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Lead-in
Task 1 Globalization can be found in many aspects of our daily life. Discuss in pairs and

complete the following examples. The first one has already been given as an example.

1. «a@N My parente drive domestic care with German technology, and the car is assembled by
[ndian workers.

o=
2. - Weeat
3. gﬁj Many talents work at multinational companies
4, @ are popular among young people.
5.
6.

Task 2 The following pictures show some international organizations. Do you know them?

What do they do? Discuss in pairs and write their Chinese names.

Reading A

Setting: Brown is a journalist with The Economy. He intends to write an article
about Davos Man in the World Economic Forum and explore the issue of
globalization from their perspectives.
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Starting Point

Task 1 Work in pairs and discuss the questions with your partner.

1. What is the World Economic Forum? Do you know any other international economic forums?
2. Can you guess what “Davos Man” refers to? Read Reading A and see if your prediction is

correct.

William F. Browder was born in Princeton, New Jersey, grew up in Chicago, and studied in
California. But don’t call him an American. For the past 16 of his 40 years he has lived and worked
in London and Moscow, where he runs his own investment firm, which is headquartered in Guernsey.
In 1998 he gave up his American passport to become a British citizen, since his life is now centered in
Europe. “National identity makes no difference for me,” he says. “I feel completely international.”

Alex J. Mandl is also a fervent believer in globalization, but he views himself very differently. He
reckons he spends about 90% of his time traveling on business. But despite this, Mandl still identifies
himself as an American. “I see myself as American. The fact that I spend a lot of time in other places
doesn’t change that,” he says.

Although Browder and Mandl define their nationality differently, both see their identity as a matter
of personal choice, not an accident of birth. Both are members of the international business élite who
attend the annual meeting of the World Economic Forum (WEF) in Davos. Whatever their differences
are, most Davos Men and Women share at least one belief: Globalization, the unimpeded flows of
capital, labor and technology across national borders, is both welcome and unstoppable. They see the
world increasingly as one vast, interconnected marketplace in which corporations search for the most
advantageous locations to buy, produce and sell their goods and services.

Harvard professor Samuel P. Huntington described Davos Man as an emerging global super-species
and a threat. These are people who “have little need for national loyalty, view national boundaries as
obstacles that thankfully are vanishing, and see national governments as residues from the past whose

only useful function is to facilitate the élite’s global operations.” Huntington argues that Davos Man’s
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global-citizen self-image is starkly at odds with the values of most Americans, who remain deeply
committed to their nation. This disconnect, he says, creates “a major cultural fault line in a variety
of ways. The American establishment, governmental and private, has become increasingly divorced
from the American people.”

Of course, Davos makes a tempting target for anti-élitists. It’s easy to feel suspicious about
an event that gathers the world’s business and political leaders around tables of wine and fondue
and asks them to solve other people’s problems. And naturally, many Davos Men don’t accept
Huntington’s terms. “Huntington forgets that there 1s a difference between culture on the one
hand, and attitudes and lifestyle on the other,” contends Klaus Schwab, the founder and Executive
Chairman of WEL, arguing that endorsing a global outlook does not mean erasing national identity.

“Globalization can never provide us with cultural identity, which needs to be local and national in

nature.”
)
New Words
fervent /'f3:vont/ adj. i Z1f) believing or feeling something very
strongly and sincerely
reckon /'rekan/ v. fli%, {41t to guess a number or amount, without

calculating it exactly
élite /er'lizt/ n. (#2) k53, & AN asmall group of people who
are powerful or important because they have money,

knowledge, special skills, etc.

unimpeded /,Antm'pi:did/ adj. RZPHRSH, RO not interrupted or delayed
unstoppable /an'stopabal/ adj. AATFHESAY, FHIEA T unable to be stopped

interconnected /,intoka'nektid/ adj. HAHXKECH), HAHELFEA being connected to each other
advantageous /,@&dvon'terdzos/ adj. A A, Hal helpful and likely to make you

successful

obstacle /'pbstokal/ n. fEfS, ¢ something that makes it difficult for you to
succeed

thankfully /'0zenkfali/ adv. B, BT in a grateful way

vanish /'venif/ v. ZEIRANIL, T4 to disappear in a sudden and mysterious
way

residue /'rezidju:/ n. ¥%4%, |4 the part of something that remains after the
rest has gone or ended

starkly /'sta:kli/ adv. (JU454135) BH T4 harshly, clearly and in an unavoidable
manner, esp. for something unpleasant

divorce /dr'vais/ v. 458, AR B B to completely separate one thing
from another so they are not connected in any way

tempting /'temptiny/ adj. W51 AR, 752X A highly attractive and able to arouse

hope or desire

fondue /'fondju:/ n. FLE& K5 a dish composed of melted cheese with eggs, etc.



endorse /m'do:s/ v.

