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Learning objectives

After studying this unit, you'll be able to:

¢ know the basic information about Double Eleven and Black Friday

* know the shopping services an online shopping website offers

¢ have a general idea of DBPs and the development of digital marketing
e distinguish distribution density from distribution length

e understand e-commerce development in China

FORWARD WITH E-COMMERCE
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Read the following statements about Double

Eleven and Black Friday and decide whether

they are trué (T)or false (F).

O 1 Blagk\Friday ofiginated in China and is mainly
celebrated by Asian people.

2 Double Eleven is a good day for online
shopping. Ontha#day, many shops sell their
goods atya,much lower price.

O 3 Oceurring on the fourth Friday in November,
Black Friday has routinely been the busiest
shopping day of the year in the US.

O 4 Double Eleven is celebrated on the eleventh
day of January.

05 When Black Friday comes, many people will
stay up late to purchase the commodities they

want.
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Shopping services

—From an online shopping website

As a popular fashion retailer, we have been
dedicated to offering customers outstanding
online shopping services for more than 10 years.
We sincerely hope that every customer can get
the best possible shopping experience on our
website. The following text details some of the
outstanding services we offer.

1 Personal stylists
This will allow you to get personalized style
suggestions from professional stylists. The
can design a new style that will suit yo
help you find the outfits you want. Just
a few minutes and complete a short survey
to let us know your style an
will then meet your styli
Don't worry about e
service is comple

2 Personalized wish list
This will help you list your favorite items

in a list and check any sales information

about them. Connect your email box to your

account and then you will receive messages

informing you whether your favorite items

are in stock or on sale.

Gift cards

A gift card is not only great for personal use
but also a perfect present for friends and
relatives. After purchasing a gift card online,
you will receive it in two ways: through
express delivery. When using a

ase input the gift card code at
ift cards can be recharged.

ou early access to the most
pular items of the next season. When
order is complete, we will make sure
that you receive your chosen item as soon
as it comes onto the market. Besides,
orders can be canceled or returned within
two weeks.

The member club

Join our member club to get special
discounts and gifts! Members of our
website will get access to a 15% discount
every month and obtain an extra 50%
discount with free standard delivery on
birthday month. Plus, exclusive birthday
presents will be sent to our members. Pay
10 yuan per month to join our member club
and you can get all of these benefits. What
are you waiting for?
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Task 1 Reading comprehension Read the text

and complete the dialog.
(Jane asks her friend Lisa about how to purchase

a pair of heels on the online shopping website of a
fashion retailer.)

J: Hi, Lisa. Can we talk for a minute? | want to buy a pair
of heels on the shopping website you recommmended
yesterday, but | don't know how to do that.

L: Yes, of course. What's your problem?
| have found three beautiful pairs of heels on the
website, but | don’t know which pair would be
the best for me to wear at my sister’s wedding
as a bridesmaid.

L: | think you can ask a personal stylist for help. Look
at part one of the website's shopping service
introduction. The professional stylist can design
1 a new style that will suit you and help you
2 :

J: Well, | see. Do | need to pay extra money?

L: No, this service is 3

J: That's great! It seems that my fav
stock. How would | know when,it is b
L: Here, read part two 4 /

messages informing you w

items are in stock or on sale.

L: Not exactly. Remember that gift card | gave you?
You can pay with that. Refer to part three. You

should input the 6 at checkout

when using it.
J: Got it. The heels might be a little expensive for me.
It would be perfect if | can get a special discount!
L: Let me see. Well, you can join the member club
as it is your birthday month right now. Part five
says that you can obtain an extra
7 discount with free standard

delivery on birthday month!
J: Perfect! Now everything seems clear to me.
Thank you very much for your help!

—

: You're welcome.

pair is out of

Words & Phrases

Words

delivery /dr'lvori/ n. 3%3%

discount /'diskaunt/ n. #7300, M

outfit /'avtfit/ n. 2 EpR%E

retailer /'riterlor/ n. ZEF

stylist /'stailist/ n. ERZIHT, FHRIZITI

Phrases

express delivery %%
extra fee #ishEE B

gift card

ow often do you use online shopping websites?

v
2 What kind of commodities do you usually

purchase online?

3 Do you think online shopping makes your life

more convenient? Why or why not?
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Digital business platform

—A salient footstep in digitat-marketing history
ey
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witnessed a variety of

the business arena.

pace with the development of technology. In the
1990s, the term “digital marketing” was first
coined, as the popularity of personal computers
continued to grow. In the 21st century, with the
increasing number of Internet and smartphone

users, customers began to search for products

and make purchasing decisions online, instead of

consulting a salesperson. Therefore, there was an
urgent need for salespeople to find new ways to

integrate digital technology into their marketing

tool kit.

3 Traditional pipeline businesses follow a linear
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value chain to promote their goods and achieve

success. They purchase inputs from others and

transform those into value-added goods and
services through manufacturing, assembly, or
branding. In contrast, a digital business platform
(DBP) provides an opportunity for individuals
and organizations to innovate or interact

in a brand-new way with the potential for

development in nonlinear chains.

