2019 SEAMF AL B B R 3E
£ FH B RE
BERIT TR

— EXER

SRR PLBE Tl K

N

EilUND A T RE FHP. £

. BHHET

O (H—ARR%IE GERIE Zi6 %02 2) Unit 5 4 Loving family

O CGor—URZTEE (M) MU 2) Unit 4 On the road

Cor—MRRFIE RS ZA5#0F2 2) Unit 1 Communication in the digital age

O AU KRZIUE GRERD PFEFE 2) Unit 6 When art meets science

O (EPRAAFIESEFRE (F4%)) Case 2 Unit 3 What needs to be improved on the product?

=, FEath LREBR

rHredl, Sia3Ue AR, NG ERIEMANA R FRE AL RER SR H A S 1
32 B RO

FERE I
ARGE— FTPA TN B 2 B O I RR 2 R s RO U DA S MR 5 TR DA R AL
T

CREFIEE) NAERIEMAICRAE, ST DRI, MR =5 08 BGTNHT AN 2 25 i s il S
WA AL BIANES. A NIREYE, B A,



http://heep.unipus.cn/product/book.php?BookID=2973
http://heep.unipus.cn/product/book.php?BookID=2998
http://heep.unipus.cn/product/book.php?BookID=3010
http://heep.unipus.cn/product/book.php?BookID=2986
http://heep.unipus.cn/product/book.php?BookID=2996

KGR RN GNARHHESAE T — g R 22 A BE2EE, SRA W TS, 231 A (5
426 N, A5 N, SEEFE TS 118 4, PUGEIE 2 80% A Fo S A W Ui 5 5 v Fe i v 45
M b, AEVEFI SR BE SRR, HEEDE HAe 1SS, B RIS S A bR fe 1A FE iR

Pk BniCEA B Z A, WILFEE, BRETFBARE T ARG — A, A e A
TS SRR SRR S . WA FAAE— @ B AE . AR SE A T ) 5 )RS5 i fe v, 7
W RN 7 T R B — e R ISR, 722 RIS S SR ME S rhomi iR gy, DA A2 AE Sl
PSR DL RO = H

A CREFEFGE) RERAS BFRE L

LB FEACE BRI 45 1, CRFAIE) RIS B R E A WAL EM N, BE5R
H&—gdatsma NARES, BAEE 50 br ORAAEBRAE . B 3252 2] RE A EHTHEH]
MR ERNL

WREE A B Ax:

B R ME S R SCEAR . BEER RI A 3 RE T o LUK B8 SO TR A2 RL B N ARA
HIK . M@l EEON S, EROVIRTE. Ess R AR, HEshiE 5. S0, BYEmaE > 6
MR, WIRPAR R, S BN, SREiel. BYERRE. OSBRI o i B4 HE 7T -

THAIE B LR :

TERFEL NG, FAREE8IL 2| LU K
(1) Wy /JPRfRRE JT: REZEAT (501l [ K1) R il H R OoRE, IMEZE S, RENrEIE
RN L IR AR TE . fe U S iE YR 0 T LSRR S P .
(2) FERILREST: REBONIRA]. HERHLRE— M RIS B AT X G N 18, BeFH T 2R 1018 5 M
FimiRE. A @B 5 MR CAREHNE, e E PR U Az i h 5508 IF S it it .
(3) [RIELEfRRE /1 BRI — e MRS R, FMRH B KR G, BB AR T e
ERSCE, g ECAORUR I B 1 I R S SCERAT B R
(4) BFRIERE S REHTEERE e Tl fa A R S e S, fe DL TR A ELER B it a4
N, REAEF/NIT A S AT 200 UL SCEGR S, BAERIRIEHE, AAFE, LELEH
TEW, BRI .
(5) BHPERET: Re Al I ia] SRR i 2 T b i) SCRR SR AN ST [ 5k 1) BT — e MR ) S0, RERE
A2 [ EE SOOI SCE . B N RN 2 400 ASTEE LR, EBREC RN 2 350 AN
Fo VEXARUER, HEATHZE. W, XFEIAE, 185 REAHRED.
(6) HEFARNL B SRR R NOA B 7675 AN 1870 MAIAL(ELRGFh 2. — M SR A i 2
KM AZ BRI, AEAFELIR), Hr2) 2360 AN F i AR .




