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communication affect college
students?

4). Is Andrews condemning
the digital communication?
5). What are the common
responses to Andrews’ plan?
6). Why does Andrew choose
to run instead of other means
to spread his idea?

7). What’s the ultimate aim of
Andrews’ Let’s Talk program?

SR A A DLINH A AR T Ay
A n) O S AT
Skimming & Scanning. i i
Her 2 e R T Re sk
PRI AR 2057 L)

oM S PPIAE S 4 . (15 mins)

2.5 R FA T E
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Understanding the text Taskl,
2 FIZR 21 ) I S E R
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VRS I

(30mins)

2.7 ZLR 2 U/ Y B IT
J& brainstorming &
discussion:

1)Do you think the digital
communication will replace
face-to-face talk?

2)If you were to promote
face-to-face communication,

iE 1t brainstorming
& discussion IR 5T
A5 ) 7 e i
R AR TR THIAS
AR TE NS

S AT I,
RS CIE
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LRI 5
A % %3 A
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Media Communication 15
1145 RN HER'S supporting
evidence;

(15mins)

3.4 B INHARHE 5 I
Fei 2E 2H N S HEAT rehearsal.

(10mins)
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REFARRIATHZRT TR
Personification
Unit 1 Communication in the digital age: i-Explore 1
Background:

The 10-minute demonstration revolves around the use of Personification as a rhetorical device
(i-Explore 1: Sharpening your skills). In the previous sections, students have already been able to get
familiar with the news words & expressions for describing emojis and digital communication, talk about the
use of emojis in the digital age by using new words and expressions and become aware of the etiquettes for
emojis using in the workplace. In a nutshell, the above-mentioned teaching procedures have laid a solid
foundation for students’ mastery of vocabulary and their deep understanding of the topic. This section aims
at enhancing students’ linguistic competence by analyzing the effects of personification and elaborating on
tips for using personification in writing.

Teaching Content: Sharpening your skills: Personification in i-Explore 1
Teaching Objectives:
After learning this mini-section, students will be able to

® understand the definition, effects of and skills for personification;
® identify the use of personification in texts;
® apply personification by rewriting sentences;

Teaching Procedures:

Stepl: Get students ready for the discussion of Personification.

1. Present a couple of sentences from iExplorel by replace certain verbs
with emojis;|

When Oxford Dictionaries - an emoji its 2015 Word of the Year, it

was a bit of a head-scratcher. (para 1)
Engage The process in which the Unicode Technical Committee decides if an

emoji will o the light of day can take up to two years. (para 14.)
2. encourage students to do skim the text and find out the replaced words.
3. ask students to discuss the question:

What do you think of the words that have been replaced?
4. elicit ideas about the above-mentioned question from students and

introduce the topic of Personification by making comments on students’

16




answers;

Study

Step2: Elaborate on the effects of and skills for personification as a
literary device.

1. Explain the effects of personifications (Animate abstract concepts and
ideas & Forge a deeper connection with the readers) by offering some
examples, such as:

Time and tide wait for no one.
The walls have ears.

2. Instruct skills for using personification in writing.
1) Pick some objects to personify;
2) Think about the emotions/feelings/trait/mood you try to express;
3) Find the appropriate words to build the connection.

Step3: Help students identify personification in texts.
1. Ask students to work in groups and finish exercise in Sharpening your

skills of i-Explore 1.
2. Encourage students to figure out the personified object, the personified

word(s) and the human trait/emotion manifested in each sentence and
fill in the following table.

Personified object Personified words Human trait/emotion

3. Invite representative from each group to share in class and check their
answers.

Activate

Step4: Rewrite sentences by means of personification.

1. present an excerpt describing the origin of emojis from i-Explore 1:
Emojis originated in Japan in the late 1990s, when wireless carrier
created sets of digital stickers people could use in text messages.
Elsewhere, people had long used emoticons-visual expressions strung
together using symbols such as colons, dashes and parentheses, like

“-)” to denote a smiley face. Where text took the empathy out of
messages, emojis and emoticons put it back in.

2. motivate students to try to rewrite the above paragraph by using the
techniques of personification.

3. provide students with prompts of human (such as photos of baby and
thief) so as to help them choose proper words for connecting human
traits and the personized objects.
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4. invite several representatives to share their rewritings and make
comments;
Step5: Reflect

1. get students to do a checklist to evaluate their learning outcomes in this
class:

Checklist ey Ly
1. | can understand the definition, effects and skills of
personification.

Assessment

2. | can identify the use of personification in texts.
3. I can apply personification by rewriting sentences.
Conduct formative evaluation during the class;

encourage students to read supplementary materials about
personification online and finish the quiz for better understanding;

2. ask students to write a 100-word composition describing The Role of
Emojis in Digital Communication by using personification and upload
their writing to the online learning platform for peers’ and teacher’s
feedback.

Assignment
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