹ«ŐÛƈ§�Ǧǹ� 

1. What are the basic requirements of a 
good PPT? (e.g. selection of pictures, 
word limit, etc.) 

2. What are the tips of making a good 
presentation 
�e.g. body language, 
stress and tones, etc.� 

1. Ǔǋ´ĸ�ƥ«Őáƭ[��¦ŕ ppt
ŕ\8ƛĹ  

2. ǿg«ŐǎƗÛƈ�ÝžS�cƨƠ
ǋŢ�ŕľá�Ǵ  



 

 

 

 

 

 

 

 

 

 

ƺ� 

 

�Ƹ�«´åĈƞǸǎƗņƬ�ÈÝž ppt\8
��cƨƠǋŢ�ŕľá�Ǵ � 

�20TǠ� 
Step 2: 

1. ÙǔǨƹƦŷ 
2. ĎŦžģTĤ 

�25TǠ� 

ƺĎ 112 ǳ understanding the text r
reading ġď 

1. ǤŇ«ŐŕÙǔǨƹƌ`  
2. Ñ¶«ŐJãč5Â¼ŭŦĪĦŕƌ
`  

Step 3:  

1. �`Ʀŷ�þ]ǶŁ��ĔƧÓ���ƤƩ� 
2. ;ÞĀµ 

�25TǠ� 

ƺĎ 120 ǳ listening task 1 Ǧǹ,r
reading ġďũ 5 ĶŕƨƠ ƤƩŕƲǹ
§�� 

1. what do you think is the function of a 
brand? 

2. How to build a successful brand? 
3. What might be the characteristics of 

successful brands? 

1. ǤŇ«Ő�`ǶŁƌ`  
2. ŅĿ«Ő´ƳƲǹŕƣƭ  
3. þǾ«ŐÙǔèµGǣ;Þŕƌ`  
4. Ñ¶«Ő´!ǦǹŕÛƈ�ûŲ  

Step 4: Ɯņþu 

�15TǠ� 

Reading ġďŕũ�ĶƖ�ũ ĶƖ  

Discussion� 

1. What are brands accused of? 
2. What is the function of brand to a 

1. þǾ«ŐÙǔĀµĎŦGǣ;Þŕƌ
`  

2. Ñ¶«Š�ǨƹǋŢ�bÒ�8Ɖŕ
"d  



company? 

Step 5: ƍäƬ3 & 8�Âƅ 

�5TǠ� 

1. G!ĞƑƺ«�ßPŕƍħƙ  
2. Q��ıƺŕǉƩƲǹ�ǹŖ��

Brands will/will not  make people look 
alike, eat alike and be alike. 

1. �J«ŐǎƗƍäƬ3ŕ�à  
2. ċÃĆǱ«Őŕsǻ,ƻčċ«K²
�ÔÐ   

ƺ� 

«ŐŶ
¿� 

1. ċÃ
2ƺ�ƨƠK²ŗGŕ PPT�«Őǎ
Ɨ¿� 

2. «ŐǨƹƄƁ«�Çz
ŕĎŦ���ı
ƺǉƩ=Q� 

1. ƺ�ƨƠK²ŗGŕ PPT  
2. �ŉmĠƩŗGŕĎŦ�ŒċÃ
2
G!ƎƄƁ«�Çz� 

1. ¿�«Ő´ƺ�ŚƭŕŏƠ�łi  
2. Ñt«Ő´�ŉŕ8őŕÛƈ  

 

Ø ũ 3�4 «Ĕ 

ċ«

ǫĶ 
ċ«ĵǽ ċ«K² ƪƢo� 



ƺ] 