Phrases and Expressions

Globalization  Unit 3

(JLHR A JF#) #E[A, SZFF to express support for
someone or something, esp. in public

at odds with

... A=, Heee FFJ& different from or opposite

to

Proper Names

Princeton

New Jersey

Guernsey (Island)

World Economic Forum (WEF)
Klaus Schwab

AT (SEEHHAE YN ERRYg BTG TIEE)

BriErs (REIMNH)

MRPE Ry (T RS NE )

MHRZFFEIE

OO - LA (A LTHE IR R, IR TF)

Understanding the Text

Task 2 Match the names with the opinions according to the text.

1. William F. Browder
2. Alex J. Mandl

3. Samuel P. Huntington
4. Klaus Schwab

A. Cultural identity should be local and national in nature.
B. Davos Man is an emerging global super-species and a threat.
C. I feel completely international.

D. I see myself as American without any hesitation.

Task 3 Decide whether the statements are true (T) or false (F) according to the text.

] 1. According to Mandl, nationality is an accident of birth but not a matter of personal choice.

L] 2. Davos Men and Women see globalization as the unimpeded flows of capital, labor and

technology across national borders.

] 3. Huntington believes that Davos Man’s mentality is in compliance with most Americans’

mentality and commitment to their nation.

[] 4. Huntington argues that national boundaries are obstacles for the free flows of resources.

[ ] 5. Klaus Schwab thinks that globalization means attitudes and lifestyle rather than cultural

identity.

Dealing with Language

Task 4 Read the terms in the box. Match them with the related explanations.

national identity  flows of capital

accident of birth  global citizen = marketplace

1. : No one has any control of, or responsibility for, the circumstances of their birth

or parentage.

2. : It is the world of commercial activities where goods and services are bought and sold.
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3. : It is a person’s identity and sense of belonging to one state or to one nation, a

feeling one shares with a group of people, regardless of one’s citizenship status.

4. : One sees himself or herself as a member of a wider community—Ilocally,

nationally and internationally, realizing that the world is fundamentally intertwined.

5. : It is the movement of money for the purpose of investment, trade or business

production.

Task 5 Write the proper forms of the following words with the hint in brackets.

1. different (n) 2. complete (adv.)
3. global (n.) 4. definition (v)
5. advantage (adj.) 6. thank (adv.)

7. culture (ad).) 8. accept (adj.)

Task 6 Translate the sentences with the cues of key words and phrases in brackets.
X8 N T OE AR SR T, (élite)

B2 F A —. (at odds with)

W E R & AR IR 255 . (be committed to; low-carbon economy)
HEEGATI ST e T R RMER . (divorce... from)

TRATHERE A P SR as b . s, AEE %S5 . (provide... with)

M A

Companies Industries Headquarters Global competitors

- McDonald’s

Q pepsi Pepsi

L’Oreal

Dove
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Reading B

Setting: Blue Fairy is a soft drink company. It is now operating in many countries
around the world. Therefore, it is crucial for its staff to learn some
international customs while doing business abroad.

Task 1 Discuss in groups: Are there any taboos in your hometown which are very different

from the city where you study?

Seven Unusual International
Customs You Never Knew

Globalization is one of the main buzzwords of the
21st century. We feel its presence in almost every field of life and
we increasingly find we need to communicate with people from many
different cultures. When traveling, it’s important to brush up on the customs

and etiquette of the global village. Here are seven distinct customs to be considered.

1. Avoid giving certain flowers in Russia.
Be careful when presenting flowers to a friend or business associate in Russia.
Yellow blooms signify deceit or a relationship breakup. Skip red carnations, too.

Traditionally, red carnations are placed on the graves of the dead.