M. Bmiit iR

1. BB ZEER (UHSRA T EEEE B

1.1 Bousik HER

FEARBIC ST AR, FAERE
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communication breakthrough

| enormous effect =

originate in Japan in the late 1990s
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em oji : empathy
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—| feature |of
l-._ automatically
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——————————

ubiquitous

' | future I widely adopted
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2.1.1 SCARALE B RN
XA byt Y5 P NSES
Viewing (pre- SB . .
reading) o (p.4) The story of Zootopia told by emojis.
. Why' CMOJIS are a no- SB The origin and development of emojis
Reading 1 brainer for digital . S S
U (pp-4-6) and their role in digital communication.
communication
Listening % SB Chris Andrew’s concern about the change
(pre-reading) (p.12) in the way we communicate.
Viewing «Ston lookine down” U &EEL | Overdose of internet usage might cause
(pre-reading) p & =it depression and the feeling of isolation.
Reading 2 Cross—cogntl;y SB The importance of face to face
conversation (pp.12-14) | communication.
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PRI BN E GREWESD BRI HbR GRIFED
. Motivatin _ X
-2 . g Task 1 (- H#F5 1): Write a 180-word
Enabling: iExplore 1 L
o] ) . ) essay on “The role of emojis in digital
) (Reading 1: Why emojis are a no-brainer Lo
(90mins) o o communication”.
for digital communication)
Assessing task 1 (TSCA)
i 3-4 % OF3kEt: EEBH) Task 2 (- H#¥x 2): Write a 180-word
i) Enabling: iExplore 2 essay on “The importance of face to face
(90mins) | (Listening + Video + Reading 2: Cross- communication”.
country conversation)
Assessing task 2 (TSCA) Task 3 (FRyc /L HFR): write a 400-word
5 2E (IESCB: E@A) Y Ea) essay to discuss your opinion on the topic
(45mins) o ) “Social media changes the way we
Enabling: iProduce (structure modelling) .
communicate”.
6 "I
* _ Assessing task 3 (TSCA)(45 2 B)
(45mins)
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R RUT A (SCRKTT 20150, AT EA ATEMHR, ERNAESE, 7R H iR,
2131 B AT AR TTCARI T (B WK 2.1 SCRERE B RN
® Iexplorel HHZE—MIEH emoji KRIHHIAHF zootopia. HHANEEIEF FEH . Readingl
FERL T emoji KRR M. SRTHREAEOL. BRIE. KR, CARCRREIB RSN, X
SE5CT emoji HYRIIRSSH (5 0] DI 22 AL S PRI 5+ 5 Ry BRI R 5%
Bo {5 B BT 22 A A R AR g — 2P (R RATTK IR 218 F kA A E, 7T
P B AE R AL AT AR A S ) S SRk o RIER — R DA IRANTLAE 5 . WA RN T, Wit —
RINET . WHRIEHGESD, 8T8 HNFETE 5 2 B
® Iexplore 2 AL — Listening, —/> U KB EIRAFH 1) Viewing, LA f Reading2. Listening
A1 Reading2 #S5RIA T ALGEHIN HIAZ PRI EENE, Viewing N AFIZ T KEF LU A
ARG FAT B e R . X =SR] DU 2 AR B ) — DA BB A A1
PRI R, A4 2 A% G R TR T A2 I B Ve . IX e M m] DU AR SR N 25 B SRR
2.1.32 77 i RAE b (KB
TEIRANI T T 207 BT RHE BN OSCATE 5 WS A5, A8 oo it s His. ZR
FEZE . R, SRR E CRTE TR, R IR
7= 4T 45 (Scenario):

How do you usually talk with your parents and friends? Do you talk with them face to face or via social
media platforms such as WeChat and QQ? Social media is currently playing an increasing important role in
society and has become an indispensable means of our daily communication. What are the changes brought
about by the social media? Are these changes positive or negative? Your school newspaper is running a forum
for discussion and has invited contributions to discuss this topic. You are going to write an essay sharing your
understanding.

%= AT 45 24 scenario 1)L 2R
B Purpose: UL
B Audience: K4
B Setting: K2 [
B Topic: HABEAALEIRA AT T 2T R e
MR B )R A AR B, 58 XA H AR 7 B £ 2 2] MR XA~ B ARAH IR I N 2 (PABEDL
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BUFHXTRE, 3% 2.3 PR
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i communicate on
(Session 2)
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PSR AR BOE SEUG, TR B AR Ik A B B AR
® T HAr 1 X AIF AR R E iExplore 1 H11] Reading 1: Why emojis are a no-brainer for digital
communication. W11, ZOCABMNILAUES . WERBCAE, AFEERE—ENES
=6, AT N RS F R T A
® [ HIR 2 XTI EE iBxplore2 H1[1) Listening # %L, U &AL ERGH ) Viewing
“Stop looking down” LA Reading 2: Cross-country conversation. W1 SCoM#T, X =&
AU S AEAT TR A 5 — AR 25 R AL ST IR TR [ R, A 2 3 1) X TH] A I8 1 B 212k
XECE AT DUA S AR N 2 B B
2.1.33 fe s shif it (edo
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® ik,
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AN
Sk virtually connected (para. 15); take to the internet (para. 4); young
i 5
(3? - people have a tendency to share their daily life on social media. (para.12;
expl0)
Hik non-verbal cues: facial expressions, intonation, body language and
H D

pitch. (para. 5); not be misinterpreted (para. 6); originated in Japan in

Emoji 7E4t | Emoji ] . . .
the late 1990s (para. 8); standardize characters across different operating

