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Upon completion of this unit, you’ll be able to:

» explain what cultural awareness is and why it is
important in cross-cultural communication;

» find out what ethnocentrism is and identify it in
international communication;

» describe some typical Chinese cultural symbols and
explain their implications;

» make a short speech to introduce Chinese gongfu and
the philosophy behind it.
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A cross-cultural view

SCEN ARIO Zhao Xin invited his new American colleague Mr. Smith to

his house for dinner. It was supposed to be a happy dinner,
but things turned out differently. Read the dialogues to find out what happened and
answer the following questions.

(1

(1) Mr. Smith arrives and rings the doorbell.

Zhao Xin: Wow! Welcome, Mr. Smith.

Mr. Smith: Thank you so much.

ZhaoXin: Allow me to introduce you. This is my wife, Liu Weiwei.
Weiwei, this is Mr. Smith.

Mr. Smith: (to Liu Weiwei) Nice to meet you, Weiwei. You look
gorgeous!

Liu Weiwei: (shy) Er ... not at all.

Mr. Smith: (embarrassed) I mean ...

(2) At the table.

Mr. Smith: Wow! So many dishes! All look terrific! I like Chinese food.

Zhao Xin:  Just some simple dishes. They might not be delicious. I hope
you won’t mind.

Mr. Smith: How come? I think they are very delicious. (Then he is full
and puts down the chopsticks.)

Liu Weiwei: Mr. Smith, please have some more. Make yourself at home.

Mr. Smith: Thank you. I'm really full.

Zhao Xin: Come on! Please have some more.

Mr. Smith: Thank you, but ...

(3) On his way home, Mr. Smith talks to his American friend on the phone.

His friend: How was your visit to the Chinese family?

Mr. Smith: (with a sigh) You know what? I think the Chinese couple
were kind of weird. It made me feel a little bit uncomfortable.

29

1. Why did Mr. Smith think the Chinese couple were kind of weird?
2. What are the cultural values behind the Chinese couple’s way of
treating the guest?

| o |
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Chinese traditional culture

CROSS-CULTURAL UNDERSTANDING

Cultural awareness

In the scenario, both Mr. Smith and the things turned out to be embarrassing and
Chinese couple have every intention to be unpleasant. The problem lies in their lack
polite rather than rude according to the of cultural awareness.

rules of their respective cultures. However,

1. What is cultural awareness?

It refers to the knowledge, awareness, and acceptance of other cultures and other
people’s cultural identities. Specifically, it includes the willingness, ability and
sensitivity required to understand people with different backgrounds, and the
acceptance of diversity.

2. Why do people lack cultural awareness?

3. How to improve your cultural awareness?

First, distinguish between intercultural communication (involving people of different
cultural backgrounds) and monocultural communication (involving people of common
behavior, language and values). Second, develop respect for cultural differences. Third,
be aware that cultural differences usually lie in different cultural values, not just in
observable behavior. Fourth, avoid immediate evaluation and don’t use the norms of
your own culture to judge the behavior of people from other cultures.

(8]
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Understanding

1 Find out the expressions or sentences showing the lack of cultural
awareness in the SCENARIO. Write them down.

2 If you were in the SCENARIO, how would you carry on the dialogues
to avoid awkwardness?

(1) Mr. Smith: Nice to meet you, Weiwei. You look gorgeous!
Liu Weiwei:

(2) Mr. Smith: Wow! So many dishes! All look terrific! I like Chinese food.
Zhao Xin:

(3) His friend: How was your visit to the Chinese family?
Mr. Smith:
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UNIT 1
Chinese traditional culture

Online A mini-lecture

on cross-cultural

tutorial communication

Watch the video to learn more

about cultural awareness.

N

CRITICAL
THINKING {@
Read the dialogue. Work in

pairs to discuss the following
questions.

Li Lin, a Chinese college boy,

meets his foreign language teacher
Professor White on the subway.
Professor White is an elderly
American lady and she is now
standing in the subway car.

