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When reading, we cannot ignore the significant role of the title and the subheadings

of a business text. The

the topic, while the subheadings at the beginning of specific section:

high-end mature Ml ture of the text, or the author's line of thought, more clear. They together make it
products domesticB® . er for us to grasp the main idea quickly and accurately.
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told Econon Take Text A as an example. The title “Resolving cultural conflict in the workplace”

indicates that the whole text centers around this topi

d we can speculate that the

content may invol

the reasons for the occurrence of cultural conflict, why we should
resolve cultural conflict, and what we should do to resolve cultural conflict. Then we
can look at the subheadings in order to get more information:

Understanding origins (of cultural conflict)

Approaches (to resolving cultural conflict)

«  Assessing conflict resolution
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