AR | R
(B! ©)

systems (para. 9); they became accessible and easy to use. (para. 9);
They put back into messages the empathy taken away by texts. (para. 8);
ongoing ubiquity (para. 13); widespread adoption (para. 4);

automatically turn into (para. 9)
[ RE R | 2015 Word of the Year (para. 1); have enormous effect on (para. 2); one

3) of the biggest communication breakthroughs (para. 4)
U=y For it to be as successful as spoken language, it needs this kind of system
(1) to complement and support the messages coming from text. (para. 15)
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widespread adoption; automatically;
HUM*M 7S ubiquity; complement

. EEL )y Sk AR AR RS | B UL - £k | D
3 Matching \ s L 1] .
X HER B s
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Composing a
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words
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3. 5l SR AR | M B TS, S,
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3. BT PRAR (AR CR IR AR, B BAP RS SERAT.
DR SR ey 22, s P IR L 05 TR AE)
FE—FH (5 12 28, 90 440

WA

(1) #A4dEid U & APP W& Zootopia Y emoji TiLH F L% 1] #: Can those emojis in the video
clip help you figure out the original story? Why or why not?

(2) %44 U B APP W iExplore 1: Reading MR AR, TSI A B ITH IR “Why
emojis are a no-brainer for digital communication” (pp: 4-6);

(3) *~EFEIR G Understanding the text (p: 7) #4345 -

WRHES

(1) F A (Warm-up): (5 mins)

ARG o L 6 S SR IIE R S AT H (U R R ERAE), RIS emoji fEH )
Wt FEais DhRELL AR — emoji RAGFF S IR FIfRE:. ZUMHR A %4 : What is the significance of
emoji? I I A T AN AR T )7 AT S

(2) Yzh: (15 mins)

B TS

Hoi: REARIRE — Rt s, @HNY GRS 7RISR T 200

HAR: A28 AR BATHIAZ I 77 20 SR T MR LE iAW 2 3k e A, 2 R 1380 A2 T A 11 2

B A e

BORZPAAEBIMNES Nk, BEEE R 25505 B CAESE0™ Hrad 210 A .

B FUTUE R B AR R AT S

FRARTTIRIE G ERE R 400 10 E, SCE A A HE SO S AR FATAZ R IT A R X
— . WA REOFELE RS R T A, BT AR 5 T 52 s DR AL SR TR
THIAZ i 77 2 FE SR 2

(3) e (R kSt el 2 WM 1)

Task 1:  FUTEL R kA AR RAT TSI B0, IR 124 55 5 B 2 AL BB R SO AN 51
(15 mins)

Task 2: “#/E[3E Para 4-9, PU/NTESNE I RFIR emoji R U EEIT AR SSRTEAM RIS . (5
mins)

Task 3: JEEELL A7 ik 22 A BRI & X, SR XIULES . (Smins)

Task 4: #M4f)F . (Smins)

Task 5: ZUM4s ST emoji B U ER WL, FAZ]iER]) . (5Smins)

Task 6: FHZEH 0 SUER B . (Smins)




Task 7: Btv&#H1%. (10mins)
Task 8: FELIXS FIEABT 18 emoji HIME IR FFAEAMGZMT, HRUF HAEAAZ B A TP i VE L
(20mins)

WEES:
SERCT-BAR 1 FIS/E{E4: Write a 180-word essay on “The role of emojis in digital communication”
I FAER iwrite “F 5.

TR (34 2RF, 90 28

WREES:
() BT HF 1 WEIEMLS: Wrte a 180-word essay on “The role of emojis in digital
communication”H £ % iwrite *F- 51475
(2) #E7E U Kl APP W& iExplore 2: Reading fRANAN, TSI AR ICE —RERC: Cross-
country conversation (pp: 12-14).
(3) %EAE U Kl APP FWLE iExplore 2 HH AU “Stop looking down™, 45 H Fh #1128 [ ¢ T-41
AR FRATT B 02 AS BRI 1Y) S

BRAES

(1) TAEGIEVEY: I3k Bei 32 B f)(thesis statement) (45mins)

B UM RILR A, AR AR, BTSSRI
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B SRS AR SIS T S IR i

(2) MBI Stop looking down™, LA/NHTE NI KA ELAL A BEARKT AT E O AN R 7200
B FHS2FiE. (10mins)

(3) FAEPUH BLIRSC, PN TE I 2R B A 28 D6 T A A R S5 BT, BT 0 T A i P 2
PP, (15mins)