Li Lin: Hi. Professor White. So glad to

1 onuneAcTiviTes  Finish the comprehension
task for details.

see you here.

Professor White: Oh, nice to see you.
2 CLASSROOM ACTIVITIES  Answer the
i . i Li Lin: Would you like to sit here? Here
following questions according to
what you have learned.

(1) What does cultivating cultural

awareness mean to Chinese people

is a seat for seniors.

Professor White: (embarrassed) Thank

you! I'm just fine.

in cross-cultural and international 1. What are the cultural differences
reflected in the dialogue?

2. If you were Li Lin, what would

communication, especially in telling
real China stories to the world?
(2) Which advice is most important to you say to avoid Professor
you?

White’s embarrassment?




CASE STUDY

Eating with chopsticks

nternational enterprises are important participants in cross-cultural
I communication. In order to better attract and persuade the target
audiences of other countries and to create a good brand image, international
enterprises need to give full play to the role of advertisements.

Cultural awareness is important to advertisements aiming at the audiences
of other countries. A good and effective advertisement should take the
cultural characteristics of the target country into consideration. Otherwise,
the advertiser will suffer from criticism and even boycotts. Let’s take a

look at a series of advertisements named Eating with Chopsticks ({&RIZIR))
launched by the Italian luxury fashion brand Dolce & Gabbana (D&G) in
2018.

The advertisements, composed of three short videos, were aimed at the
Chinese market. They were published on social media platforms such as
Sina Weibo, Instagram and Facebook to promote D&G’s upcoming Shanghai
Fashion Show.
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The videos feature a Chinese woman in a lavish D&G dress attempting to
eat Italian food: pizza, cannoli and spaghetti. With Chinese folk music in
the background, the male voice-over instructs the woman how to “properly”
eat the Italian dishes with chopsticks, in a condescending tone. The woman
looks surprised, perplexed and clumsy when performing this task.

The original voice-over of the advertisements is in Chinese and the English
translation is mainly adapted from a commentary article of Giovanna
Puppin, Lecturer at the University of Leicester. The following excerpts are
from the translation.

p Episode 1: Pizza Margherita
... Today, we would like to start by showing everybody how to use this small
stick-shaped cutlery to eat the “great” traditional Italian pizza Margherita.
Would you hold one chopstick in one hand, as if it were a knife, and cut a
slice of pizza? No, no, no, not like that! Mmm, right, like that is correct! So,
as if they were a pair of tongs, clamp a slice of pizza and then insert it in
your mouth. Oh, don'’t let the cheese drip! Bravissimo!

... Today, what we are going to eat is a traditional Sicilian
cannolo ... This will make you feel like you are in ltaly, but
you are actually in China! Bravissimo!

p Episode 3: Pasta with tomato sauce
... In our final episode, the challenge is traditional pasta with tomato sauce!
You might think that it’s roughly the same as eating Chinese noodles, but
the way to eat it is actually very different. It’s not that easy. Let’s try and
insert the chopsticks in the pasta and hold it. Yes, hold it ... and then twirl
it. Those who manage to eat it will score high points! Bravissimo!




However, instead of appealing to the target audiences, the videos provoked

public outrage in China, triggering harsh criticism from Chinese media
and netizens. Faced with the intense public backlash, D&G removed the
videos from social media platforms and posted an apology on its official
account. But these measures could not save the brand. Finding D&G’s
advertisements offensive, many Chinese celebrities who were to attend
the Shanghai Fashion Show withdrew. And the show was canceled due to
the wave of criticism. The brand was boycotted collectively by the whole
country.