1. ƾń
2 

�ċÃ
2G!�ŉĊÊƨƠŕƾńƎƄƁ«

�Çz�«Őƍ�­ã«� � 

2. ƺ]Q� 

�«Ő�«��ĔĂuěG�ŉ´D|ŕÕ�

ŕƲƵ�ÈƍÁĀµŗG:©�ƺ�ƤƩ=Q

� � 

ċÃ
2ƎƄƁ«�Çz 1. þǀ«Ő´�ŉŕGľ  
2. �J«ŐÛƈ�Ʃƫŕƌ`  
3. ǤŇ«ŐĀǱ�č~;Þŕƌ` 

ƺ� 

Step1: ƺ] � 

�ċÃYőęâ«�。.�Ǔǋ�(ìūŕđ

Ð�´
ƑƺŕŚƭņǎƗ�ǵ � 

�5TǠ� 

ċÃ�ō� 4PK²ŗGŕǑñǹ 4��
� Readingġďũ�Ķ�ũ ĶŗGŕǦ
ūǹ 3�  

1. ¿�
ƑƺŕŚƭǞņ  
2. ǞĐŅĿ«Ő´ƕǡŸ~ƲǹŕƣŚ  
3. Ñ¶«ŐǎB�ŉƲǹ  

Step 2: ¸ŸǉƩ 

�6�¸Ÿ}S 2��«�ŸãǉƩĳsđ � 

�15TǠ� 

ǉƩƲǹ�� 

Brands will/will not make people look alike, 
eat alike and be alike. 

1. ǿg«ŐÛƈ�ŉŕÕ��YÏ  
2. þǾ«ŐŕçXÜÛƂ  

 

Step 3: «ŐƤƩ 

�10TǠ� 

1. ƤƩƲǹ�: the impacts of a 
successful brand on a company 

2. ŒƤƩÑ¶[ Reading ġďŕũ�Ķ
Ɩ 

1. �J«Ő;Þčŏŕƌ`  
2. þj«Őŕ�ŉáƭ  
3. Ñ¶«ŐÛƈ�ŉ�D|ŕGŰ  



Step 4:  

1. ƲǹƤƩ 
2. �ŉŚƭ*ż 
3. ŮƹƦŷ�Reading ġďŕũ�ĶƖƨƠ� 

�15TǠ� 

1. ċÃÑ¶«Ő´ĎŦĚ��xƲ A 
strong brand acted as an effective 
barrier to entry for competing brands. 
ŕÛƈ�ƤƩ  

2. ċÃċ«ƺ.
� Coca-Cola, Kodak
� MarlboroD|ŕ�ŉ*ż  

3. �ŮƹƦŷŕ�Ĕ�ǆ,ƺĎ 112 ǳ
part3ŕ T/F ŷ�  

1. þǾ«ŐÙǔǨƹ¯4ŕƌ`  
2. bÒ«Ő´�œŚ��ŉŕ�Ơ  
3. Ñ¶«ŐÛƈ�ŉ�D|t½ŕGŰ  

Step 5: «ŐƤƩ 

�5TǠ� 

ċÃÑ¶«Ő�ſ,�ƲǹÍ½ƤƩ� 

As a consumer, do you think your 
purchasing habit is the same as your 
parents? 

Ñ¶«ŐÛƈ��(Ɔŕ��łƽ�à  

Step 6:  

1. ÙǔǨƹƦŷ 

�ċÃǓǋþǦŕđÐƥ«Ő«ŐħèSũ�

ĶƖG!łƽƉTĤŕx©� 

2. ĸǅŴŕƨƠ 

�15TǠ� 

1. Reading ġďŕũ�ĶƖ	 
2. ũ�ĶƖSōŕĸǅŴƙǊ	 
3. ũ 118ǳŕ grammar in useǚTŕ part 

I  

1. þǾ«ŐŕÙǔǨƹ�;Þ¯4ƌ`  
2. ¿�«Ő´ĸǅŴǍ�ƵĽŚƭŕù
ÿ  

Step7: 

1. «ŐƤƩ 
2. Ǩƹê¾Ʀŷ 

1� ƤƩƲǹ� 

1 � What are the characteristics of a 

1. þǾ«ŐŕǨƹƌ`  
2. ŅĿ«Ő´ƳƲǹŕƣƭ  
3. Ñ¶«ŐG!ƕǡŸ~ŚƭŕÛƈ  



3. �cŚƭƘ? 

�20TǠ� 

successful future brand? 

2�Should the contents of marketing theory 
change? 

