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KERHFK A 16 B, it 32 F8t, FF 2 F8 (90 440),
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2. BRHFENR (RHASKETWHFES, RAEZERF. #mREFSFAEREREE, URAX
FHERFEFRTE, HEEFR, LIEFREEETEDHER

AR FEFHSFEETTH “Unit 3 Boosting Cultural Confidence” . £ TiZ ¥ T £ EH ¥ T % What's
new about your culture?, &L IREHFIENN LK, F4EGE9%:
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Ey
vV REFEERERHILAE P ERSEX A A EENE
(2)  mREHTE BT,

v HHEHBREENEESREEERRE, G EHAR. AT, NEHE. 4
TR
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BIHES, NEREEBEILY. XUREZAMARBEETAEZAET. ERHBAELES. A0
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(2) WAEREEH KT, FREFFE (Lead-in) K EH% > (Warming-up), 5|5 F £ PATRE M
3 (Pre-class Work). EMZEEHEa, MRKTHEM L, KIEFRTAARRE SN A TEERESF
XaME, RGEEBRENZFRE, FANERAMANET]FEA

() EREMBFFR. BHFETFERONRENER, BKAZAM AT HIAN “FHLAE,
“EIRT. CORERT, HXUBBHATEAERINS K, AMREERXUN T Z®, BRAEE. £
AR EEY, FEBMT T HREHECFCIE, BmFAT B “XBRE” WEME, £
REWEM. RAEREAWER, BEEXHER, CHFFEEFF.
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Q) FAFESWREL SHME, BRFARLFHARE. MNMMITEREUELXUEMNETK
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PWEN., B RkE. XUNEEEEEN T ER, HERHWEZERREFERARE L IFMHHIT
fr, TUHEFENERRAUFIENERREE,
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v BRZ AN (Audience Analysis) X HEEFRE B XA ZIX A

—SRIAP R REEE, B & %

PO AR, TEMK . XHERE 4 $mEEW LG Round table: A Symbol of
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FA YV TR “HETERE” WEREHH 5 K2ERX—REHANEEFEE
X, B “BRTVHEFUEE W FRAWNMER, FHRITHERLAHM
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HHARE, EANEFMERBFTE; QRAARMEFHALRE, CEARSREED; OWRA
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1?7 TdRIActivity 4

YE/ERTSEIEPRIX
EEER, AMAHITER
ISR HT?
FIRMIUnderstanding
Public Speaking

Round table: A Symbol
of Chinah BT 7 {2l
MR R? |
¥iRiLlead-in #Warming-
up

IR E R B AR
AR FRT?

T RIActivity 4

i AR S
EREh. EElE. Rk
EFEERREEN?

Y RiActivity 4

iApEE#E 1+2 EREEIR 3+4 ERERtE 5

Bl 1 2 rn#HFRER

EHFHIAET, FTEEFNRFMRRAFANN A EEE:

(1) ReEr#ie s (10 4-4):

HE1: Lead-in, p.39, Xt B8 F X:

The confidence stems from our land, our history, our endeavors, and our people. The continuation and

innovative development of fine traditional Chinese culture enriched with revolutionary and advanced

socialist culture with creativity should and will benefit the Chinese people and enhance our quality of life.

In this unit, you will learn why and how we will achieve these goals.

ALEFERWTIEROHE, ABRXARFIARARAREFIE LA AR KM, F
RERFREXUBREEIRAE S PO RS T,

MH2: Pre-class Work, p. 40 + Warming-up 1, p. 41.

(i4B Pre-class Work 5 5 4 B4 5 fh. ¥ & X Rt Wb XK A3 8, HEHN

SR FERRAEEN I HHBATH—F RS,

AFERE WS T M. Flw:

® (Cultural artefacts are the creation of the past, which embodies Chinese traditional culture.