2. Don’t expect a “Thank You” card for these gifts in China.
Clocks and straw sandals are associated with death and funerals in China. Deemed
mappropriate and morbid, you’ll risk damaging the relationship if you present these

gifts on any occasion to someone in China.

3. Skip the salt in Egypt.
When tucking into a meal in Egypt, bypass the salt shaker. It’s insulting to your host
to sprinkle salt on your food. If you have to season your plate, it means that you find

the meal’s taste repulsive.

4. Always use a knife and fork in Norway.
In Norway, table manners are extremely important. Most meals, including

sandwiches, are eaten using utensils.

5. Be “blunt” in the Netherlands.
Gift giving should be a happy, positive experience. When selecting a present for
someone in the Netherlands, don’t purchase fancy kitchen knives or scissors. Giving

sharp, pointy objects as gifts is considered unlucky:.
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6. Skip the tab in Turkey.

)

When doing business in Turkey, it’s the custom for your host to pay for your meal.

Requests to split the bill will be viewed as a polite gesture, but won’t be accepted.

If you would like to pay your fair share, Turks recommend inviting your host to a

follow-up meal.

7. Stick to the sauna in Finland.

In Finland, saunas are the preferred way to relax and socialize with family and

friends. Don’t be surprised if your business meeting is followed up with an invitation

to let off steam in a local sauna. If you receive such a request, rest assured that your

business meeting went well.

Of course, not much is expected of first time visitors—allowances will be made.

However, you will be expected to understand more each time you visit. It’s best to

remember: “When in Rome, do as the Romans do.”

New Words

buzzword /'bazws:d/ n.

presence /'prezons/ n.
associate /a'saufiert/ n.
bloom /blum/ n.
signify /'signifar/ v.

deceit /dr'sizt/ n.

breakup /'breikap/ n.

carnation /ka:'neifan/ n.

grave /grerv/ n.
funeral /'fjunarsl/ n.
deem /dixm/ v.

morbid /'mo:bid/ adj.

bypass /'baipa:s/ v.

(JEHERTHIE SEGEA L) IS inliE

a word that has become very popular, esp. relating to a
particular activity or subject

7 the existence of someone or something in a
particular place

(JLfe4 2= EW) fkfE, [R1Z5 someone you work with,
esp. in business

1t a flower, or a group of flowers

FR, S to be a sign or symbol of something

W0, HVE dishonest behavior that is intended to trick
someone

(R A BIENAY) %2 the end of a serious relationship
or marriage

B¢ J5%& a white, pink, or red flower that smells sweet and
is often worn as a decoration at formal ceremonies

% the place in the ground where a dead body is buried
%E#L, a ceremony for burying or burning a dead person
iA°A to consider that someone or something has a
particular quality

(X4, A% ) i A5 Y showing a strong interest in
subjects such as death that most people think are unpleasant

HEFF, Bt to avoid someone or something
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sprinkle /'sprigkal/ v. #, M to scatter small drops of liquid or small pieces of
something

season /'siizan/ v. 25------JFWk to add salt, pepper, or other spices to food

repulsive /r1'palsiv/ adj. APy, A AIFERRY causing a feeling of strong dislike;
very unpleasant

utensil /ju:'tensal/ n. (. JEMHR) FE, #30 something that you use
for cooking or eating with

pointy /'pomti/ adj. HY3LAY, 4By with a point at the end

tab /teb/ n. (B R 2RY) KB a bill for the cost of a meal or
drinks that you have bought

split /split/ v. Zr$fE, 43r#H to share something by dividing it into
separate parts

Turk /t3ik/ n. +H-H A someone from Turkey

sauna /'soma/ n. ZZ ) a period of sitting or lying in a special room

heated to a very high temperature, often followed by a

quick bath in cold water

Phrases and Expressions

tuck into A R HINZ IR R IR HIZ, to eat food with enthusiasm
because you like it or because you are hungry

rest assured (that) HiE, BFHHR to feel certain about something

make allowance(s) for... &35 (3£ A) to let someone behave in a way you do not

normally approve of, because you know there are special

reasons for their behavior

Task 2 Choose the best answer for the statements or questions according to the text.