1. ǨƹŭŦ�Reading ġďŕũ#ĶƖ
�Ùǔè[ƤƩƲǹ 1ŕūī� 

 
Step 8: ƍäƬ3 & 8�Âƅ 

�5TǠ� 

1. G!ĞƑƺ«�ßPŕƍħƙ  
2. ƺĎ 113-115ǳŷ�  

1. �J«ŐǎƗƍäƬ3ŕ�à  
2. ċÃĆǱ«Őŕsǻ,ƻčċ«K²
�ÔÐ  

 

ƺ� 

1. «ŐŶ
ųǢ 

�«Ő­ãųǢ��ÝžǢƶo� � 

2. °ĒƻŜ 

1. �ǹūī�ŒƇÃ
2ƎƄƁ«�Ç
z� 

2. ƻŜK²��ĀǱ���±(-�ǭ
ǏƜņĔ´İůË�I5Ëŕëÿŕ

:©  

1. Åe«ŐJãƍħŕ�à  
2. Ñ¶«Ő´ĎiÀÎŕûŤ  
3. �J«ŐÍ½ƻŜŕƌ` 

 

Ø ũ 5�6 «Ĕ 

ċ«

ǫĶ 
ċ«ĵǽ ċ«K² ƪƢo� 



ƺ] 

1. ƾń
2 

�ċÃ
2�ǹūī�«Őƍ�ųǢÈÝžǢƶ

o� � 

2. ƺ]Q� 

�ķ�«ŐĀǱ 2 VðƊÉ�ÈÝžðƊÉ�
ĄMŕ�Ğƛņ � 

1. ƺĎ 113-115ǳŷ�ūī  
2. «ŐĀǱŕðƊÉ� 

 

1. Åe«ŐJãƍħŕ�à  
2. �J«Ő;ÞĀŲŕƌ`  

ƺ� 

Step1: ǢǹTĤ 

�ċÃǙƸ 5 4�«ƨƠǢǹÈTĤǢƶŕo
� � 

�5TǠ� 

ƺĎ 113-115ǳŷ�  1. Åe«Ő^ĤǢƶŕĩń  
2. Ýž���«ŕF�Ǣƶ��ē�b
,ǘA  

Step 2: ƜŘƞǸ 

�5TǠ� 

ƞǸK²�Ģƍ��Ďiŕ�ą�c+ƙǪ

��cƼX�tŐųŵ�ƼX�Ĳ  
1. �«Ő�ō�cī:  
2. ǤŇ«Őŕƞ�ƌ`  
3. Ñ¶«ŐÝžī:  

 
Step 3: «ŐƤƩ 

�5TǠ� 

ƤƩƲǹ�: What’s the hidden reason of the 
conflict? 

1. Ñ¶«Ő´ǦǹŕÛƈ  
2. bÒ«Ő´�cNťŕƣƭ  

Step 4: 

1. Ǟņx©ƞ� 
2. ƭZĎiÀÎ 

1. ĂǑSŕx©§��The train was a bit 
late. The price is little higher. 

2. Ýž¶ƏNťŕo���factual culture

1. ǤŇ«Ő�uǅǥƵŭŕǞņ;Þŕ
ƌ`  

2. Ñ¶«Ő´ factual culture � vague 
cultureŕƭZ  



�10TǠ� 
� vague culture �ǧŕÀZ 

Step 5: ¸ŸƤƩr¸Ÿĺí 

�20TǠ� 

ƤƩƲǹ�:  

1. When to use factual expressions and 
when to use vague expressions? 

2. Factual expression and vague 
expression, which one is more applied in 
business conditions? 

3. Which culture belongs to the vague 
culture? 

1. ǤŇ�ǪŕtČÛƂ  
2. þǾ«Ő�Ǫk8ƌ`  
3. Ƙ?«Ő´ĎiÀÎŕŏƠ  
4. ­�«Ő´�cƙǊŕƣŚ  

Step 6: «ŐT' & ċÃÝž 

�ċÃǙƸ 5 ��«ºƍÁĀǱŕðƊÉ�T
'ðƊÉ�ĄMƛņ� 

�10TǠ� 

1. «ŐĀǱŕġď 
2. ƺĎ 114ǳ 

1. «Ő·�ƠðƊÉ�ŕM8ĪĦ   
2. �®Ɯëÿ&S0c=Q�   

Step7: ĎŦĄM 

�ķ�«ŐºðƊÉ�ŕƛņǑu��­ã�

ŉŽŏðƊÉ�ŕƪƢ�ĄM� 

�10TǠ� 

«Őō�M8K²�ǹ���V�ŉŽŏð

ƊÉ� 
1. �!ðƊÉ�K²ǤŇÊőĎM8  
2. Åe«ŐǒÖëÿðƊÉ�ĄMŕ
ľáƛņ  



 