Words and expressions

boycott ['botkot/ n. HiKHil175)

lavish ['levif] adj. &5t

cannoli [ko'nouli/ n. WinlHti# S (RKFiEN cannolo)
spaghetti [spo'getif n. T AFIH S

voice-over ['vors ouve[ n. (RS H. HUEZMY) Mgk, s
condescending | kondr'sendiy/ adj. w7 & P, JE eI (B0z )
perplexed [pa'plekst] adj. Wz, 14K M

cutlery ['katlori/ n. (JJ. X%) &H

tongs [tonz/ n. [pl] F+, -, T

clamp [klemp| v. (HIAE) Jeft:, Je %

bravissimo [bra:'visimou] interj. Kif 7! (FKAIE)

pasta ['pasto] n. FAFIME

twirl [twail] v. (fif) g%, #3)

outrage [‘avtrerds/ n. 1l 4%

backlash ['baklef n. (JiR*TBUAEAE2 FAH) SEUZI, SO, HH]

Proper names

University of Leicester i A2 (¥[H )

pizza Margherita B8 ukFEg: (UG R HLps i DF LNt 4 SR

Sicilian cannolo 7§74 8 g5 hEANARDES (HMAdTmER R H R, AR YITE I #TA)

Discussion

Work in pairs to discuss the following questions.

1. Why did D&G’s advertisement series enrage Chinese people?

2. What are the possible reasons for D&G to portray chopsticks, a
symbol of Chinese traditional culture, in this way?
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Chinese traditional culture

MEDIA LITERACY

Ethnocentrism

he advertising campaign of

D&G highlights the Italian

brand’s sense of “superiority.”
It portrays Chinese culture in a
disrespectful and derogatory way. This
is a typical sign of ethnocentrism and
has hurt the feelings of Chinese people.

Ethnocentrism refers to the behavior or
belief that favors the nation, culture,

or group to which one belongs,

often accompanied by feelings of dislike for other groups. Influenced

by ethnocentrism, one usually regards his or her own culture as “more
appropriate, natural, correct and good” and regards other cultures as
“inferior and abnormal.” So ethnocentrism is very likely to lead to pride in
one’s own culture and prejudice against other cultures.

How is ethnocentrism embodied in the ads?

In terms of content, let’s first look at the main character, the Chinese model
in the ads. The model is sitting at a dining table, eating Italian food with
chopsticks. However, the offensive ads constantly concentrate on depicting
her over-exaggerated surprise to see Italian food and the clumsiness,
stupidity and awkwardness of her action. This design inappropriately
exaggerates cultural differences. Moreover, the ads reinforce an
undereducated and unintelligent stereotype of Chinese women.

Secondly, let’s check the narrator. The male narrator, despite narrating in
Chinese, represents a Western perspective. He directs the Chinese model
to eat Italian food in the “correct” way just like a sophisticated teacher
teaching a young, ignorant child. In other words, D&G, an Italian brand,
tries to teach a Chinese lady how to use chopsticks to eat Italian food.
The condescending and prescriptive tone of the narrator indicates the

11
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advertiser’s sense of “superiority.” At the same time, when mentioning

China in Episode 2, the narrator uses a regretful tone to further downplay
China. What’s more, the absence of the voice of the Chinese model also
intensifies the inequality between the two cultures.

To sum up, praising one’s own culture while belittling another culture or
celebrating one’s own culture while using another culture as an inferior
backdrop is a typical sign of ethnocentrism, which often leads to failure in
cross-cultural and international communication.

With regard to language, we can also find some clues. First, the use of
personal pronouns. The narrator constantly uses the second personal
pronoun “you” to mention the Chinese model and Chinese people.

This is a typical language style and thinking pattern of ethnocentrism.
Ethnocentric people tend to identify with “in-group” people and judge
“out-group” people in a negative light. And the distinction between “we”
and “you” creates a sense of separation and a barrier that makes it hard for
the Chinese audiences to resonate with the commercial.

