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1.Set the nails. Connect the experiences metaphorically.
2.S5trike the nails. Convey the messages effectively.
3.Secure the nails. Confirm the points persuasively.
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Casel Can the new demands be accepted?

Unitl Discuss the new demands for improving the robot
Unit2 Give feedback on the new demands

Case2 What needs to be improved on the product?
Unit3 Present customer feedback

Unit4 Propose improvements to the sweeping robot
Case3 What does the data mean?

Unith Get to know the logistics industry

Unit6 Analyze new demands of end users

Case4 How is the meeting with a Japanese hospital?
Unit7 Introduce the company

Unit8 Report the results of the meeting
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1. Set the nails. 1. Connect the experiences metaphorically.
2. Strike the nails. 2. Convey the messages effectively.
3. Secure the nails. 3. Conclude the points persuasively.
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