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It’s really a best buy!
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Front Page & Warming up (€15 p"87.5: D)
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2. FERRR R B TG R B A
I am going to buy a leather jacket this weekend.

Australia is the world’s leading producer of wool.
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Listening and Speaking K€ {nf: 3 e r-1D)
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I like wearing clothes made of cotton because they feel so nice and soft.
They’re surely not as comfortable as cotton clothes, but they don’t wear out so quickly.
They’re easier to wash and dry.
2. FRA KIHrE MR IR R,

Could you give me a discount if I buy several?
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It's really a best buy!

Let’s make it 70, a round number.

Alright, it’s a deal.
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Why was the T-shirt very cheap?

What material is the T-shirt made of?

Why does Jimmy like clothes made of synthetic materials?
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What does Edward want to buy?

How much does Edward pay for all the goods at last?
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Reading and Writing K€ 155308075 D)
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label; functional; seldom; pay attention to; comparison; economical; off-season; range
from... to; fur; research

2. FEARA R ) > 15 ] A 2
I seldom pay attention to ads or sales.
I usually make a list before I go shopping.

I also love online shopping.
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3. FUM R B SO E S AEM A AL, 40 1 seldom pay attention to ads or sales, make
alist, but they are all of high quality and can last for a long time, focus on, range from %%,
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A. To research and find out what companies make the product.
B. To make sure why you want to buy the product.
C. To make sure of the main use of the product you want.

D. To wait and see if the product will be on sale before you buy.

SAEFANTESI© TS, ZUBHEN 4GS © PR E R ETEM A AL, 4 take time to
do sth., Here are some tips on how to do..., Confirm what the main use of the product is, I

get ready to do sth., The more you know, the better decisions you can make %,
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It's really a best buy!
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It's really a best buy!

Reading and Writing
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Around the World
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It's really a best buy!
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1. ...they don’t wear out so quickly.

wear out FiIR, ZERY

2. I seldom pay attention to ads or sales.

seldom = not often
pay attention to yF &

3. We focus on new designs.

focus on F#¥F
4. We sell clothes made of different materials, ranging from cotton, wool, silk, fur to polyester.
be made of H-+--+- H

range from...to &b T HAEEZ N
5. Take time to become a smart shopper.

take time to do sth. fE B} |a]fi 52

6. As you get ready to buy, wait to see if there will be a holiday or end-of-season sale before
you buy.

as 5| FEFERIRIE A A], BEE Y- UMK,
get ready to do sth. YE#G IS

7. ... the more you know, the better decisions you can make.

the + FL# e ..., the + FLIR G ... - s

The more practice you do, the bigger progress you can make.
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B H BRPAEMAISE, A BT BT IR A
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They are easier to wash and dry.
I think design is more important than suitability and durability.
The more you know, the better decisions you can make.
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It's really a best buy!
B, SEEER

Warming up

53 OWr T

1. Many people like clothes made of cotton because they feel nice and soft.
2. Susan bought a silk scarf for her father as a birthday present.

3. I am going to buy a leather jacket this weekend.

4. Australia is the world’s leading producer of wool.
3 ©

FZ£. cotton

. wool

4. leather
FHE. silk

HEh@
A%, W,

Listening and Speaking
=IO
éa Cotton Polyester )
advantage feel nice and soft not wear out quickly;
easier to wash and dry
\disadvantage easy to wear out, hard to dry not comfortable Y,
Reading and Writing
G
1.T 2.F 3.F 4.F
O]

Store A — father
Store B — daughter

Store C — mother
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Language in Use
O
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1. in order that 2. so that

More Activities

Hso

Company A:
Give away samples to introduce new cosmetics.
Promote products on social media websites.

Set up a membership system and give away free products, big discounts or cash rewards to

members.

Company B:

Give away prizes to customers.

Promote products on social media websites./Sponsor important events.

Give away gifts such as a pen or a key chain.
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