Second, the use of rhetorical devices, such as analogies. An analogy draws
a comparison of one thing with another that has similar features. Although
analogies are usually used to facilitate the understanding of unfamiliar
things, the advertisements use inadequate and ironic analogies to beautify
Italian culture and belittle Chinese culture. For example, they refer to
chopsticks as “small stick-shaped cutlery” and “a pair of tongs,” which is
an unnecessary explanation for its targeted Chinese audiences. Moreover,
“sticks” and “tongs” seem to imply that using chopsticks as cutlery is
“primitive” and therefore “inferior” compared with using forks and knives.
Also, by saying eating pasta is more complicated than eating Chinese
noodles, the advertiser again highlights the “superiority” of Italian culture
and the “inferiority” of Chinese culture.

Third, the use of some sentence patterns. The frequent use of the
imperative mood such as “No, no, no, not like that!” and “Oh, don’t let the
cheese drip!” automatically puts the Western perspective in a dominant
position and creates a feeling of inequality. It seems that the narrator, who
represents a Western perspective, constantly gives orders, while the model,
who represents Chinese people, is always being talked down to like an
ignorant child.

12
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Chinese traditional culture

What are the possible reasons for some Western brands such as D&G
to display ethnocentrism toward China?

The first reason may be their intention of describing themselves as being
more advanced, important or desirable, which is conducive to expanding
their influences and serving their interests. Next is their ignorance

of Chinese culture. Their limited knowledge of China results in their
simplification and misinterpretation of China and Chinese culture. The
third reason is their lack of cultural awareness.

So, as audiences, we need to keep an eye on international enterprises’ ads
to identify their potential bias against other cultures, and find out the
possible reasons behind the bias.

Words and expressions

ethnocentrism [ eOnau'sentrizom/ n. FlfHGA: X
superiority [su: prori'oroti] n. HuE, FriE K (FIz )
derogatory [di'rogatori/ adj. &, Wz X
prescriptive [pri'skriptiv] adj. BLER, HEH)
downplay [ davn'pler] v. ¥4k [T, - BRHIR S
belittle [br'litl] v. 54; WZA%

backdrop ['bakdrop/ n. 5

resonate ['rezonert| v. 3l

analogy [o'nalodsif n. 2t

the imperative mood #r{#i5"<

talk down to LA A—55 1 FA0EE

be conducive [kon'djussiv] to AT, AT

Understanding

1 oONLINEACTIVITIES Practice reading for details.
2 crassroom acTiviTiEs - Answer the following questions according to
what you have learned.
(1) What is ethnocentrism?
(2) Why did D&G display ethnocentrism toward China in its ads?
(3) How can we avoid ethnocentric thinking and behavior in international
communication?

13

| o |




Language in use

1 onLINEACTIVITIES Learn to use the words and expressions from the text.
2 Fill in the table to analyze the language use
which shows ethnocentrism in the ads.

This will make you
feel like you are in
Italy, but you are
actually in China!

Personal pronouns

Rhetorical devices
(analogies)

Sentence patterns
(the imperative
mood)

14




1

A mini-lecture
on international
communication

Online
tutorial

You have now got a general  E\3:E
idea of why D&G displayed ':
ethnocentrism toward China.
But what are the specific causes of it?

Now let’s watch a video to find out the

[=]4

answers.

ONLINE ACTIVITIES  Finish the comprehension
task for details.

Answer the
following questions according to
what you have learned.

(1) What cultural values can chopsticks
convey for Chinese people?

(2) How can we better convey such
cultural values in cross-cultural
communication?

—— (T

UNIT 1
Chinese traditional culture

CRITICAL

THINKING @

Work in pairs to discuss the
following question.

English is a widely used language
in the world. Thus, some English
speakers take it for granted that
all people should speak English
to them no matter where they
are. A typical case is that some
English-speaking Canadians
travel to Quebec and expect
Quebeckers (who speak French)
to speak English to them. How is
ethnocentrism reflected in the
case?