Step 8� %qçć & ǦǹÝž 

�20TǠ� 

«Ő­ãŕM88� 1. Ǔǋ´ĸ�«Ő�ǧuǥƘś  
2. Åe«Ő^ĤÈÝžǢƶŕĩń  

Step 8: ƍäƬ3 & 8�Âƅ 

�5TǠ� 

1. G!ĞƑƺ«�ßPŕƍħƙ  
2. ­ã_�ŕ8ĎÈ
2ƎƄƁ«�Ç
z  

1. �J«ŐǎƗƍäƬ3ŕ�à  
2. ċÃĆǱ«Őŕsǻ,ƻčċ«K

²�ÔÐ  

ƺ� 
;ÞĀǱ ŖĨD| BellissimaŗG;Þ �J«Ő;ÞĀǱ�čŏŕƌ` 

 

Ø ũ 7«Ĕ�ƞǸÓ\ƺĔ� 

ċ«

ǫĶ 
ċ«ĵǽ ċ«K² ƪƢo� 

ƺ] 

1. ;ÞĀŲ 
2. ƨ*Q� 

�«ŐĀŲÈčŏŖĨD| Bellissima ŗG;
Þ�\8ã PPT�ÈQ� 3TǠŕ presentation � 

*żD|ǲƛŕ�ƛK²hò�D|n{�

D|Ďi�D|�ƛ&��Ĝc�D|Ŗ]

ŽƕŋPŪ  

1. �Ò«ŐƾďĀŲrčŏƌ`  
2. �b«Őŕ�cŚƭ  
3. �JǌőĞl>«�ŕ�cƵơŚ

ƭŕƌ`  



ƺ� 

Step 1�ǩǝċ«Ŗŕ 

ċÃ�Ś«Őƺ�¬ú�øƺ�ƛK²�ċ«đ

Ľ�ċ«ŖĨ  

�2TǠ� 

1. ċ«K²�ċġ 124ǳŕī: 
2. ċ«đĽ��7�«Ǯī:TĤĽ�«

Ő·ǌőĞl>@ĝ«�ŕ�cŚƭ�

TĤř°ī:�ƠOř°��ǰǹ  
3. ċ«ŖĨ�ǌőĞl>�ØŕƵơŚƭ

ƠOǁĎi%ǬǦǹ	�J«ŐǾŴÛ

Ƃƌ`�ǌő�TĤ�WǕŪƌ`   

1. Ñ¶«Ő�Ơƺ�ƪƅŕŖŕ�r�
l>�ŕƟƐ  

2. óÑ«ŐƣŚƺ�ǎƗŕđÐ��ƺ
ŢÍ¨]ƔØŃĘÛǂ  

 

Step 2: Cold call 

�5TǠ� 

�7�«Ǯī:TĤĽŕũ��ŌƑ�cold 
call 

ǙƸ0á�«´ŖĨD|ǎƗ*ż½ş�È

ŒċÃǎƗņƬ  

1. �J«Ő«�ŕƍ�ƌ`�vƚd�
�d  

2. þǾ«ŐƵơǌőƌ`��cƨ*ƌ
`  

Step3: Dilemma introduction + Dilemma 
analysis 

(8TǠ) 

1. ăĈ protagonistƞǸ�Œř°ŕ��(
��«Ő*żř°ī:rH�ŕ

business dilemma� a scent of risk  
2. ǿg«ŐTŸ´ dilemmaǎƗŏƠ�Ƥ

Ʃ�TĤ  
3. ċÃ�!«ŐŕƤƩžĥ�́ dilemma

ǎƗčŏ�´ĸTĤ  

1. Ñ¶«ŐƣŚ�ŏƠř°ƕǡǦǹ  
2. ǤŇ«ŐYől>å«�cŚƭ

Marketing mixǎƗTĤŕƌ`  
3. ���ǎƗŕƤƩ¥¯ǖǇ�ŝ  

Step 4: l>Śƭ�ǵ 

�3 TǠ� 

 