DBPs use digital technology to enable business
interactions among registered users. The platform
functions as a virtual marketplace connecting
these parties so they can interact and complete
transactions. For instance, Alibaba and Jingdong
are DBPs connecting two or more parties,
realizing easy transactions between suppliers
with different offerings on one side and potential

customers on the other.
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5 However, many business platfemmns dodot qualify
as DBPs. Three criteria arg/Set to define a'DBP:

e the core matchmaking fimctiong'of linking ot
user to another on the platfofm are executed
digitally

e the platform promotes direct communication
and business transactions among its users

e platform users are independent parties who

retain residual ownership rights

¢ To sum up, there are at least three parties associated
with a DBP: the buyer, the seller and the platform.
This, therefore, implies at least three transaction
models: the buyer and the seller, the buyer and
the platform, and the seller and the platform.

Wor

Phrases

ords

and-new adj. £
innovate /'mavert/ v. £, 8
integrate /'mtigrett/ v. (f) &3, (fE) &5
interact /imtor'aekt/ v. 3%, HAERME
linear /'lmiar/ adj. £ #)
manufacture /manjo'fektfor/ v. ( AHRAE ) £7=, 4
registered /'red3istord/ adj. 25K
salient /'seiliont/ adj. EER, E&EM
supplier /so'plarar/ n. {577
transaction /tren'zek(on/ n. x5, Lk
transform /trens'forrm/ v. {§4£4k
virtual /'vsirtfusl/ adj. BT, I
witness /'witnoes/ v. iE

Phrases
tool kit TE®, TEf
value chain &%

Note

value chain: M{E%E, RIEATAN T HRELEFIRMES M
R M7 — &R F5ES.
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Task 1 Words Fill in the blanks with the proper form of the words in the

boxes.

[transaction) (witness) (virtual)
Cinteract) [potential)

1 Thisis a(n) shopping center offering visitors products online.
2 Anyone who the accident yesterday should call the police.
3 The firm identified 60 customers by going through a file of their

shopping preferences.
4 The bank charges a fixed rate for eac

5 Customers shopping online the seller and the platformin a

novel manner.

lowing table based on the

Business

raodels Tradiv. vl pipeline o :
) Digital businesses

businesses

F.aw.res

Va. ‘e chains

Parties involved

Representative
businesses




Task 3 Reading comprehension Decide whether the following statements

are true (T) or false (F).

o1

0z

O3

04

g5

o6

a7
o8

Traditional pipeline businesses have begun to be replaced by online
platforms.

In the 1990s, the birth of smartphones contributed to the emergence of
digital marketing.

The popularity of the Internet and smartphones made customers more likely
to consult a salesperson.

The linear value chain is a feature of traditional pipeline businesses.

Alibaba and Jingdong are typical examples of traditional pipeline businesses.
With DBPs, suppliers and customers interact and make a deal more
conveniently.

The matchmaking function is the core of DBPs.
DBP business involves only buyers and sellers.

Influencer Content SEO Mobile
marketing marketing marketing marketing

Email Social media Affiliate
marketing marketing marketing
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Distribution density

Distribution density refers to the number of

sales outlet§ required to provide an adequate

range f0x,.a produet. Density requirements

directly reveal the end user’s purchasing
abits.Changes,in density needs will ripple
rough to changelether components of the

disteibutionyehain. The key to proper density

is constumer habit research.

A fine example of density and its effect on
distribution can be found in the computer
industry. For many years, consumers went to
computer sales outlets scattered around the
city to look at, compare and test personal
computers prior to purchase. They shopped
for computers much in the same way as they
shopped for stereo equipment or televisions.
Not surprisingly, outlets for these types of
electronic consumer goods were also some of
the early distributors of computer hardware.
Over time, however, consumers became

more skilled at computer usage and more
knowledgeable about technology, and it came
to the point where they no longer required
the assistance of sales personnel or hands-on

comparison shopping. At present, it is hard

to find many computer stores in a single

street or district.



3 Distribution length

4 A company may choose to shorten the length

Distribution length refers to the number of
intermediaries needed to move a product

through the marketplace to the end user.

of its distribution by setting up a vertical ‘
marketing system in which all parts of the
chain come under the direct control of
producer. There are three types:

e Corporate: The company owns all areas

of the distribution channelgncluding

shipping and retail outlets,
e Contractual: Distribdtion channel
members are undérdeng-tepmcontract to Words & Phrases

the producer and mustpérform according

Words
to exacting standards set byythat producer. administrative /od'mmostreitv/ adj. &g, FEA
e Administrative: The producer; through channel /'tfenl/ n. EE, &R
dominance in its market segment, contractual /ken'trektfudl/ adj. ERMER, KIBEEK
oversees all areas of the distribution corporate /'korparat/ adj. A8 #

hands-on ad). SEFRBIER, ESLEHN
ripple /'ipal/ v. £7F
segment /'segmont/ n. A5, o

channel. Members willingly participate,
due to the amount of business generated
by the producer. Some international

companies have taken this a step further

Phrases
by controlling all areas of their business, consumer goods % %
including the supply lines, an approach distribution chain 7%
known as vertical integration. distribution channel 73R8

end user (E=RH) RLHP
purchasing habit I3 )&
retail outlet 2& 5

supply line #tR4




;JOURI\!EY WITH E-COMMERCE

Task 1 Terms Choose the appropriate meaning of the terms according to
the text.
O 1 distribution density
A. The number of sales outlets required for direct marketing.
B. The number of sales outlets required to provide an adequate range for a
product.
O 2 distribution length
A. The number of intermediaries needed to move a product through the
marketplace to the end user.
B. The number of intermediaries needed to contact potential customers.