15




Real China
CHINESE MEDIA INSIGHTS

British young man falls in love with
Chinese tea culture

Since some Western media and companies are ethnocentric
and ignorant about Chinese traditional culture, then how can
Chinese media better introduce Chinese traditional culture to
the world? Let’s watch a video “British young man falls in love
with Chinese tea culture” launched by China Daily and find out
how it tells the story of Chinese traditional culture.

Discussion

Work in pairs to discuss the following questions.

1. Do you think the video introduces Chinese tea culture well? Why or
why not?

2. Apart from chopsticks and tea, do you know any other traditional
Chinese cultural symbols and their implications?

________________________________________________________________________________
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UNIT 1
Chinese traditional culture

REAL CHINA STORIES

Traditional Chinese cultural symbols

and implications

ompared with D&G’s

ethnocentrism and lack of cultural

awareness, the tea culture video
shows a good way to tell stories of Chinese
traditional culture. First, the video shows
the compatibility of British culture and
Chinese culture by choosing a common
cultural symbol - tea. This triggers
empathy and reduces the difficulty of
cross-cultural understanding. Second, the
video views Chinese traditional culture
from the perspective of development,
showing that the culture is constantly
changing, developing and exchanging
with other cultures. Third, the video
doesn’t merely present the cultural
symbol but touches upon deeper themes
and connotations: The traditional ways
of drinking tea reflect Chinese people’s
pursuit of happiness, and it is only in a
peaceful and stable society that a tradition
can survive and develop.

Therefore, in order to introduce Chinese
traditional culture well, it is important to
choose suitable cultural symbols, and then
probe deeper into their implications.

China, an ancient civilization in the world,
has rich cultural symbols. The following
three are famous in the Western society,

but are often misunderstood by some
Westerners.

Dragon

Cultural implications of the Chinese dragon
are closely related to the characteristics
of the ancient Chinese society. It was
believed that the Chinese dragon could
cause weather changes and summon rain,
and it was considered to be an auspicious
and lucky symbol. This is because the
ancient Chinese society relied heavily

on agriculture for which rain is very
important.

This cultural symbol also embodies the
Chinese philosophy of “yin and yang.”
More specifically, the dragon is regarded
as “yang” and possesses masculine
features, and the phoenix is “yin,” which
is considered to be feminine. At traditional
Chinese weddings, the dragon and the

17
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phoenix usually appear in pairs as symbols

of harmony.

Chinese gongfu

Gongfu is also important in Chinese culture.
The popularity of Chinese gongfu in the West
is largely due to gongfu movies.

Gongfu, referring to traditional physical
exercises like Taiji Quan [ T’ai Chi, is highly
important in Chinese culture because of its
underlying values such as respect, humility,
patience, impartiality and perseverance. Taiji
Quan, a common style of Chinese gongfu,

is often called “moving meditation” for its
soft and peaceful movements. It emphasizes
patience, harmony and things internal rather
than violence, confrontation and things
external.

Traditional Chinese medicine
Traditional Chinese medicine (TCM) is

an ancient system of health care. TCM
emphasizes people’s entire well-being,
paying more attention to the balance and
harmony of the whole body. Its basic concepts
are gi and yin and yang. Qi is a vital force

of life. Yin and yang are the opposite and
complementary forces that make up gi. TCM
holds that when people have balanced yin
and yang, they will feel healthy and well. If
not, they will fall ill.

Frequently used treatments of TCM include
cupping, herbal remedies, and massage.

Nowadays, TCM is still playing an important
role in China’s medical system. It is also
arousing greater interest among people

in other countries. It is believed to value
overall well-being and generate less side
effects.

We should also bear in mind that different
cultural backgrounds may cause different
understandings of certain cultural symbols.
For example, some Westerners see the
Chinese dragon as an evil creature; they
also tend to think that the majority of the
Chinese practice gongfu and even regard
TCM as “unscientific.”

Thus, in order to effectively address the
above misunderstandings and better tell
China stories, it is vital for us to adopt a
comparative perspective, be equipped with
necessary cultural awareness, and become
familiar with both Chinese culture and
other cultures.