«Ő�ǵl>«�ŕƛņ�ÈÝžyő!Ğ

ıƺ�ĿdŕŚƭņ  
1. ǞĐŅĿ«ŐƳl>ŕǞǰņŚƭ  
2. ke«ŐāÌŚƭ�ǌőŕĬĭ  

Step 5: «ŐTŸƤƩ «ŐT�ıƤƩ� 1. þǾ«ŐǌőƒƵƵơƠO�cǦ
ǹŕƌ`  



�20TǠ� 1. ƤƩ�TĤÈO¯Ǒñ���ŖĨ(
Ɔ  

2. ƤƩ�TĤÈƪƢŨ~��ŖĨ(ƆŊ
×ŕ brand name  

ƤƩ����¸Ÿã�1Ǽ@ǎƗƟƐT

ǜ� team leader, note take, time keeper, 
reporter�Ě�Œķ¸Ÿŕ reporterǎƗĺí
�ū  

ķŸĺí��1ŒƇÃ´ƳŸĺíŕK²

Ü�ǖǇÜ�ƵĽĳŞÜŪǎƗƬ/  

2. �Ò«ŐTĤǦǹ�ƠOǦǹŕƌ
`  

3. f`þj«ŐŕWǕÜÛƂ  

ƺ� 

Step 6: Decision made by the company 

�3TǠ� 

ăĈ protagonistƞǸ�ŒH�Ś«Ő�ř°
ī:��D|ĚŻŕ decision�ƪƢŕ brand 
name.  

Protagonist�1�Ʈ«Ő�ř°ßP�06
��O¯ŕ=SǛǲƛéîǺǯ�ö¤  

1. ǓǋƳ protagonistŕLıSō�2Ǌ
ƀ«Őř°ŕD|O¯��Ė´«Ő

ŕƤƩ�TĤŕŻž�pƈ  
2. Œ protagonist þ[ŕƜņ�ǆ,ċÃ

Ñ¶�ÄǷ«ŐƣŚ[�))Ė��

ƝV�Ė(ŐǗŏ��ƒƵ��ƺ�

°ōƺ�Ûĉ  Step 7: Enlightenment   

(2 TǠ� 

ċÃĩ÷ protagonistŕǩǏ�Ñ¶«Ő�Ơ
����ƝV�Ė(ŐǗŏ�there is no 
right or wrong in decision making; Make your 
decision, and make it right  

Step 8: Assignment  

 (2 TǠ� 

Ƴ�ƺŕ8��Ǔǋ«��ÇzDÂrþ

%�hò� 

1. �! 4Ps ŏƩ�ĩ÷ƺ�
=ŕ

1. Ǔǋ8�¿�Śƭ�ÈÍt«Őǎ�
ĵÊő�ûŲŚƭŕƌ`  

2. ŮŹQŞŕǶ�8�Åe«Ő��
�l>=¦Q�  



business decision� brand nameƪƢ�
ǎƗƴ» product design. 

2. ǎƗċÃüƓǨƹrƺ�«� 
3. ôňƛĹ´��lþ]Ƕ�  

 

 

 