1. Bringing a clock to your host’s as a gift is a taboo in China because

A. it looks ugly B. it means death
C. nobody likes it D. it is expensive
2. When sending a gift to your friend in the Netherlands, you should avoid
A. sharp knives B. red carnations
C. yellow flowers D. long chopsticks
3. When doing business in Turkey, which way is acceptable to pay the bill?
A. Go Dutch. B. Let the host pay the bill.
B. You always pay the bill. D. None of the above.
4. In Finland, if you are invited to a sauna, it means
A. you are bribed B. nothing
C. your business went successfully D. your customer does not like you
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5. Where does this passage probably come from?
A. A news report. B. A tourist guide.

C. A museum guide. D. A science book.

Task 3 Complete the sentences with the correct form of the words and phrases in the box.

presence associate signify insult split the bill
stick to deceit season blunt buzzword
1. You should your training program.
2. We decided to for our dinner.
3. The knife is so that it can’t be used.
4. We were graced with the of our chairman.
5. It is discouraging to think how many people are shocked by honesty and how few by
6. Stir in the eggs and it with salt and pepper.
7. Sustainability is in fact a new in the tourism and travel business.
8. He is not a friend but a business
9. Their behavior was a(n) to the people they represent.
10. The striped band round a policeman’s sleeve is to that he is on duty.

Task 4 Translate the paragraph into Chinese.

Do you think studying or living in a foreign country is something that sounds very exciting?
Like many young people who leave home to study or work in another country, do you think you
would have lots of desirable fun? Certainly, it is a new experience, which brings the opportunity
of discovering fascinating things and a feeling of freedom. In spite of these advantages, however,
there are also some challenges you will encounter. Because of the different beliefs, norms, values,
and traditions you have, you may have difficulties adjusting to a new culture. This is culture
shock.
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Activity 2 @

When traveling, it’'s important to learn about the customs and etiquette
of the foreign countries because what you consider as polite behavior at home
may be considered inappropriate in other countries. Read the three stories and
give advice to the characters on how to behave appropriately in these situations.

A. It was hard for Sam to concentrate
on what Martin was saying.
Martin was visiting from Chile
and English was not his native
language, but that was not the
problem. Sam was all too aware of
Martin standing too close to him.
He didn’t feel comfortable about

B. When Lin met a lady from America,
he didn’t know whether he should
shake hands with her or not. But —
taking politeness into consideration, he
reached out his hand. Do you think it is
the right thing to do?

C. A Frenchman went to a party and the

it.
host didn’t introduce him to others. So
he chatted with one of the guests. Do
you think the Frenchman is impolite?
Listening

Task 1 Listen to the passage. Fill in the blanks with what you hear.
60

Have you noticed that the nations of the world have become (1) interconnected?
Think about it. At the (2) , the shirt you buy is made in Mexico and the
shoes in China. Your CD player comes from Japan. You can travel to Moscow and eat a
Big Mac there and you can watch an American film in Rome. Today goods are made
and sold all over the world, (3) globalization. A German company can
4) cars in Argentina and then sell them in the United States. A businessman
in Great Britain can buy part of a company in Indonesia

one day, then sell parts of another business in China the

®) , thanks to globalization. Fast food companies
open (6) around the world almost every day.
Globalization (7) countries to move closer to each other.

People, companies and organizations in different countries often
(8) and (9) together. We can
(10) goods, money and ideas faster and cheaper

than ever before.

.QJ Work in pairs: Can you list more examples of

globalization in your daily life?
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Task 2 Listen to an interview. Decide whether the statements are true (T) or false (F)

ﬁ according to what you hear.

Richard is Japanese.
Richard thinks that globalization has more advantages than disadvantages.
TV manufacturers closed their US factories because they lacked money.

Diseases can spread very fast around the world as the result of globalization.

A

With the development of globalization, we still have a lot of problems to deal with.

M 00000

Work in pairs and discuss: Can you list more advantages and disadvantages of

J

globalization?

Task 3 Listen to an interview. Fill in the blanks according to what you hear.

69

Name of company  Frito-Lay

e A global product offerg (1) with which local brandg
Keys to success cannot compete.

e Congumers are drawn to “global” ag aln) (2)

e [t focuseg on educating consumerg in the hope of changing their

(5) « .”