Task 2 Reading comprehension D¢ ther the following statements
are true (T) or false (F).
O 1 The key to proper distrib ity e advertising campaign.

O 2 Consumers used to

mune from exacting standards set by the producer.




Task 3 Translation Translate the following paragraph and compare your

translation with the machine translation.

Administrative: The producer, through dominance in its market segment,
oversees all areas of the distribution channel. Members willingly participate,
due to the amount of business generated by the producer. Some
international companies have taken this a step further by controlling all
areas of their business, including the supply lines, an approach known as
vertical integration.

THER: £FEESAEREN™
ZHRRNESMA, BESEREN
FrESUd. AFEFEFERNLS
B, HRRES5. —LEHKFAT
B EE SHFRESE (85E
L) EB#—F, XMITERA
EHES

Fime o |

S35

‘\\\\m\n

=
®
&
#
.‘”42=

=commerce



Chinc

From the birth of the first e-comn

ce website
to today’s popular social media appsyChina has
drawn global attention to its digital economy.
E-commerce in China keeps growing rapidly, and

now, it is an essential part of China’s GDP.

E-commerce helps producers, farmers, restaurants,
drivers etc. to reach their customers online directly.
It increases market efficiency, and at the same
time, creates many new business opportunities.
Many migrant workers have returned home to
do e-business. Farmers in remote areas can sell
fresh local produce directly to customers in cities
through e-commerce platforms. The platforms

can also connect restaurants with customers

Unit

JVIME R
Extensive Reading
/

online and have created millions of jobs in food
delivery. Moreover, ride-hailing apps provide
job opportunities for the unemployed and great

convenience for passengers.

There are several reasons for China’s fast
e-commerce development. In China, it is easy to
get access to the Internet, and phone network
coverage is widespread, even in rural areas. Large
smartphone manufacturers make smartphones
less expensive, which brings many rural people
onto the mobile Internet. These are preconditions

of e-commerce.

4 Second, the logistics infrastructure is important



to rural e-commerce. In order to
logistics system in the countryside, one-stop
shops are built to help people who are not tech-

savvy to buy and sell goods on the Internet.

Social media has also led to the rapid growth

of e-commerce in China. Sellers are making use
of social media to sell products and services.
When people share products on their WeChat
and group enough buyers, they will get a cheaper
price from the sellers. However, many people
worry that their data leaks from e-commerce
platforms. Data protection is, therefore, a great

challenge to e-commerce platforms.

Words & Phrases

Words

challenge /'tf=lond3/ n. #kkk

essential /i'senfal/ adj. IRHEEH, LARTDH
global /'gloubal/ adj. £k, SHRM
infrastructure /'mfrostraktfor/ n. 2ati& i

leak /li:k/ v. 3t 52

logistics /lou'dzistiks/ n. #p5%

precondition /pritkon'difon/ n. 32, SeR&H
produce /'prouduis/ n. Rf=G

widespread /'waidspred/ adj. 575 &, JizRfEH

Phrases

data protection #¥3E{RF

digital economy HF &%
ride-hailing app FT&E#% 4
social media 3R
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Extensive Reading

Task 1 Reading comprehension Answer the following questions to better
understand the text.
1 Whom does an e-commerce platform connect with directly?

2 How can farmers make use of e-commerce platforms?

3 How has social media boosted e-commerce?

4 What is the great challenge to e-commerce platforms according to the text?

5 What are the reasons for the fast development of e-commerce in China?

merce platforms in China...
rise of short videos has also boosted the development of e-commerce
in China...




FORWARD WITH E-COMMERCE

Further Practice

Here are some general steps for a customer to get a refund on e-commerce
platforms. Put them in the right order.

Check the message sent to you to see if the refund has been finished.
Go to the app from which you bought the item.

When you have finished, tap “Submit issues”.

Select "My orders” and find the item you want to return.

Log in to your account.

N 1 Hh W N =

Select the reason for the refund (the wrong item, the missing item, the
damaged item etc.).

[ J—=[]—=l]—=[]—L]

Ke channel O logistics
delivery O supplier
unt O virtual
\ sential O widespread
hands-on O witness
ul O digital economy O retail outlet
Expressions O express delivery O value chain

My
Learning §
Log

Skills 1am able to:
O know the basic information about Double Eleven
and Black Friday
O know the shopping services an online shopping

website offers
O have a general idea of DBPs and the development

’ of digital marketing
O distinguish distribution density from distribution

length

O understand e-commerce development in China
S J
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