4�gA“�ƣ,�ƭċĘgAŒƣ,ŌÓ�ƣ,ĆÄ� 

ƪưšǓŏÉßÖƣ,�ŷŹÖƣ,ŕŹxŒƣ,ĆÄ�ĘgA Unit 6�ƘǓŏÉßÖ

ƣ,ŒƄĥƣ,Ćĸ�bí�ŎƊàƣ,�y2!ƣ�“¶ƣ,ŧĆÄ�H��Ɗàƣ,Œ

5ŏč�ŎoĉĩĢƊ´Œ��ŇÔ�ýr��ũŐ�ƅ“¶ƣ,čưšŒÉßÖƣ,Œŵ

ßǑQ�5�ºĉßžƝDĕėƄĥ�ÉßÖƣ,hđŷßžŒ 60%�ŷŹÖƣ,hđŷ

ßžŒ 40%
ĘgAI3Œƣ13ŭ��Ɩ	 

Ɩ 4	Ɗàƣ,Ɩ��Ŏŏ� 
ǨŔ  ßÚN 

ƓǗũŐŘƤ��ŅŘƤ �ńŴõù     �õù    ��Ęõù    �Ėõù 
}[ǪĻƈ[ �ńŴõù     �õù    ��Ęõù    �Ėõù 
ÒǎǛƯƈ[ �ńŴõù     �õù    ��Ęõù    �Ėõù 
�] PPTY5 �ńŴõù     �õù    ��Ęõù    �Ėõù 
�]ĳê �ńŴõù     �õù    ��Ęõù    �Ėõù 
�]¾ăŏL5 �ńŴõù     �õù    ��Ęõù    �Ėõù 
�¤ăc�ĪŬăc �ńŴõù     �õù    ��Ęõù    �Ėõù 

Ɩ 5	“¶ƣ,Ɩ�“¶ŏ� 

ǨŔ ãhƀxßžŒı7 

Pa 5%  

 

 

 

 100% 

ưZǪ� 10% 

ư�Ɩŋ 10% 

�%�]ĳê 15% 

¬ŵx5 20% 

ưăŌƛ 10% 

��ÿĠ 20% 

5� 10% 

    Ɩ 6	�ŎƄĥƣ,Ɩ�“¶ŏ� 

ǨŔ K¨ ãhƀxßžŒı7 

º

ĉ

ß

ž 

ÉßÖƄĥ 

Pa 5% 

40% 

ư�Ɩŋ 5% 

5� 5% 

ǞįÖĻƨ 

}[ 

25% 
/Ʃ 

ǛƯ 

L5 



ƃƧ 

¤ƽÖƄĥ 
�%�]ĳê 10% 

20% 
¬ŵ�]ĳê/�]Ú�Īë 10% 

ĕ

ė

Ƅ

ƨ 

ŷŹÖƄƨ 

Ʀĳ 5% 

40% 

ǛƯ 10% 

ưăŌƛ 10% 

ƃƧ 10% 

L5 5% 

    Ɩ 7	�ŎºĉßžƄĥƣ,Ćĸ�ŶS�“¶ŏ� 

ǨŔ ƣ1ÉÄ I3ü5Ćĸ ƝQĆĸ ƣ1ǫŉ�ĉ

ǚ 

Pa P¸ư� QßǈX�Ĉǋ�

ő�>�Ċư 
ŰƝī”'ƪǨ

Q”åǡ	Ċư

�īå�Q	ǈ

X�Ĉǋ�ő�

>İ�īå�Q 

İī�ư 

ư�Ɩŋ ŲÌ�÷Ǚ “¶��Ŏœŗ

�ư�÷Ǚ 

ư�÷Ǚ“¶

İīƝQ 

İī�ư 

}[ ǞįÖĻƨ Ƭǧ¦Ǥ3Ļ

ƨ 

pŻ�Ŏ}[

ƨǭ�İ%gň

ƝQ
đŷßž

q�īQ”º

�= 

İ�ĕ�ī�ĕ

��ĕėǇƕ 

ǛƯ ǞįÖĻƨ »űŽ�ik

Pǭ 

İ%gňƝQ


đŷßžq�

īQ”º�= 

İ�ĕ�ī�ĕ

��ĕėǇƕ 

L5 ǞįÖĻƨ »űŽ�ik

Pǭ 

İ%gňƝQ


đŷßžq�

īQ”º�= 

İ�ĕ�ī�ĕ

��ĕėǇƕ 

�%�]ê~ �Ŏ�%ǌì

�]-] 

�ŎňŤ ß

�]ê~�¼6

(%Ōƛ 

İ%gňƝQ


đŷßžqQ

”º�= 

İgA�Ƌ�

ī 

¬ŵ�]ĳê /

�]Ú�Īë 

¬ŵß�x5

 ß�]ĳê /

�]Ú�Īë 

�Ŏð¬ŵ�“

¶Á�U«�

ŎQß¬ŵ�Ī

ë�]ÚĎ� 

ß-] 

w¬ŵß��

]ê~Q”ŕ

y
 

İgA�Ƌ


ī 



5� ư{5� Ɵw¬ŵǘư

ZĩĢ�“¶ĩ

ĢáƟ�Ŏ�

0ƋƁż��

ºu 

¬ŵß�œŗ�

¬ŵǘ�“¶

FyŻQ 

ưZĩĢ 

 