Advertisi
4 Vme;alizgsg e [n China, their adg show potatoes actually being (4)
e [ Turkey, they distributed pamphlete providing (5)
and suggesting ways to eat the producte.
e They believe that by training (6) the company ie
Operations in China helping to build an educated (7) that will play a major

role in the country’s (8)
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Communication Project

Setting: Tong Ren Tang is a Chinese-honored brand that has a long and brilliant
history. After years of development, it is now trying to compete in the
international market. But some are not optimistic about traditional
Chinese medicine competing in the international market and think that

localization is the best approach for Tong Ren Tang.

Task 1 Divide the class into two teams: Team A is for globalization, and Team B for

localization.

Task 2 Discuss within your team. Each team should list their reasons.
Team A

[ Am for Globalization Because...

Team B

[ Am for Localization Becauge...

Task 3 Hold a debate between the two teams.

1. You can begin from the advantages and disadvantages of globalization. If you are
for globalization, you should also think about the disadvantages because the other
team may use them to make their argumentation.

2. Take notes while listening to the other team presenting their ideas.
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Writing
Setting: Lotus is a supermarket chain. It is planning to expand its presence in
China and establish a new outlet. Linda, the assistant of the CEO, is

asked to write a report on the location choice of the new outlet based
on preliminary investigation.

Task 1 A typical business report may include the following sections. Work in groups.

Discuss with your group members and write down the content usually included in

each part section.
Section Content to be included
Aim
[ntroduction
Findinge
Conclugion

Recommendation

Task 2 The following table is the result of the preliminary investigation on the four options
for the location. Work in groups. Read the table and tell your group members what

information you get from it.

Communication with the

Business climate - Office rents
Kunming I 4 O
Shanghai 9 9 l
Shenyang 6 7 5
Xian 4 5 6

* 10=very favorable
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Task 3 Based on your discussion on Task 1 and Task 2, complete the report by filling in the
blanks.

Report on the Location Choice of the New Outlet

Aim
Our company is planning to expand our presence in China and is considering establishing a new

supermarket.

(1)

We have four options and will decide based on a comparison of (2)

. The table shows the score for each factor, with 10=very favorable and

3) . Consideration of all the factors will help us find the most suitable place

to build the supermarket.

(4)

e Kunming is located in the southwest. I[ts communication with the outside world is

®)) , and rents are (6) . But because the tourism

industry is major industry, business is a relatively low key.
e Of the four cities, Shanghai’s business climate and regional exchange are the best. It is a

major city with a long history of international, national and local business activities. But

(7 may be a challenge.

e Shenyang is located in the east. Its business climate, communication and rent levels are
average.

e Xi’an is a(n) (8) (FE 4R 44 3K), which is located in west central

China. Compared to Shanghai, the commercial atmosphere and communication are poor.

(€))
To sum up, we think Shanghai is the most suitable place to build a new supermarket. It is
(10) (| PRy, W2 erkEcRI & H.0Z —). There

are abundant opportunities for us to expand our business even though (11)

(12)

e Investigate which area in Shanghai needs a new supermarket.

e Negotiate with the local government on investment in Shanghai and seek for preferential
policies.

e Negotiate to cut the cost of the rents as much as possible.
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China Insights

China’s battle against poverty HEX#&

Poverty is one of the most serious problems facing the world in the 21st century. The United
Nations Millennium Development Goals, established in 2000, call for halving global poverty by 2015.
October 17 is the International Day for the Eradication of Poverty and also China’s national Poverty
Alleviation Day.

The saying goes that “When the granaries are full, people follow appropriate rules of conduct.”
People’s well-being is always the top priority for China. China is one of the most populous countries
in the world, and so eradicating poverty in the country is of great importance to the world’s poverty
reduction. Since the launch of reform and opening up in 1978, China has made great economic and
social progress. The hundreds of millions of people that China has lifted out of poverty account for
over 70 percent of global poverty reduction during the period. Since the 18th National Congress of the
Communist Party of China (CPC), China has put into place targeted poverty alleviation and elimination
measures, increased input in poverty alleviation programs, and found new ways to achieve results.
From 2013 to 2019, China fulfilled its yearly goals of poverty reduction and helped a total of about
93.5 million people emerge from poverty. China has helped more people out of poverty than any other
country. It is also the first country in the world to complete the UN Millennium Development Goals. By

November 2020, all poverty-stricken counties in China have been lifted out of poverty.
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