Cultural Artefacts X4 Representation & A&

BERE BHEEAN. Rif. &4, Z2EZ A,
ERIRT

Night Banquet at Tang

Dynasty Palace Palace courtesy, Costumes, Craft, Painting

Arts, Architecture Design
®  We also have new Cultural IPs (Intellectual Properties), which derive from traditional Chinese

culture, but are also integrating reinvention and modernity.

Cultural Renovation Representation & Meaning-making

EREHRRH XL REWEKRXER

s Film industry. Parent-child relationship in the
modern society, Peer support, Resilience

Ne Zha

B oiEefE Animation, Gamification, Plot design in video
games

Black Myths: Wukong

(2) E4#Hik (5440

EILE, oM TS RIAXUECHAERREE, HFEmFENERLETHNEARES, HH
BMBF M T

A 3: Task for the Unit, p. 39

You are to give a 5-minute speech at the International Public Speaking Competition. The theme of the
contest is “What's new about your culture?” You need to give a speech on the transformation and innovation

of Chinese culture and explain its charm.

tesh, HEFANRRGISFEREMAEREES AT FAAFRBREG? s £ — LA
“ONFALM BN B E aRE T KREIE AN, A1 P AR R EE VTN AR

F4 OMAEAKT EHIF AR

o %E W oA

WA 50% HAoarAl, FAEHA, LEHMA, HRRR, EHEN, ZHEE
i, REWAERTS, NEED, RRIIFTRERA,

EE 30% REFE, SLEEW, KRR, BEREY, BR. TERETX
, MEARNEEEREFEEER, RARK, EEHHA,

T 20% B, AREERS, REEL, FLERE, REESEARLY,
ELHERAGHEFE, EHTFALFERNIY. HBrsmyEa, ER
PR — Ko

(3) E4HE (10 5%

A # 4: Making Your Voice Heard, p. 54
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Bl 2 JE e G 1E A2

e, BHBEENRESRKAZT “NWE” HoWRLIER, FEEFEZRNSIRERNE
e WHESNIAFREIH, oL AERRENER, FANFRLEMN, TETEXLE
WERE. EHRTHNETRE, GNNETLRT EFT HANER. W, BEHARELDN
FHE, REF. BE, ARHHFEEER, Lo ATRRLEH - W, & TROREHFHT
B, FERLEHT—R, HE—HEARERARFAEHE.

(4) UARAAT (20 2%
HEES: Activity 4, Learning from an Example | Round Table: A Symbol of China, p. 51.

AEREEREREANTEY, HAEEeNEQENLRETNIAE, SF¥EXFRTOT
Je] L
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%07

v EEReTERE R ARG E? BEEEA T MR AT?

V EREHEIMXNBEEEEELS. BRAR. REBRMEKALERN? NHAR, &
W AER, KRAHAERFRFAMALLE?

vV fEEWiEE A5 0EREMEL, BAEMTLARE? SR, FAREFHEMEL, EAAM
LA 82

vV RENBFSTENASAEEAANEE, FETRTBLER?

BG4 TR RET A FEORF WA, SRFEEHAE “EF5FME” 7 FE9M# 4: Making




Your Voice Heard, p. 54, #MEBEH BN EESR, BRIZAANMATHEEKE, HTHEMHER
A What's new in your culture? % 3 E Hig.

3. HFWFM RAARMITFNELAGIN AR, RAWTEALEWNTFFELXTE, #EiFHh
HYR BRI 5 A D

EARBMEZEFIES, RFFLZEYRETFNEEREFNAELE S, T LT REAREE T
A A RN, BARFH R EE:

(LD R BFLEALEHFFELERMN (BN TR EELITE. FERS+HT 1)
() REIFARENE (BRAFEDKEE, HFE)
(3) xRN (FAALER, ELA%F, HFTFELRBL)

(7E: REIERHF A PDF A, UKFIEH/EERLTVH/EFE LR T EAFHEIEH/
BERYRFERERT VH+FREHBAN AT ARL WG4, FLEEEHREN
35: https://heep.fltrp.com/star. )
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