 

 

  



"�“�ƢƝņƍ 

�ƭċ“�ƢƝĆĨ�3ŋßÿª|�ŀƺǖưģOŧĆǦŒTąņƍ� 

Ø ßÿª| 

OBE“ƇĪÄj*¤ǟ$P�ĥÐŒ“�ŌÓ��źĘưšŒŘƤ�ƈ[�ŮƴƘĲ�Ę
gAƢƝ EƵǅŔģßĠ� 

ǨŔ ŔģßĠ “�ßĠ 

ŘƤ 

�1��ƛƐĴƬƜ³Âo�]ăĘŒƬƜņł 
�2�õù�ǟ�]ƐƬ�Œ/ƩK¨��ĘƦĳ�

��ęƬ��Ęs���]ƐƬĵǍç²o�

]ăĘŒƬŪŘƤŧ
 
�3�õùŕG%ăŜŞŘƤ�ņWčŜ/Ş�Ř

Ƥ���Wþķ�Ÿļ�lvŧd��WŘƤ�

��ŎĖĝ'��ǟ�]±55PBQO�� 

�1��ƛıƿűŒŏĸ��
/QğƓǗũŐ�ǭ�

ŒƬŪŘƤ
 
�2�ńÙ¼ńŴ。ŏƓǗũ

ŐŘƤ��ŅŕGŘƤ�

õù�ƓǗũŐŕGŒ

�ĘƦĳ�ęƬ
 
�3�ūǍ�y�]Ŋ��Œ

�]ĵǍç²�õù�y

�§%+ŒƬƜƖǂ�

Û� 

ƈ[ 

�1�I��£Œ�]ƐƬ}�ƭ�Ư�L�ƧŒ
。ŏƈ[�Ƭŏƈ[
 

�2�ƈ���]Ŋ��ðŃ�ǟ�]ƙS���
ăcÛ7�。ŏƼăcũŐ���ũŐǇƕ

ēÿƼăcĵǍŒƈ[
 
�3�I��ǟ�]Ŋ�Ʊřƈ[�ƈ�Łĺ。ŏ

�ǟ�]ƱřĆĸ�ŹxƼ�□Č�éƸ©

Ʋ�Œlv��Ō�þķ�ăc�¡“ŧd

��WŘƤÁ°�]¤ƽ�I�Ƽ�Ş�Ƽ

�W�ƼăcŒƈ[
*o 
�4�6�ŎI��£ŒÕǀƈ[�řŢƈ[�T

ąƈ[�:Øçę¾ŏƈ[�Ɗ���ƈ[

o¤ƽƈ[� 

�1�÷Ǯ}�ƭ�Ư�L�
Ƨƈ[
 

�2�I�©�]Ĩ7ŒƱř
ƈ[
 

�3��ƛ�]ƙS���ă
cÛ7�。ŏƼăcũŐ

���ũŐ�I�ēÿǇ

ƕƼăcĵǍŒƈ[� 

Ůƴ 

�1�I�ƌ�ŒÕÜþķ�Ś�ƌ�ŒƆ�ǐÏ
;J�ƕ�ƙƑ
 

�2�IēƿÆŒ#ǟƈ[�¾rƈ[�Iēƌ�
ŒÕǀƈ[�Ƽăc#ǟÝƤ�IēƿÆŒ

�ǝūŝ�f_ūŝ� 

�1�÷Ǯ�ŎŒƀxƬƜ。
ŏƈ[
 

�2��J�ŎŒ�ǝūŝ�
f5ūŝ
 

�3�÷e�ŎÕǀÝƤ�Ƽ
ăc#ǟÝƤ� 



 

Ø ǖư3ŋ 

Ęưš“�ƢƝşĞ�¾“ƇǑG �ÀƢ��ǖư�Œ<Ơ�'�ŎŒư�Ǖ�Xưš

ǣ¿�Ľ¿��`[?XxŌ�Ƴ�ưZư�ư{Eš“Ƈ�ų�ų�ľx“�� 

*Ŧ�ưĉ�Èưưĉ��7�ƫŶǜǉưšƢƝ�Œ�ǖư3ŋ�� 

5�ĘgAđ{�ư�Ŧ�ưĉ*�4��ǠĨ7Qğĸ�“�Ćĸ�ư�“�*�Ŏ�

�Ð�ŖĬ3ŋ“¶�Ɖäġ�Œ5ŏ�“¶�&��Ŏēºŧ©Ʃ�ōƋēĐ\Ľ¯īŒ!