Words and expressions

compatibility [kom peeto'brlotif n. (B & i A=
f) R, A

connotation [ kona'terfon/ n. KR

summon ['saman/ V. 73t

auspicious [o:'spifas| adj. HFI, FHFEH

embody [im'bodif v. £, B CEARS )

masculine ['maskjolin/ adj. J& T 5L

phoenix ['finiks/ n. XU

feminine ['femmin/ adj. LEEA

humility [hju:'miloti] n. P, Wk

impartiality [im pa:fi'eloti] n. AEAR, 2AIE

meditation | medi'terfon/ n. B4t =48

complementary | komplo'mentori| adj. HA%MEM, HAMY

cupping ['kapi/ n. & ki

herbal remedy #2457

Proper names
T’ai Chi [tar 'tfi:/ n. Kk (%)
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UNIT 1
Chinese traditional culture

Understanding

1 onuUNEACTIVITIES  Practice reading for details.
2 CLASSROOM ACTIVITIES  Answer the

following questions according to

what you have learned.

(1) What are the common
misunderstandings of the three
Chinese cultural symbols in the West?

(2) Why do these misunderstandings
arise? What should we do to introduce
Chinese traditional culture better?

Language in use

1 ONLNEACTIVITES Expand your vocabulary.

2 ONLINE ACTIVITIES Translate and record.

A mini-lecture
on international
communication

Online

tutorial

You have now got a general

idea of some typical Chinese '.* a3
E I

cultural symbols as well as their
implications. But how and why do some
Westerners misunderstand these cultural
symbols? Can we examine them from

a comparative perspective? Now let’s
watch a video to find out the answers.

1 onuneAcTiviTies  Finish the comprehension
task for details.

2  CLASSROOM ACTIVITIES  Answer the
following question according to what
you have learned.

Apart from getting familiar with typical
Chinese cultural symbols, what else can we
do to better tell stories of Chinese culture
in international communication, especially
stories of Chinese cultural symbols that are
misunderstood by Westerners?

AN

CRITICAL
THINKING

Work in pairs to discuss the
following question.

Besides the dragon, Chinese
gongfu and traditional Chinese
medicine, can you think of
another traditional Chinese

cultural symbol that is often
misunderstood by Westerners?
Analyze how and why the
symbol is misunderstood from a
comparative perspective.

o
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Tell your China stories

steps to complete this task.

Review

Review what you have learned in the unit. Think about in what way the
knowledge can be used to help you finish this task.

A cross-cultural view

Western media
perspectives

Real China

he popularity of Chinese gongfu in the West is largely due to
T the wide spread of Chinese gongfu movies. Some Westerners
who have seen such movies may tend to think that the majority
of Chinese practice gongfu. Suppose your college is holding
an event called “Chinese Culture Week” which attracts lots
of foreign students. Give a short speech to introduce Chinese
gongfu to the foreign students at the event. You may follow the

Explain what cultural awareness is and
why it is important in cross-cultural
communication

Find out what ethnocentrism is and how to
identify it in international communication

Understand why some Westerners
misunderstand some typical Chinese
cultural symbols

Learn to describe some typical Chinese
cultural symbols and their cultural
implications

20
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UNIT 1
Chinese traditional culture

Research and discuss

Work in groups to search for more information about the cultural implications
of Chinese gongfu. Discuss and find out why some Westerners tend to think
that the majority of Chinese practice gongfu. Think about how to correct
this misunderstanding. Fill in the table below.

Reasons for some
Westerners’

misunderstanding
(including a cross-cultural

perspective)

Correcting the

misunderstanding

Cultural implications
of Chinese gongfu

Draft and present

Work with group members to draft the script for your group speech. Then
choose one member to present it to the whole class (just suppose all your
classmates are foreign students).

Revise and upload

Based on the teacher’s feedback, revise the script of your group speech.
Make the speech individually and record it after class, and then upload it
onto Ucampus.
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