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Target Students
usecond-year English majors 

(English Public Speaking as a selective course)
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A Pre-class Survey of the Knowledge about Chinese Culture

thorough good average not so good poor



Learning Objectives

Language

nLearning culture-loaded 
vocabulary
nTailoring a speech to 

audiences

Knowledge

nEnriching the understanding 
of Chinese culture
nKnowing its unique and 

shared cultural features

Skills

n Investigating audience traits
nAchieving an effective address

Values

nDeveloping local sentiment
nCultivating international vision

Teaching Design



n assessing the final product 

n ongoing assessing

n the International Cultural Festival

n a 5-minute speech
n culture-specific language 

and knowledge

n audience analysis and 

adaptation skills

n analytical and critical 

thinking

Teaching Design

Motivating Enabling

Assessing



Session 1
(2 credit hours)

Session 2
(1 credit hour)

understanding 
your target audience

connecting with
 your audience

       student representatives’ 
delivery of speeches

    cross-group feedback 
  and teacher comment

Teaching Design



Reading the body part of Unit 3 (pp. 42-55); 

Writing up a 3-minute speech on contemporary Chinese culture; 

Videotaping the delivery of the speech and uploading the video. 

Session One

Before class In class After class

Interviewing two international students; 



Understanding your target audience (pp. 42-48); 

 Discussing how to revise and expand the script.

Before class In class After class

Session One

Learning strategies of connecting with the audience; 



Before class In class After class

Revising and expanding the speech to 5 minutes;

Preparing the delivery of the speech.

Session One



Teaching Highlights – Use of the Textbook



Teaching Highlights – Use of Digital Technologies

Digital Platforms

Unipus, inhouse delivery diagnosis system

Digital Tools

word cloud, mind map, worksheet

Digital Materials

student and online speech examples



The Demo Class



CONTENTS

01 Understanding your target audience

02 Connecting with your target audience



Task for This Unit



Pre-class Activities



Activity 1: Understanding Your Target Audience 

Figure 1: Hotness of topics selected by the whole class 



Traditional Chinese 
medicine in the new era

Double 11

Red tourism

Chinese palace 
dramas

Cultural 
soft power



n Traditional aesthetic and spiritual values

n Chinese palace dramas/Chinese costume dramas

n Cultural transformation and innovation (pp.43- 45）

Activity 1: Understanding Your Target Audience 



Activity 1: Understanding Your Target Audience 



Activity 1: Understanding Your Target Audience 



Activity 1: Understanding Your Target Audience 

n  Nationalities: 12

n Time of living in China: 2- 3 months

n  Chinese proficiency: HSK, level-5



n Watch a video and talk 

with  your partner 

about the mistake the 

speaker made.

Activity 1: Understanding Your Target Audience 



n Respecting the cultural identity of your 

audience

n Avoiding the use of impolite expressions 

(e.g., foreigner)

n Refraining from using offensive examples

Western countries 
pursued cultural 
modernization 
eagerly through 
stealing from 
other countries.

Activity 1: Understanding Your Target Audience 



n Analysis in terms of the conceptual dimension

n Analysis in terms of the epistemic dimension

n Analysis in terms of the demographic dimension

Activity 1: Understanding Your Target Audience 



Activity 2: Connecting with Your Target Audience 

Connecting with the audience

Epistemic

LinguisticConceptual



Activity 2: Connecting with Your Target Audience 



nOne of the most str iking examples is  the 

use of  streaming platforms to broadcast 

some celebratory activities, like Denghui. 

nAlso, the wonderful Chinese cuisine served 

at these Denghui occasions is yyds.

cultural concept

Activity 2: Connecting with Your Target Audience 



Exemplification

This process has inspired a revolutionary culture 

characterized by values and beliefs that sustained us over 

the years, from the CPC’s founding on a boat in Jiaxing, 

Zhejiang Province, the difficult days of 

rural mobilization at Jinggangshan, Jiangxi Province in the 

late 1920s, the efforts of the Long March in the 1930s,…. 

This is a spirit honed through countless struggles, victories 

and defeats that have bequeathed to us a resilient 

spiritual core. (p. 50)

Activity 2: Connecting with Your Target Audience 



revolutionary 
culture

a resilient 
spiritual core

CPC’s founding

rural mobilization 

Long March

Activity 2: Connecting with Your Target Audience 



Analogy

An ancient Chinese saying goes, “A long journey can 

be covered only by taking one step at a time.” 

Similarly, there is an Arab proverb which says that the 

Pyramid was built by piling one stone on another. In 

Europe, there is also the saying that “Rome wasn’t 

built in a day.” The Belt and Road Initiative is a great 

undertaking which requires dedicated efforts. (p. 49)

Activity 2: Connecting with Your Target Audience 



nG1-G3: Introducing Denghui events 

(exemplification strategy)

nG4-G6: Rendering yyds (analogy strategy)

Activity 2: Connecting with Your Target Audience 



nDenghui events

nlantern displays

ncultural performances 

nfolk art demonstrations

Activity 2: Connecting with Your Target Audience 



nChinese food is

nyyds

nG.O.A.T.

Activity 2: Connecting with Your Target Audience 



Group Discussion

Working in groups to discuss how to 

revise and expand your original speech 

script, applying the learnt strategies.



Next week