ŕƣ,�ǁơ�ƪ“�ƢƝ·Ĕr�ŎƗ^����^���Åª�Ŏ�Ŗ¤Œ�]Ĩ7�。

ŏĘgA��Œ�]�ƬƜŘƤǇƕQğ�TǏ� 

n ǮǞÖ 

ưZ	 

�ǕĽDŒƊ���-] 

ư����ŎǦ©Œ�čƔëg�ŒÚĎ�ƅčŖ¤�ě

Œ��Ĩ7�Ƙ ß-]��ŎÑǩ�ưZǇƕ�ǕŒƸ

ĄúǤoĂx�¼�ƈ�ńŴ�Ǉƕ°ś�*¾©“¶Œ

cold call(ǢĚ÷Ǚ�� 

ư�	 

Î½ĿǇŒǮűÕſ�J 

ư�Œ�ƘƞơŊƎ�ƘĲ�ŎƢƾ��÷8ĆĨƛMĨ

7� protagonistǦ©Œ�� dilemma�ðŃ×Ź�Qğ�T

ǏŒ、š�ĮĮ¹_�Ŏ÷eǮűÕſ� 

ư{	 

�ěEǦŒ¬ŵf55� 

ư{�¬ŵß�ƘĦóư�ŒQğ�Mũ�ǒxEǦ�Ǖ

Œư{ƸĄúǤ�¬ŵf5� ß�ŅũŐŒ ĂũR� 

n TąÖ 

1. ưšK¨ ǊĲĉ)Ö�“Ĝǌŏ��à+Ǔŏ� 2018 »�řŜđąąģO�]

ƐƬƀx“š�K¨ąǬ�ůƻĉ)�t��“¶/£ĉǍ、ų�ºu

pµđą��K¨�¼�ư��ǌŏƵxĉ)ņËŒ��ĜĄ� 

2. “�ÉÄ ÆƱ!^Ö�ûÃ*Êư�“¶��Ɯ����Ŏ��ƭƩ���­ƭƩ�

Œ“�ÉÄ�ŖĬèư�ǆŻ�Ŏ�“¶rƾ���ǝïò���Ɖäġ�



Œƚƍ�Åªţøƣ,��Ŏ�ư��ƒÍĐ�Œñâ��ƒÍĐ�¤

ŋƊàŒĚ/��Ŧ�ưĉ���Ŏ°ś�ƞơ�ĳêŧ�Ŏĺ^ŒŊ

Ǝh×ưĉǘŒ 50%*��3ŋCǇÖ�à+xŌVŏų�“�ºu�

ďÞư�ºuŧǇƕ-]µƂ�ưZƸĄpµ�ư�-]Ǉƕ�ư{Ǟ

įƣ1o5� ßŧŊƎ� 

3. ��ŹĠ �îöŢÖ�Ŧ�ưĉ��Ç protagonist¥µ�.�ŖĬŒMũ�ǌì

{�“¶Ķē*ĭ��ģOŨĨ��ƅč~ƥ�Ŏ�no right or wrong in 

decision making��ǊĲ�Öc�¼��5��ƘĲ�Ŏ*�wƊŒMũ�

�Z÷�Á°Ǉ�ĮĐƫ®Œ$�ũR�*ťx�make your decision, and 

make it right�ŒưšÕþŌÓ� 

n ñâ¿ 

�Ŏƚ¿ ��-]ǣ��ŎŒưZ-]�ư�Ĩ7�Qğ、š�TǏ、š�ư�

5��Iē�£ǣ¿�ǥƘ�ŎƏƷƿ�ū[�ƿ�ĉǚm ß� 

“¶ƚ¿ “�-]ǔ�“¶'Ĩ7÷8��ưO��ư�æ�ŧŊƎ�ǥƘ“¶

ƏƷƿ�ū[�ƿ�ĉǚm ß� 
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