(4) AU R SR AB T T AZHR A BEHE . (10mins)

(5) #UNLAARE S IFMEE. (10mins)

REES:
SERCT B AR 2 BI'SE(E 55 Write a 180-word essay on “The importance of face to face communication”
It AL iwrite “F 5 .
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WRAEMES:
SERCT- B AR 2 BIS/E{E45: Write a 180-word essay on “importance of face to face communication”JF
AER iwrite “FETE5 o

WHES:
IMAE SRV . 1E SCB R 3 /A 9 2 4 (topic sentence + supporting evidence) (45mins)
B PUT RN EREA, RN A A, BN E] 3R I

B BT RGN FOmTHE

B BEEA. SRR TR 2 BUTRVE. EflER. EEAY

W 253 ARG BONLS T T IR il

B ARIE B SRR, X TR S5 I S AT (A
WEES:

SERCH T H AR B E(ESS: Write a 400-word essay to discuss your opinion on the topic “Social

media changes the way we communicate”. F_FAfEZ iwrite “F & .
FVHER (58 6 £RF, 4543080

BRAEESS:
SERCH TR AR S /EMESS: write a 400-word essay to discuss your opinion on the topic “Social

media changes the way we communicate”. F£ _FAEZ iwrite “F 5 1E 57

WS
JMAE SRV : 45 B (Conclusion) (45mins)
B BUTRBLR A, AR S R, BTSSRI ) e
B OEUTPHE: RGN BUTTHE
BB AR, WL 05 BUDAVE. JEOIRR. S
B SRS ARSI SS T T R i

REES:
EE G HAR S 1E/ES: Write a 400-word essay to discuss your opinion on the topic “Social

media changes the way we communicate”. F X _FAEE iwrite “F & 157 -
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B 1

Handout for Session 1 (Periods 1-2)

Task 1: Completing the diagram. (SBEx1-2:p7)

Task 2: Searching. Read from para 4 to para 9 to find words and expressions about features and
effects of emojis.

Task 3: Matching.

T el gh A. signals that are not involving words and speech
B. an important development that may lead to an
2. non-verbal cues agreement or achievement
. C. to start to develop in a particular place or form a
3. misinterpret particular sifuation
2 o D. by the action of a machine, without a person making it
4. originate work

E. to not understand the correct meaning of sth. that sb.

3. empathy Says or does

6. automatica]]y F. the ability to understand another person’s feeling
7. accessible G. start to use

8. adopt H. to make a good combination with sb. or sth.

9. complement
P I. that can be reached, used etc.

Task 4: Complete the following sentences with appropriate words in the box below.

widely adopted communication breakthrough misinterpreted
enormous change automatically non-verbal cues
originate accessible empathy

1. When people communicate face to face, 60-70 percent of the meaning is derived from the
such as gestures and facial expressions.




2. Nowadays, Wechat is in business communication among more and more
companies because its convenience and high efficiency.

3. The way we communicate has undergone since the invention of the Internet.

4. in Japan, emojis allow people to liven up their texts with colorful images.

5. Emojis helps to emphasize a point in a text message and ensure what we say is not

6. The feature of the new communication tool is that it can generate emojis
based on their facial expressions.

7. Emoijis is considered to be one of the biggest since people took to Internet.

8. One of the most appealing characteristics of emojis is that they can put back
into our communication.

9. Having been widely installed in different mobile operating systems, emojis become more
and easy to use.

Task 5: Describe each key word about emojis into one full sentence.

emojis

1
. current
origin feature

Task 6: Describe orally the feature of emojis by using the following languages.

automatically non-verbal cues  misinterpreted accessible empathy




Task 7: Translate the following paragraph by using the following phrases.

enormous effect take to empathy
communication breakthroughs complement

RIGEFF S0 MIEL AR 2074 7 B, Ca O AT S5 TR I 2 ) 72
AT T B K AR — o FABAT 5 7T IO SO BAR BN FE I SCHF o A2 CATCVERIAE B
T EIENG I, RERT S RENEH BRI .

Keys:

Task 4

1. non-verbal cues; 2. widely adopted; 3. enormous change; 4. Originating; 5. Misinterpreted;

6. automatically; 7. communication breakthroughs; 8. empathy; 9. accessible

Task 6

The symbol of emojis can be generated automatically when we type in whether iPhone or Android
phone, so they are accessible and easy to use. It is estimated that most of the communicative
meaning derives from non-verbal cues, such as facial expression and body language. It is emojis
that can put empathy back into our communication in case something could be misinterpreted.
Task 7

Emojis have had enormous effect on the way people talk online. Emojis have been one of the biggest
communication breakthroughs since people took to the Internet. Emojis can complement and
support the text messages. Where text took the empathy out of messages, emojis can help to put it
back in.



