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describe, explain, compare

What learners can actually
do with what they know
and have learned.
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® Amanda Cheers

The sweeping robot has strong suction power. although it
is still not as good as a standard vacuum cleancr. I have
pets at home, and its strong suction power can suck in

Customer
Feedback

A -

their hair

However, it often quickly fills up with dirt and hair, T
have two dogs, so [ try to vacuum the entire house every
day. However, the canister seems to fill up after only a
few minutes. 1f 1 don't stop and empty it in time, it will
stop working. What's worse. the robot is not casy to
clean. After each cycle you need to cmpty the dust tray,
clean out the filter. and clean the vacuum entry all across
the bottom of the cleaner It is very hime-consuming

Thas sweeping robot assists me a lot when [ am too busy to clean the house. Just one push
of the bution makes the cleaning process easy. The robot has three modes: auto, where you
can program it to move around a space until it runs out of battery. mrbo, the most powerful
mode, where it can pick up the most dirt and dust: and spot. where it can focus on a
particular arca_ It picks up a lot of dust. dirt and dog hair from the floors. Having it. you can
keep your floors clean with mmnimal effort

However, the annoying part is that its obstacle avoidance ability is not good enough
Whea cleaning the floors and carpet. it often goes in circles and bumps quite hard agamst
anything that it runs into. So, I always have to kecp my cyces and cars open for it It often
gets stuck and needs to be rescued, and yes. it sometimes wanders into rooms that you
don’t cxpect it to clean

® Jacob Darcy

Generally, I love this sweeping robot. The most impressive part is that it barely makes noise
— you can watch TV or chat while it is working. Also, it works methodically around your
home to make sure that every comer is cleaned.

My complaint is about its battery. The first problem of the battery is that it takes a long time
to get fully charged but only lasts for a short period of about 80 minutes. The long wait for
its being charged up 1s painful. The second annoyance is that I have to get it charged and
put it back in place by myself, which I think is a little bit fiddly.
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What is the main purpose of
making presentation?

Polish your
presentation like a
craftsman!

A. To show off yourself

B. To entertain your boss

gq‘ o inform your audience
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To inform the audience

Keywords? a

“It quickdby fillks upwyithddittaain
hair. . .It’s not €Sy tio clken ™

“It often goes i cicd keaandl
bummyss qquitte heend .. Titwianddes s

it to clean.”

“It takes a long tiime tio tidke
fully changgatidudtoomiyl bsssstoor
about 80 mims “

1. Appeal to facts

into rooms that you dom’t &xqyewtt [—i

Main points

—l_)\ It’s troublesome to
empty and clean.

It doesn’t follow
the Instructions.

Its battery

X%
A
% et
X
3

performance Is poor.




To engage the audience




To engage the audience

2. Appeal to emotion

Stylish

¥y

Seller’s Display Buyer s Show




To engage the audience

2. Appeal to emotion

Customer Expectation
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To engage the audience---

2. Appeal to emotion
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To influence the audience

3. Appeal to values

 Patriotism & Dedication
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To influence the audience

3. Appeal to values

Drive to make things skillfully with great ‘;‘ :%
care and constantly perfect the skills. ifk*)

Dedication to making the sweeping

robot a winning product by continuous
Improvement.
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Learn better

Present online customer
reviews for the sweeping
robot by striking the “nails”™
with the “hammer”.
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